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26.6 billion

During the Eleventh
Five-Year Plan, the amount of IP
pledge reached 26.6 billion yuan
with such activities authorized in
play in 16 areas.

266 1T

“A—F "], A EEIR R
B EHURITEY 266 1270, ik
16 /BT R RN =R PR
A TR,

6576

According to gatistics,
Shanghar Pudong New District
filed 6,576 applications for inven-
tion patent, 4,902 for utility mod-
e and 6,109 for design in 2010.
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Jiangsu filed 49,605 inven-
tion applications in 2010, up
55.98%, pacing al provinces in
the nation for the first time.
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238.36 million

Since November 2010,
Henan Public Security Depart-
ment handled 1,213 infringement
and counterfeiting cases, with a
value of 238.36 million yuan. It
aso raided 728 dens with coun-
terfeit activity.
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Some 119 PCT applications
filed by Shaanxi province earned
sponsorship of 4.59 million yuan
from the central government in
2010.
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During the Eleventh
Five-Year Plan, Gansu filed cu-
mulative 11,480 patent applica-
tions, and obtained 6,046 patents,
which completed the tasks of an
average annual growth of 15%
for patent applications and grant-
ed patents.
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160 million

in December 2010,
Guangzhou seized 4,500 hand-
bags, wallets, belts and other
leather goods suspected of in-
fringing  famous  international
trademarks including Hermes and
Louis Vuitton, with a total value
of 160 million yuan.
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s of now, the China Patent

A Awards has been success-
fully granted to 1,338
patents in 12 sessons during the
past 21 years, proudly claiming its
notable contribution to the econom-
ic development, according to a Jan-
uary 13 symposium on the subject
held in NanChang Jiangxi province.
The China Patent Awards is
co-hosted by SIPO and the World
Intellectual  Property  Organization
(WIPO), undisputely the highest
award in IPR field bestowed by
the Chinese government. Since the

award inauguration in 1989, a tota
of 160 patents have won the top
prize and the rest 1,178 patents
garnered their share of recogniza-
tion. This award plays an important
role in enhancing Chinas innova
tion capability, accelerating transfor-
mation of ways of economic
growth and implementation of the
National IP strategy.
(by Zhao Jianguo)
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ing Ceremony for the IPR
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The opening ceremony for the IPR channel under the China Daily website, co-sponsored by the Chinese
leading English newspaper and China Intellectual Property Magazine, was held on January 18 in Beijing. It is in-
deed a big move to step up IPR publicity via network media, said an official.
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(by Zhang Zihong)
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State Council revises' copyright rules
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Decison on Modifying and

Amending Some Administra-
tive Regulations. The Implementing
Regulations of Copyright Law are
one of the regulations gone through
severa changes.

The amendments relate to of
Rule 22, Rule 29 and Rule 30.
The state of being out of print re-
lating to a work mentioned in Rule
32 (former is Rule 31) of the Law
shall be established. To object to
the reprinting or extracting of his
work by virtue of the second para

T he State Council issued the

graph of Rule 33 (formerly Rule
32) of the Law, the copyright own-
er is required to make a statement
to that effect at the same time
when the work is first published in
a newspaper or a periodical. In
parallel, the Collective Management
of Copyright Regulations and Regu-
lations on the Protection of Com-
puter Software are aso amended.
(by Jiang Xu)
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1,170 products armed with Gls in China
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ccording to the statistics
A the General Administration
of Quality Supervision, In-
spection and Quarantine (AQSIQ)
released, as of the end of 2010,
the geographical indications (Gls)
had been granted to 1,170 products
in China
Among the 1,170 products,
1,168 of which are from home and
2 are from abroad including cate-
gories of wine, spirit, tea, fruit,
flower, craft, spice, Chinese
medicines, aguatic and other prod-
ucts with geographical origins of

over 30 provinces, autonomous re-
gions and municipalities across the
country. In an effort to ensure and
improve quality of Gl products,
AQSIQ has formulated five Gl
model standards for fruit, ceramics,
liquor, processed food and aquatic
product, 700 technical requirements
of products and 600 criteria for
Gls products, said an official from
AQSIQ.
(by Zhao Jianguo)
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Adidas defends Ruibu and Shengjia

in trademark infringement case
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n January 18, Shandong
O High People’s Court ren-

dered its final decison on
Adidas’ alegation of Quanzhou
Ruibu sports Co., Ltd (Ruibu) and
Zhaoyuan Shengjia Shoes Co., Ltd
(Shengjia)’s infringement  of its
trademarks, rejecting the appeal of
Ruibu, upholding the firgt-instance
decison of Shandong Yantai Inter-
mediate People’s Court and order-
ing Ruibu and Shengjia to indemni-
fy 200,000 yuan in damages and
remove the ill effects.

In 2007, after discovering
counterfeit  shoes marked  with
"three dtripes” trademark for sale
by Ruibu and Shengjia, Adidas
brought the case to Shandong Yan-
ta Intermediate People’s Court on
the ground of trademark infringe-
ment and sought 400,000 yuan in
damages. On December 2, 2009,
Shandong Yantai Intermediate Peo-
ple’s Court rendered a first-instance
judgment  ordering Ruibu and
Shengjia to cease producing and
distributing  infringement  products
and pay Adidas 280,000 yuan and
20,000 yuan in damages, respective-
ly. The disgruntled Ruibu then ap-
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pealed to Shandong High People’s
Court, which would later make the
decision above.
(by Xie Huandong)
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Guiding Opinion on Development of

Self -owned Brand of Household
Electric Appliance Industry
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Information Technology re-

leased Guiding Opinion on
Development of Self-owned Brand
of Household Electric Appliance In-
dustry recently, declaring a series
of measures such as further enhanc-
ing brand awareness, strengthening
R&D of keynote technology and
promoting commercidization of in-
novations.

The opinions says, household
eectric industry shall not only step
up efforts in strengthening R&D of
keynote technology and promoting
commerciaization of innovations but
aso enhance the international ex-
change and cooperation, fully
strengthen the role of organizing
and coordinating functions in indus-

T he Ministry of Industry and

try development,IPR disputes and
technical barrier in the International
Tradeand promote household electric
company to participate in formulat-
ing international technical standards.
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