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@ China's IP

- in foreign eyes

nnovationr——the latest buz-

zword in China has been gain-

ing traction from the Chinese
government's desire to turn its econ-
omy into a technology powerhouse
by 2020 and a globa leader by
2049. The government recognizes
that long-term prosperity comes not
from merely manufacturing existing
designs but from creating original
intellectual property. Innovation in
China does not correspond exactly
to the Western model, which focus-
es on creating completely new in-
ventions, such as the Internet or
Apple's iPhone. These advances are
helping lift Chinese tech companies
such as Huawei and Lenovo into
dominant global postions. (China's
Quest to Create a Culture of Innova-
tion, by The Atlantic)
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hinese dairy firm Yili has
C moved into the realms of the

US TV product placement,
in an effort to reach a growing num-
ber of China-based fans of American
TV and film. In a recent episode of
the popular American sitcom, The
Big Bang Theory, a carton of
Shuhua milk which is distributed by
Yili is featured on a kitchen counter.
However, the Shuhua appearance is
not Yili’s first attempt at infiltrating
the U.S. product placement market.
A caton of the milk product also
featured in the recent Hollywood
blockbuster Tansformers The Dark
Side of the Moon. (Chinese dairy
firm invests in the US. product
placement to reach Chinese con-
sumers, by www.dairyreporter.com)
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Comment:

Chinese companies are ex-
tremely efficient at creating new
versions, often smpler, cheaper and
more effective, of technologies and
products shortly after they are in-
vented and marketed elsewhere in
the world. This not only comes
from China’s innovation strategy
but also from the proper innovation
model——concentrating on making
incremental improvements to exist-
ing technologies.
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Comment:

Statistics shows that the sales
of Shuhua milk grew 12 percent
year on year during the time the
movie Tansformers: The Dark Side
of the Moon was released in Chi-
na, and the brand reputation also
rose by 15 to 17 percent. It’s
proved that Chinese dary en-
trepreneurs have found a good way
to promote their brands. But from
the other perspective, Chinese TV
and film brands should get a lesson
learned from American counterparts.
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(by Correspondent Wang Weiwel
from Canada)
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avid Kappos Director of U-
D nite States Patent and

Trademark Office (USPTO),
IBM's former vice president and as-
sistant general counsel for intellectu-
a property law who has more than
23 years’ experiences in IPR, began
pushing big reforms to the US patent
law as soon as he came to the job.
The deal was sedled when US Presi-
dent Obama signed America Invents
Act on September 16, 2011. David
Kappos delivered a keynote speech
to Chinas IPR workers on May 29
to provide a detailed overview of
this Patent Act which was being
widely described as the most signifi-
cant changes to the US patent sys-
tem in 175 years and strived to fur-
ther promote the exchange of the
two countries in IPR area

“The new amended America In-
vents Act brings radical changes to
the patent system that will help
American enterprises and innovators
turn a new invention into a business
as quickly as possible bring these
inventions to market faster, create
new businesses and new jobs” Kap-
pos told the CIP News reporter.

Kappos’s rich experience in
IPR field helps him deeply realize
that enterprises and innovators’
thirst for [IPR protection. “We
should provide inventors the more
active and effective IPR system to
encourage innovation. The legida
tion represents the most significant
and far-reaching reform of the U.S.
patent system since it established.
This much-needed reform  just
speeds up the process of IPR pro-
tection in the 21st century. We a-
so invited comments for the &
mendment of the Acts from the en-
terprises in China and other coun-
tries and regions which was con-
ducive not only to the companies
in America but also to the enter-
prises in China and other coun-
tries.” Kappos pointed out.

“China has taken a series of
efficient measures to improve IPR
system and create atmosphere favor-
able for IPR protection. With the
efforts of the Chinese government,
enterprises and genera public made,
China will make more enormous
achievements in IPR work.” he said.

“China’s patent applications
are in high gear and is a the lead-

to economy growth in both
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ing place in the world. China has
establised examiners training base
and patent examination assistance

centers throughout the country
which are not only improving ex-
amination capacity but also solving
the backlog problem of patent ap-
plications. USPTO will borrow the
methods and experience to set up
satellite offices in the districts far
from Washington D.C. The first
satellite office will be established
in Detroit, Michigan and opened in
July this year. USPTO are aso
planning to employ more examiners
and pushing the home office.”

“IPR is changing constantly
which has a close relationship with
our life and present cross-major,
cross-domain and cross-border char-
acterigtics. Standing at a crossroad
of economic development and fac-
ing the new challenges and oppor-
tunities, both China and the U.S.
should take efforts to encourage
technology innovation and stimulate
economic  development.”  Kappos
said. “When it comes to entry into
American market, Kappos held that
doing business in another country
would require both Chinese and
American enterprises to comply
with loca rules and regulations.
Chinese enterprise should seek the
advice of the U.S. legd experts
and lawyers to avoiding the risk of
IPR litigation issues and develop
IPR dispute resolution mechanisms
and be aggressive in coping with
IPR issues in oversea markets. It is
clear that IPR protection will con-

tribute to the economy development
of two countries and the whole
world.” (by Cao Kexin)
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(0) exeress Intel awarded 400,000 yuan in trademark dispute

he case lodged by Intel
T Corporation (Intel) challeng-

ing Shenzhen Inteljet Digital
Technology Company (Inteljet) for
infringement of its trademarks was
heard by Shangha No.2 Intermedi-
ate People’s Court recently. The
court entered a firg-instance judg-
ment ordering Inteljet to cease in-
fringement and indemnify 400,000
yuan in damages.

Inteljet company was estab-
lished in August 2003 and filed a
trademark application for INTEL-
JET on Class2 and 9 computer,
printer, toner, cartridge and other
goods. However Intel Corporation
had obtained the trademark of “IN-
TEL” on the same classes with pri-
ority right. Intel filed a law suit a-
ganst Inteljet, seeking injunction a-
ganst using the mark “Inteljet” on
the products and indemnifying
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500,000 yuan in damages.

The court held that it was
amost the same in the products
function and sales channel be-
tween the two marks and similari-
ty is congtituted. Moreover, the
defendant’s sale of goods affixed
with  this well-known trademark
without the plaintiff's consent is
intended to take a free ride of

the reputation of INTEL. Tao
Jian, as the agent of Inteljet was
specifically accused of infringing
their trademarks on the ground of
distributing counterfeit goods in
market.

So ordered.

(by Wen Hang)
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