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< China's IP

in foreign eyes

hile the 2008 Games were
W in Beijing, it was the
London Olympics that
provided a mature opportunity for
athletic wear names - both interna-
tional and domestic - to brand-build
in the China market. During the
Olympics, it was impossible to turn
anywhere in China without spotting
the Anta logo, thanks to its partner-
ship with the Olympic team and
other retailers While Anta and
Li-Ning were the most high profile
Chinese brands in London, they
were not the only ones. Other Chi-
na names like 361° , Peak, Erke
and Xtep al did what they could to
leverage the event. (Olympic Gold
For Chinese Sportswear Brand, by
Brand Channel)
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Comment:

The 2012 Olympics offered a
huge opportunity for  Chinese
sportswear brands. In terms of ex-
posure, it definitely helped with the
brand development. But how much
those brand needs to sell to make
it worthwhile is still  unknown.
While being proud of their efforts,
those local brands need to consider
how to use their money more ef-
fectively and build up an enduring
brand by keeping improving the
quality.
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Corp. said it had secured a

small but important compo-
nents order from  Germany's
Siemens AG that represents a rare
Chinese foothold in the Western
market for high-speed trains, a year
after a deadly accident cast doubt
on industry integrity. The 91 mil-
lion yuan ($14 million) order in-
cludes lengths of auminum aloy to
be fashioned as the roofing, floors
and walls of high-speed passenger
rail cars. "It's the first time China
CNR will export key components
for high-speed trains to Europe”
said a CNR executive. "I think this
is the future trend,” said Paul
Gong, a Citigroup analyst in Hong
Kong who tracks the railway equip-
ment  sector. (China  Makes
High-Speed-Raill Sale to Siemens,
by The Wall Street Journal)
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Comment:

China's domestic market is the
fastest-growing and largest in the
world for high-speed rail systems,
which represents a growing compet-
itive advantage for its rallway e
quipment industry. Loca Chinese
companies like CNR began with
imported technology a decade ago.
But now they have made the first
high-speed rail sales to Europe. It’s
definitely a good sign of the im-
provement of the industry.
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(by Correspondent Wang
Weiwei from Canada)

(ARERRTHHAZBENEX)

s a well-known brand,
A Nikon is deeply loved by

avid photographers through-
out the world. Recently, CIP News
reporter came to Nikon Imaging
(Ching) Sales Company Beijing
Branch to see how they manage
and protect their IPRs. "IP is close-
ly related to Nikon's business idea
of Trust and Creative. Nikon has
been advocating brand-boosted in-
novations to earn trust from our
global customers with creatively
high-quality products and services"
Hideya Inoue told CIP News re-
porter.

Nikon highlights Chinese market

"China, has been a vital peren-
nial market for Nikon with a huge
number of followers” said Hideya
Inoue, Director of Nikon IP De-
partment. “In  December 1984,
Nikon participated in an exhibition
at the Capita Gymnasium, gave an
overview of our products, and held
seminars accordingly as well, that
means Nikon's entry into Chinese
market. Moreover, Nikon registered
some related trademarks in China
as early as June 1978."said Hideya
Inoue.

In 1978, Hideya Inoue started
his IPR career at Nikon Company.

"Nikon knows exactly that our
competitors are also taking China
very serioudy and thus we are not
completely immune from IPR dis
putes. Run-ins might occur with
both Chinese companies and our
global competitors having presence
here. So the tomorrow's IPR de-
partment in China will have direct
responsibility for collecting, sorting
information and coordinating local
lawyers and IP invegtigation firms"
Hideya Inoue told CIP News re-
porter, currently, Nlkon is develop-
ing a close cooperation mechanism
with Chinas local IP firms, IP in-
vestigation firms, and strengthening
information exchange as well.

Nikon wishes to stay tuned to Chi-
nas lega updates in a timely man-
ner through these efforts.

step up crack down IP infrigment

When asked about Nikon’s
IPR work in China, Hideya Inoue
provided some data, which reveals
that Nikon now has a total of 186
registered trademarks and 712
trademark applications in China.
“The most important work in Chi-
nais to register & B, Nikon,
COOLPIX and NIKKOR throughout
the categories. In these years, the
number of Nikon’s trademark ap-
plications has increased sharply in
China”.

Hideya Inoue aso admits
"Though the number of Nikon’s
IPR applications keeps growing in
recent years, it is slightly less than
other industry top dogs." As to the
relation between IPR quality and
quantity, Hideya Inoue have his
own opinion: "I have aways be-
lieved that IPR quality is more im-
portant than quantity. However,
they are not mutually exclusve. If
it is a high-quality IPR applica
tion—a core IPR application—is
authorized, right-holder can file
more applications based on it.

