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China hails signing of WIPO Audiovisual Treaty
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finalize a new treaty for au-

diovisual performances was
successfully concluded on June 26,
2012 as negotiators from WIPO’s
member states signed the Beijing
Treaty on Audiovisual Performances
so-named in recognition of the city
that hosted the final round of nego-
tiations.

WIPO Director General Francis
Gurry thanked the Chinese govern-
ment and the Municipality of Bei-
jing for the outstanding organization
of the Diplomatic Conference on
the Protection of Audiovisua Per-
formances. Mr. Gurry hailed this
major development in the history
of international copyright as a suc-
cess of the multilateral system.
“The concluson of the Beijing
Treaty is an important milestone
toward closing the gap in the in-
ternational rights system for audio-
visual performers and reflects the
collaborative nature of the multilat-
eral process,” He said. He ex-
pressed hope that member states
would continue to build on the
excelent “spirit of Beijing” to
teke forward the work of the Or-
ganization in other key areas.

The conference met from June
20 to 26, 2012, bring an end to
over 12 years of negotiations held
under WIPO auspices. The event
was attended by 721 delegates from
202 delegations.

As a new and the first interna
tional IPR treaty born in China, the
Beijing Treaty on Audiovisual Per-
formances (BTAP) would extend the
protection for audiovisua perform-

T he diplomatic conference to

ers, granting them both economic
and moral rights similar to those al-
ready recognized for music perform-
ers. Such an instrument would also
contribute to safeguarding the rights
of performers against the unautho-
rized use of their performances in
audiovisual media, such as televi-
son, film and video. Nationa
Copyright Adminigtration of China
(NCAC) Minister Liu Binjie, who
presided over the Diplomatic Con-
ference, praised the constructive cli-
mate, spirit of cooperation, flexibili-
ty and pragmatism demonstrated by
al the delegations. He said he be-
lieves that the finalization of BTAP
will greatly boost international co-
operation on the protection of IPR
and will balance the interests of the
performers, producers and scriptwrit-
ers.

Mr. Gurry sad he was im-
pressed by China’s remarkable
achievements made in IPR system
construction at the time when China
transferred  from an  agricultural
country to an industrial country
over the past 30 years. Mr. Liu
Binjie said that in hosting the con-
ference and contributing to the sign-
ing of the treaty, it will further ad-
vance the development of Chinas
IPR protection and China will grasp
this opportunity to further strengthen
IPR protection and make contribu-
tions to the international IPR pro-
tection.

According to Deputy Mayor of
Beijing Lu Wei, BTAP is of great
significance to promoting cultural
development in Beijing and the city
will continue to improve the regula-

tions in protecting IPR and protect-
ing rights of performers, so that
greater fortune will be created by
the intangible assets and economic
structure will be optimized.

Welcoming the excelent atmo-
sphere that characterized the talks,
the international actors and repre-
sentatives from other international
associations expressed their warm
congratulations to signing BTAP. As
the treaty will shore up the rights
of audiovisua performers, it will in-
spire their enthusasm to create,
promote spread of the art works
and advance progress of cultura
and creative industry.

(by Liu Ren/Jiang Xu)
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Chinese delegation signing the treaty.
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“in foreign eyes

hinas Huawei Technologies
C is taking a campagn to

transform itself into a glob-
a brand and leading smartphone
maker to a major telecoms fair
which opened in Singapore this
week.The Chinese tech behemoth is
the biggest exhibitor at the four-day
CommunicAsia expo which it sees
as a launchpad for its ambition to
challenge Apple and Samsung and
target itself at consumers and not
just businesses.The company is a
prime example of leading Chinese
firms who are working aggressively
to make the transition from being
the world's workshop to becoming
top brands. (China's Huawei takes
rebranding bid to telecoms fair,
byAFP)
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Comment:

As a leading technological Chi-
nese brand, Huawei has made itself
the mgor force in the global tele-
coms industry through lots of efforts.
However, since it sets its sights at
industry leaders Apple and Samsung
who are well-established brands, it
faces a difficult task to be accepted
by customers al over the world.
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P&G triumphs in trademyark dispute
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ejing No.l Intermediate
B Court recently ruled in favor

of Procter &Gamble (P&G)
in a trademark dispute. The first in-
stance made by the court reversed
the decision by the Trademark Re-
view and Adjudication Board
(TRAB) under the State Administra-
tion for Industry and Commerce
(SAIC) and approved registration of
the trademark of “ %2 5 & An-
baoShi” and its figure.

Pampers is a famous baby
products brand owned by P&G. In
April 1999, P&G filed Pampers to
Trademark Office (TMO) under SA-
IC as a trademark and then ac-
quired the registration of in July
2000, certified for use on Class 16,
goods of disposable nappies.

In August 2003, a Shanghai
maternity & child articles company
namely Shanghai Xinran filed “Z25¢
i& AnbaoShi” and its figure as a
trademark to be used on Class 16,
products of disposable diapers. The
trademark was then challenged by
P&G, and would be upheld by
TMO.

The disgruntled P&G sought
reversa at TRAB on the ground
that Pampers has been registered as
a trademark earlier than AnbaoShi,
the trademark in question and en-
joyed high reputations and populari-
ty among the consumers and the
public. It should be recognized as a

well-known trademark. P&G claimed
that the two marks were similar in
composition and both were certified
on the same class of products, as a
result, similarity was congtituted.
However, P&G’s clam was not ac-
cepted by TMO and AnbaoShi was
approved to be registered.

P&G then brought the case
to the court. The court held that
the P&G trademark was constituted
with three Chinese characters in %5
£ &, which has no special mean-
ing, but enjoys high popularity a-
mong the public and the consumers.
The trademark in question was con-
stituted with the another there Chi-
nese characters in %*5%if, AnbaoShi
and the background figure, high-
lighting Z2=%31& in its trademark. It
is similar in typeface and composi-
tion of #51E and %5 &, both
were certified on same class of
products. It might cause confusion
among the consumers, and similarity
was constituted.

The court then reversed
TRAB’s decision and cancelled reg-
istration of ZFEiE.

(by Wang Junjie)
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