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.~ in foreign eyes

QIYI recently announced that it has
Ilaunched a virtual tour of Mt.Ever-
est via its QIYU all-in-one VR head-
set in partnership with Xinhua News
Agency. Through its partnership with
Xinhua News Agency, iQIYT has lever-
aged its innovative technology to live
stream the 2020 Mt.Everest Survey in
5G+VR+4K format, enabling iQIYI us-
ers to witness this significant event in
human history through the iQIYI App
and QIYU all-in-one VR headset. The
QIYU all-in-one VR head set supports
4K resolution and 360-degree free con-
version of viewing angles, giving users
a more immersive VR viewing experi-
ence. (iQIVI Launches Virtual Tour of Mt.
Everest via QIVU All-in-one VR Headset,
by PR Newswire)
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Comment:

IQIYT has been providing high-qual-
ity experience for users through the de-
velopment of innovative technologies
and the strategy of IP portfolio. The
launch of the virtual tour presents its
outstanding innovative capability.
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n May 11, Goodbaby Group
Oheld the 60th trade show in Kun-
shan. Adhering to the innovative
spirit and indigenous research and de-
velopment, Goodbaby Group success-
fully transformed from manufacturing
Chinese products into building a glob-
al parenting life-style brand, establish-
ing itself in three major markets, Chi-
na, America and Germany, with estab-
lished a mature end-end operation plat-
form with multiple brands, abundant
categories and omni channels. Its
brand influence was estimated to reach
14.535 billion yuan at China Brand
Day 2020. (Goodbaby Group launches new
products at 60th trade show, by Yahoo)
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Comment:

As a company of the juvenile prod-
uct industry, Goodbaby Group devel-
ops its brand through constant innova-
tion. The company's efforts in brand
building are of importance for its brand
value promotion in the global market.
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2020 action plan to accelerate building IP powerhouse
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ecently, the Office of the Inter-

Ministerial Joint Meeting on the

Implementation of the Intellectu-
al Property Strategy of the State Coun-
cil issued the Action Plan for Deep Im-
plementation of the National Intellectu-
al Property Strategy to Accelerate the
Construction of an IP Power in 2020,
and jointly made arrangements for the
implementation of such works com-
bined with the previously issued 2020
Local Intellectual Property Strategy Im-
plementation and Key Points for IP
Powerhouse Building.

In terms of deepening IP reform,
the Action Plan proposes to improve in-
tellectual property policies, including
formulating and issuing policy docu-
ments to promote the high-quality de-
velopment of IP services, replicating
and promoting IP protection initiatives
in the context of comprehensive inno-
vation and reform experiments, deepen-
ing the reform to delegate power,
streamline administration and optimize
government services in the IP field,
bolstering "one- stop service network"
for formality clearance, government
services and information services, and
further facilitating "blue sky" special
rectification actions.
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ongshan Purple Cai-tai is a spe-
Hcial variety of Purple Brassica
campestris planted in Wuhan
City, Hubei Province. It belongs to
Brassica of Cruciferae. The protection
area covers three administrative areas
under the jurisdiction of Hongshan Dis-
trict, including Hongshan Township, Ji-
ufeng Township and Huashan Town.
After long- term natural selection
and cultivation, the plant of Hongshan
Cai-tai is tall, the leaves are expanded,
and the color, fragrance, taste and

The Action Plan also calls for beef-
ing up IP protection, improving laws
and regulations, cooperating with the
revision of patent and copyright laws
and drafting relevant judicial interpreta-
tions; strengthening the construction of
long-term protection mechanisms, opti-
mizing the construction layout of IP
protection centers, further promoting
"Internet + " IP protection; facilitating
IP administrative protection, speeding
up the introduction of trademark in-
fringement judgment standards, im-
proving the business guidance system
for IP administrative enforcement and
protection, continuing to carry out vari-
ous kinds of special actions; strength-
ening IP judicial protection, further
promoting the "three- in- one" work of
IP trials and improving the supervision
mechanism of IP cases.

In terms of bolstering IP creation
and utilization, the Action Plan clearly
proposes to improve the quality and ef-
ficiency of IP examination. For in-
stance, the examination period of high-
valued patents will be reduced to less
than 16 months, and the average exami-
nation period of trademark registration
will be reduced to four months this
year; strengthen the quality orientation

of IP to formulate a long-term mecha-
nism to combat irregular patent appli-
cations and malicious trademark regis-
tration and hoarding; enhance the com-
prehensive use of IP, introduce patent
navigation implementation guidelines,
carry out trademark and geographical
indications regional brand cultivation
action; facilitate the transferring and
commercialization of IP, accelerate the
construction of IP operation service
systems in key cities.

