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Forty —two trademarks were

approved by a committee for fa-

mous trademarks of Jinan, Shan-
dong.
42
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Eleven products from 10

companies in Hefei, Anhui have
filed for the title of China Brand-
ed Product in annual selection of

2008.
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2008
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15,000

City Administration Team in
Fengtai District of Beijing handed
over 15,000 pirated disks seized
from illegal street traders within
the previous month to the cultural
authority for centralized destruc-
tion.
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15,992

Taizhou, Zhejiang proclaimed
result of the
largest ever survey of intangible

the investigation

culture heritage:Taizhou occupies

15,992 items.
1.5992
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439

Since last May, Famous
Brands Protection Alliance in Yi-
wu, Zhejiang investigated 439 cas-
es infringing its members” inter-
ests and handed over 17 cases to
judicial authority seeking criminal

liability.
439
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106

As approved by the plenary

Brand Development Board in

Dalian, Liaoning, 106 products
were crowned Famous Dalian
Brands 2007.
106
106
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With five companies register-

ing their trademarks overseas,
Yixing (Jiangsu) boasts 16 com-
panies with trademark registrations
overseas, ranging from chemical

engineering to electronics.
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New policies for quake hit areas and relevant patent applications

ew policies released by
SIPO on June

preferential

4 provide
treatments  to
Those

patent applications with technologies

users from quake hit areas.

in quake rescue and relief will be
put on a fast track of examination
provided certain evidence certified
by a provincial IP office are pro-
duced.

The special treatments include
the following. Per the request of a
party, new patent certificate will be
issued to the organization or indi-
vidual whose original certificate was
lost or damaged due to the quake.
Other documents that could be re-

distributed under similar circum-
stances are all the office actions,
copies of applications, all the docu-
ments during prosecution and evi-
dences.  Qualifying parties request-
ing for fee reduction may only file
a request without the need to fur-

All the reduc-

tions will be given the maximum

nish any evidence.

rate.  These policies will run until
December 31, 2008.
(by Wang Weiwei)
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large sculpture Hoist Sacred Torch, Overcome Adversary and Prosper Nation.

10

The awards ceremony of the 2008 Olympic Landscape Sculpture Design Collection Contest was held on May
31. A dozen of surviving teachers and students from the earthquake—devastated Beichuan Middle School unveil a

(by Yang Shen)

Custom-made patent database aids reconstruction

400

[POs  Intellectual ~ Property
Publishing House recently pro-
duced 400 disks of patent

database relevant to relief and rescue
and sent to the Sichuan IP Office. A
collection of 55,139 Chinese patents
and 333,686 patents worldwide, the
database  cover

technologies  ranging

from rescue and relief, prevention of
aftermath disasters to reconstruction.
Specific areas include how
buildings, bridges, roads and hydro
works sustain quake shocks; quake
exploration, detection, signal collec-

tion and data processing; sanitation

China Copyright Protection Center opens green channel

and disease control measures in-
cluding killing insects, disinfection,
vaccination, protective gears, trash
treatment;  water purification mea-
sures including test of water quality,
purification of sewage and disinfec-
tion; medical service including sur-
gical equipment,  artificial limb,
transport equipment and pharmaceu-

(by Shi Bo/Wan Yingxue)

ticals.
400

5.5139
33.3686

for quake relevant works

China
Copyright Protection Center,

ccording to  the

specific measures will be tak-

en to provide special services in soft-

ware registration, copyright registration

and copyright representation for the
right holders in the quake hit areas.

China  Copyright
Center decided that,

earthquake relief will be registered

Protection

the works on

via fast service channel and granted
with certificates on the same day;
applications from the disaster areas
will get full service guidance and be
exempted from the related fees. At
the same time, the center will also

provide special services to the peo-

ple from disaster areas. For example,
the center will give priority to the
admission and examination of software
earthquake —
Those applicants fail-

applications  from the
stricken areas.
ing to submit all the necessary docu-
ments or payment at once are given
grace period. In addition, the center
will establish " green channel” for
software copyright registration and is-
sue certificates 15 working days in

(by Yao Wenping)

advance.
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Copyright scuffle Five

Flowers settled

seven —year copyright see-

saw surrounding Five Golden

A

cently.

Flowers drew to an end re-

Yunnan Hongyun Tobacco
Group agreed to compensate a lump
sum of 400,000 yuan in the name
of award to 77 —year —old Chinese
Chi Kang Chao.
Chao would drop the case from the
Yunan High People’s Court.

In 1959, the movie Five Golden
Flowers became very popular all over
the country.  In 1983,
Tobacco  Factory

American Mrs.

then Qujing
(now  Hongyun)
registered Five Golden Flowers as a
trademark  for cigarettes with the
Trademark Office under the State
Administration ~ for  Industry  and
Commerce and began production and
sale of the namesake cigarettes. In
February 2001,
People’s Court took Chao’s complaint
of her
copyright in the playwriting of the

Kunming Intermediate

on Hongyun’s infringement
movie. She sought injunction and public
apology. The seven—year legal marathon
(by Li Zhuo)

“

ensued.
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Initiatives to Prevent Ambush

Marketing of the Games of the
XXIX Olympiad

n a joint effort with the China
I (CAA),
the Marketing Department of

Advertising Association

the Beijing Organizing Committee for
the Games of the XXIX Olympiad
(BOCOG)

gencies and their employees as well

called on advertising a-

as enterprises and individuals in the
county to create favorable market
situations and contribute to the suc-
cess of the Olympics.

They asked the business circle
to abide by laws and regulations
and fair and honest advertising prin-

ciples. In addition, they should

earnestly protect the legal rights of

the Olympic partners and sponsors
and honor pledges to the Interna-
(I0C).

Advertising agencies are requested

tional Olympic Committee

not to create or establish false or u-
nauthorized commercial links with

non-Olympic partners or sponsors in

publicizing their products and ser-
vices. The businesses are urged to
work together with their clients to
avoid using Olympic symbols for
commercial ends without authoriza-

tion.
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