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1,823

The World Intellectual Property
Organization recently published that it
received 1,823 disputes over Internet
domain names, a 25% hike over 2005.
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In the 11th five-year period, the
current 62 classes of plants in the list for
the protection of agricultural new vari-
eties of plants are expected to expand to
100 and more.  Other goals include 1,
000 applications filed annually, staff for
examination, testing and go-between
service to be trained 1,000 per-
son/times, administrators and adminis-
trative enforcement officers for variety
right to be trained 10,000 person/times.
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As of the end of 2006, the Min-
istry of Agriculture had received cu-
mulative 3,879 applications for vari-

ety rights and granted 899.
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In 2006, US companies filed
23,494 patent applications in China,
a 15.2% rise over 2005.
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The German Patent and Trade-
mark Office recently announced
that it received 60,585 patent appli-
cations, a 0.6% increase over the
previous year.
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From March 6 to 12, Beijing
confiscated 13,300 pirated DVDs,
296 software discs and 3,800 books
after checking 537 KTVs, discos
and other entertainment establish-
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ments, 214 bookstores and AV
shops, 205 Internet cafes, and 21
markets for publications.
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As of December 2006, China
had received 1,044 applications for
safety appraisal of transgenic
bio-products and approved 777.
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n March 21,
O ernment agencies including

the Ministry of Science and
Technology, Ministry of Health, State
Administration of Traditional Chinese
Medicine and the State Intellectual
Property Office jointly released the
Outline of the Development Plan for
Traditional Chinese Medicine
(2006-2020).  The Outline is viewed
as another milestone initiative con-

16 central gov-

cerning the innovative development of
TCM following the State Council's
2002 document, Outline of the Mod-
ernization of Traditional Chinese
Medicine.

The Outline provides some very
bold objectives, namely, to explore
the TCM bonanza, promote its inno-
vation, nurture large health-oriented in-
dustry with TCM IPRs,
TCM's market share, fatten growers' in-

increase

comes, support underdeveloped areas,
protect ecological environment, adjust
industry and product structure of TCM
industry, stimulate development of relat-
ed industries and facilitate regional eco-
nomic development of related areas.
Strategic goals are also set in the
Outline, namely, to develop TCM-re-
lated agriculture, upgrade TCM indus-
try, modify TCM commerce, nurture
knowledge-based TCM industry, pro-
mote the shaping of TCM industrial
chain and its smooth development, de-
velop new TCM products which are
competitive in the international mar-
ket and cultivate a number of TCM
powerhouses with famous internation-
al brands and global competitiveness.
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from 17 countries and regions including the United States, Italy and France.

The 15th China International Clothing & Accessories Fair (CHIC2007) opens on March 18 at the Beijing China In-
ternational Exhibition Center. With exhibits falling in 18 categorized areas, the popular event embraces over 1,000 brands

(by Xiao Feng)
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China Promotes IPR Cooperation with Asian Counterparts

n March 20, the SIPO-orga-
O nized Asian Regional Intel-

lectual Property Seminar was
opened in Beijing. SIPO Deputy
Commissioner Lin Binghui expressed
China's intent to promote IPR cooper-
ation with other Asian countries,
strengthen capacity building and train
high-level professionals.

Lin recalled SIPO's proud history
of IPR cooperation with Asian coun-
terparts.  Future programs will stress
mutual understanding and progress

through high-level visits, research

Nine Gaps to

inistry of Commerce recent-
M ly released the Report on
China's Brand Development
(2006) in Beijing. The Report analyzes
that China's overall brand development
is unproportionate with its economic
and trade development. There are nine
gaps between Chinese brands and
brands from developed countries.

This first-ever annual report on
the subject issued by the Chinese gov-
ernment indicates that there is a big
gap between the brand development
level of China and other developed

missions, communication of experi-
ences and information, training and
exchange of patent documentations.
Sponsored by the Asian regional
cooperation trust fund of the Chinese
government, the 5-day IPR seminar
hosted 25 participants from 19 Asian
countries and organizations.
(by Liu He)

countries:  China's brands are not
well-known; China's brand asset value
needs to be improved; slow process of
internationalization of brand; weak
competence in brand's indigenous cre-
ativity; unadvanced brand concept;
lack of far-reaching strategy in brand
management; poor brand marketing
strategy; unskillful in brand asset op-
eration; and inadequate managing ex-
perience in dealing with brand crisis.
(by Dou Xinying and Zhang Haizhi)
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Six_ US' Filmmakers Nails Pirated DVD' Vendor

ix US filmmakers, including
S Paramount, jointly sued Shang-

hai Dikai AV Company for sell-
ing pirated DVDs carrying 21 films in-
cluding War of the Worlds.  The
Shanghai Second Intermediate People's
Court made its first-instance decision
on March 22, ordering Dikai to pay a
total of 158,000 RMB damage to the
six plaintiffs and imposing a penalty of
50,000 RMB on the defendant.

In July 2006, staff of one of the
US companies found Dikai was sell-
ing War of the Worlds and other film
DVDs, the copyright of which belong
to the six US filmmakers including
Paramount, Columbia and New Line
Cinema.

The Shanghai court held that Dikai,
in an attempt to make profit, had in-
fringed the plaintiffs' copyrights of film
works by selling pirated AV products, and
accordingly should cease infringement and
compensate the plaintiffs' damage.  The
plaintiffs' other claims, ordering the defen-
dant to apologize publicly and to remove
impacts, were not sustained by the court
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for this case was the property-type copy-

right infiingement. (by Wu Ming)
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Development Plan for the Protection of Agricultural New

Varieties of Plants During the 11th Five-Year Plan Period

he Ministry of Agriculture re-

cently promulgated the Devel-

opment Plan for the Protection
of Agricultural New Varieties of
Plants During the 11th Five-Year Plan
Period, explicitly guiding the innova-
tion, promotion and protection of agri-
cultural new varieties of plants.

With coverage of the four links re-
lated to agricultural new varieties of
plants, cultivation, protection, applica-
tion and administration, the Plan urges
further legislation, technical support and
administrative service. Four major ac-
tions shall be accordingly taken during
the 11th five-year period, namely, to es-
tablish mechanism stimulating agricul-
tural breeding innovation and trade of
variety rights; improve technical support
mechanism and digitalize variety filing,
examination, test, grant and information
disclosure; improve administrative ser-
vice, explore inter-regional enforcement
and joint supervision of high-profile cas-
es, combat and prevent infringement and
counterfeiting, protect the legitimate
rights and interests of variety right hold-
ers; strengthen cooperation with other
members of the International Union for

the Protection of New Varieties of
Plants, participate in relevant norm-set-

ting, support domestic breeders in apply-
ing abroad and promote Chinese breed-
ing industry's advance into international
market.
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