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®)China's IP

in foreign eyes

hanks to four big new releases
Tover the New Year's Day holiday,

the Chinese box office has
grossed over $900 million last week.
Four huge Chinese pictures, including
three big sequels, all opened on the
same-scheduled and all achieved vary-
ing levels of success. (Monster Hunt'
And ‘MonRey King' Pushed China Box Of-
fice To A Record-Crushing Week, by Forbes)
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During the Spring Festival, watch-
ing movies has become a new fad for
many families. The vigor of the outgo-
ing Spring Festival's movie market
brought nice surprises to audiences.
That proves the ever- hard truth again
that solid work wins box office.
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aiyan Fu, nicknamed Ava, is a
H32- year- old fashion influencer

who used to did promotional
posts for brands ranging from Louis
Vuitton and Dior. Then, in 2016, she
and another influencer teamed up to
launch their own brand, Ava & Nikki.
Fu had no design experience, but
would draw pictures and ask suppliers
to make the clothes. Today, the brand's
clothing tends to go for $30 to $60 an
item. When there's a hit piece, she
says, she might sell 3,000 to 5,000 of
them. Fu models many of them her-
self. (China's Influencers Don't Just Push
Brands — They Create Their Own, by Ad-
age)
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This time around, the influencers
launch their own brands are nothing
new. Having an independent brand
means having a consistent and stable
content creation capability, thus can in-
creasing the user's stickiness and estab-
lishing a solid business model.
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China Debuts in Top Five in Housing U.S. Patents
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hinese companies obtained 11,
C241 more U.S. patents in 2017, up

28% , making China, for the very
first time, a top five country in the de-
partment of owning U.S. patents. The
number of U.S. patents obtained by Chi-
nese companies increased by ten-fold in
the last decade, according to statistics is-
sued by a U.S. research institute.

"What Chinese companies have
done in securing patents is impressive,"
said Sun Guorui, professor of Law
School of Beihang University. "China
has been spotted many times in a num-
ber of world's influential innovation
lists, and it reflected that China has
made significant achievements in im-
plementing its innovation-driven devel-
opment strategy and building China in-

to an IP power house."

Among the 320,000 patents granted
by the United States Patent and Trade-
mark Office in 2017, 3.5% of which
were obtained by Chinese companies.
The local U.S. companies claimed own-
ership to 148,139, accounting for 46%
of the total. The rest of the top five coun-
tries were Japan (50,600), South Korea
(20,970) and Germany (15,771).

"For all the remarkable gains Chi-
nese companies have made in this re-
gard, the statistic show that there still
exists a big gap between China and the
rest of the elite group, particularly Ja-
pan and Korea. The fierce market com-
petition has proved that patent is pow-
er, and Chinese companies still have a
long and hard journey to go before

they can catch up with their
counterparts. "said Sun.

In fact, the outstanding
achievements Chinese com-
panies have made can be ex-
plained by the fact that most
of those patents were ob-
tained in digital data processing and
transmission, semiconductor and wire-
less communication field. In parallel,
many Chinese companies are redou-
bling their efforts to catch up counter-
parts with in 3D printing, artificial in-
telligence and drone. In recent years,
thanks to China's implementation of in-
novation- driven strategy and building
itself into an IP power house, a group
of IP advanced companies have been
increasing their efforts in patenting

Gaizhou stilts is an artistic performance that combines singing , dancing and drama, which is always being showed in the Spring

Festival, temple fair and other occasions, expressing people's yearning for a better life.
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strategically overseas and accelerating
their path to go abroad. Although inno-
vation has been the core competitive
advantage of the U.S. and other devel-
oped countries, China has made re-
markable gains in developing quantum
communication and supercomputer
technologies, making China emerge in
the world as another super innovation
center, according to foreign media.

"As IP become a burning issue for
the new round of world competition,
Chinese companies should make con-
cert efforts to beef up R&D, build
more [P advanced companies and ob-
tain high- quality patents. Only by do-
ing so can Chinese companies remain
invincible in international competition
landscape," stressed Sun.

(by Zhao Jianguo)
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Court Sides

elieving Beijing Shishanghui De-
B partment Store Company's

No0.8934660 trademark ONLY
constituted  similarity =~ with  its
No0.2010352 trademark ONLY, the
Denmark- based AKTIESELSKABET
AF 21.NOVEMBER 2001 launched a
trademark battle in China that would
eventually last for six years.

Recently, Beijing High People's
Court ended this six-year marathon by,

upholding the decision of the Trade-

mark Review and Adjudication Board
(TRAB) under the State Administra-
tion for Commerce and Industry(SA-
IC), which previously ruled that the
trademark in question registered on car-
nelian, silver and jewelry should be re-
voked.

The trademark in question was filed
by Shishanghui for registration on De-
cember 9, 2010, certifying to be used
on Class 14 products (unprocessed or
semi- processed precious metal, silver
and jewelry). On November 13, 2011,
the Trademark Office(TMO) under the
SAIC rejected the registration for the
trademark in question to be used on un-
processed or semi- processed precious
metal but allowing it to be used on oth-
er products after preliminary examina-
tion and publication.

On February 3, 2012, NOVEMBER

with Danish Fashion Firm on ONLY Trademark

ONLY Fijbr AN4-9

2001 lodged an opposition against the
trademark in dispute to TMO, claiming
similarity between it and its own on
similar products.

After further examination, TMO re-
voked the registration of the trademark
in dispute on the similar products re-
ferred by NOVEMBER 2001, while ap-
proving registration on other products.
The disgruntled Shishanghui Depart-
ment filed a review application to
TRAB.

On March 2, 2015, TRAB seconded
the TMO decision. After exhausting all
administrative alternatives, Shishang-
hui brought the case to Beijing IP
Court, claiming that the trademark in
question was an extension mark of its
own No.1081414 registered trademark,
namely ONLY HE F] and its figure (ba-
sic trademark).

Unfortunately, Beijing IP Court did
not buy its argument. The determined
Shishanghui then appealed to Beijing
High People's Court.

After hearing, Beijing High held
that the trademark in question would
cause confusion among the public
when used on the similar products as
the cited trademark, considering rela-
tively high reputation of the cited trade-
mark. So similarity was constituted. In
parallel, the court held that Shishang-
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hui had failed to prove popularity of its

basic trademark, and there exists large
difference between the trademark in
question and basic trademark in terms
of how they look. So the basic trade-
mark could not be used as a basis for
registration of trademark in dispute.

In this connection, Beijing High
made its final-instance judgment, deny-
ing Shishuanghui's appeal.

(by Wang Guohao)
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