In parallel, the Action Plan puts for-
ward measures in deepening IP interna-
tional cooperation, improving top-level
design, and tasking implementation.

(by Wu Ke)
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Hongshan Purple

shape are all of high quality. From the
first ten days of November to March of
the next year, it is a delicacy on the ta-
ble around New Year's Day and Spring
Festival. The edible part is mainly the
tender stalk, which is rich in nutrition.
It has sweet, crisp and refreshing taste,
purple color. The texture is fresh and
tender.

Through the protection of geograph-
ical indications, Hongshan Cai-tai has
established characteristic quality con-
trol system, which set up the standard
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specification for the origin environ-
ment, variety selection, cultivation
technology, breeding of improved vari-
eties, inspection rules, and require-
ments for packaging, transportation,
storage. According to statistics, the cur-
rent production scale is 600 hectares
with an annual output of 13,500 tons,
which can drive more than 2,000
households to participate in planting
and sales every year, and increase the
annual income of farmers by more
than 5,000 yuan.
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Cai—tai

(Courtesy of the IP Protection Depart-
ment of CNIPA)
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AVIKO catches a break at second instance over TM registration
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VIKO, a renowned Dutch potato
Afood maker, filed an application

for registration of  the
No.24384025 % bk & i 4 & AVIKO
TULIP and its figure trademark in
2017, but would see denials one after
the other, leaving the Dutch company
on a warpath to reverse them.

On May 27, 2017, AVIKO filed a
registration application for the trade-
mark in dispute to the Trademark Of-
fice (TMO) of former State Administra-
tion for Industry and Commerce, desig-
nating its use on Class 29 products in-
cluding fish-based products.

After examination, the former TMO
rejected the application of the trade-
mark in dispute. According to the TMO
document, the trademark in dispute
constitutes similarity with
No.12258410 % Ik % and its figure,
No.18097228 4% I %, No.4958837
4>7% TULIP and its figure, No.7152229
AP <> 7, No.9880152 i < & DOPTOP
TULIP FOOD and its figure,
No.19772528 4= fit & and its figure,
No0.930632 #B 4 7, No.G908979 TU-
LIP and its figure, No.G1070749 TU-
LIP, No.13321374 TULIP and its fig-
ure (the I to X cited trademark ) when
used on the same or similar products .

The disgruntled AVIKO then pled a
request for review to the former Trade-

mark Review and Adjudication Board
(TRAB).

On September 6, 2018, TRAB reject-
ed AVIKO's request on the grounds that
the trademark in dispute contains %
% in cited I and II trademark, and TU-
LIP in cited VIII, IX and X trademark,
which constitute similarity with above
cited trademarks. As the products on
which the trademark in dispute was cer-
tified to be used were same or similar
products with cited 1, 11, III, IV, V, VII,
VIII, IX and X trademark, so the trade-
mark in dispute constitutes similarity
with above cited trademarks when used
on the same or similar product.

AVIKO then brought the case to
Beijing IP Court.

The IP Court held that the identifi-
able letters of trademark in dispute are
AVIKO TULIP, which constitute simi-
larity with the cited VIII and X trade-
mark in letter composition as their
identifiable letters are TULIP. So the
court dismissed AVIKO's claim, hold-
ing its registration may cause confu-
sion among the public.

AVIKO then brought the case to
Beijing High People's Court along
with mails between the company's
agent and the agents of the cited VIII
and X trademarks on negotiating the
coexistence of the trademarks and the

concluded  trademark  coexistence
agreements.

The court of second instance held
that the trademark in dispute was similar
to the cited VIII and X trademarks in
terms of letter combinations and struc-
ture, and was used on similar goods.
However, in view of the fact that
AVIKO submitted the relevant trade-
mark coexistence agreement during the
second-instance trial, and that the trade-
mark in dispute was certified to be used
on potato pancakes and other goods,
there was no evidence to prove that the
coexistence of the disputed trademark
and the VIII and X cited trademarks
would prejudice the public interest. In
summary, the court evacuated the first-
instance judgment and the review deci-
sion made by the former TRAB, and or-
dered China National Intellectual Prop-
erty Administration to make a de novo
(by Wang Jing)

AIRLSEE £ &

decision.
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