In addition, Nikon launches
joint campaign against fake goods
with Chinese authorities of com-
merce and industry, the Customs,
and public security. “From April
2011 to March 2012, Nikon re-
ported 34 cases to administrative
law-enforcement agencies, and the
Customs handled 9 cases. The
daff of these authorities are very
dedicated and the work they did is
excellent, so we are quite grateful
to them. In the future, we will
dstrength the campaign as well as
the work of publicity and publish
relevant announcements on official
websites in order to help con-
sumers distinguish the fase from
the genuine. Furthermore, we will
continue to work with China’s rel-
evant departments and participate
in some meetings s0 as to crack
down on fake and shoddy prod-
ucts. "

The development of Nikon in
China in these years enables
Hideya Inoue to notice China’s
progress in IPR. "I sense that Chi-
nese government attaches great im-
portance to IPR, especidly to inno-
vation. Chinese government has re-
alized that IPR can promote eco-
nomic development and therefore
had made many strong policies. It

supports enterprises in bringing ad-
vanced technology fast to market to
benefit  consumers  under  the
premise of fair competition, which
is a very good tendency to foreign
enterprises investing in China.

With  China being one of
Nikon’s most important markets,
Hideya Inoue expresses his hope on
Nikon’s future trademark work in
China, “we will intensify our work
in this area. In addition, we will
endeavor to make the trademark
'COOLPIX' identified as a
well-known trademark, and con-
tribute our efforts to the develop-
ment of the camera and lens indus-
tries". (by Xiao Feng)
ARiEE B &

JE FE (Nikon) 1E 24 R 44 H A 4R
BUSLRR , Bk Z h E s AR &
%, LH I RBMR R E (h
E) B BRA TR A, 128 A
AP BGEER I e th e
A P=HURICE RUTIR R “FIIR
FPLVESJERRA R 510 aliE’
MEETSARA BN R R JER
— B SRR RO 138 ARGt S
HMER GRS, &L E A AE )
v o 7 i DA S Bl 25 AN T Bk S 4
KR RE, 7

ERHETS

“KHADLK, o X B R, #B
RAFE BT, X EIA R
B, ERIEE BT,
WikE], e A B E 17T ®E
W, “1984 4 12 A IfEEHHMAE BN

efa o b BRI BRI
M 2055, BRE etk
AFEN), EE 1978 6 A, 8
FREON B EAE A B HH IS A e
FRo ”

P8 T, H %t T 1978 4Rt
ANBBEAR, —EMHEFNRF L
VBTl TERE MRS , VA TE 4
TFRARBEAF—HENFERZ, Z
A R] RELs = e R R PR S  IXR
1k A F R ER A, 2Bk RS
BN TP EH ] GE = A X Y
IR, R, FERR A BIARSREERI ]
TR IR 2 B TR rh E X Y
15 R ERT | DhEEC A Y TS
FHRFPRORE A RS TIE, " E®
WFoR, “HAT, BEEA R EEE A
v S i E S AR AR R A F
BN E) B A TERONLE], BRI

RIERAGm, B TIE, 58
% NIt T g o E R R R S (B
TH0L, SE TR 517, 7

mMXFTRAE

IBA, FERRA FITECERIA =R T
TEFFRREOCANE? XA AR,
H LSRG T~ EdE—H T,
JEREA TIFE h E R v A i
186 1, LRASAIREIE 712 1,
“FRATIE th E A £ R E B
Nikon COOLPIX 1 J& K&
(NIKKOR) ixX JLAF bRk T 283
M, IXEAE | JEREABIEAE R TETEAM
FITT PR 2R,

FE R S ok, BB H
TERENH =R R AR Z (1
FAEBET AL RS, TEBEA IR
HIRFR RS D, " TR
WHRESHEZRANR<A,FF LK
thE &AL, “FIEZINA A
PR R SR E L, A,
HZIFATE, R RERERN
HRHF=RRUR , BRA A] LIS
HARSARH TH 2 RTR RS,

UEoh, EREA A HE T
P e ARSI AL RS TR, M
2011 4F 4 A 2012 4 3 A, JBEEA
& A AP [ T B ENL R AR R
34 1 Mg HIN RIS 9 ., FRIE
e LREER I TE A R AR
A, ETAEMEE TS, AR
Bt 1098 TR, "HE LR
MR, “SE, BRI TEIE
R, TEE IS _ EARREA
& e TR E By, EERIT
ERRSCHIER B RS , #— 4T
BENSEN, BE NS =B ik
(ESI

JERFA B RL LR, (FH
R BRI AR A
BT T . « TR E R E ORI R R A
HIRF=RCTAE, Rl E e,
BUFRZI IR E FIR = A RE 1 5h
257, Nitb#le TIRZ /IR,
VHRHEAN e AR R iR
ARIPHEHEA T3, #5E TIH RS, X
X RAFEE N Al Sk, = — A
ERFISAER, 7

FREEA EREA B HE M TS
Z— T TRREA BIARAIENAF=FL
LT, FEEBERR THEHN
D EAGE, “TRA PRI S TE ) T,
IS, JE FEA B ¥4 Bl COOLPIX?
LR E AT AR, FE LD
RN S8 T A BT E O
s, 7

(LINUMBERS

15,000

On August 15, according the re-
port jointly issued by the National
Development and Reform Commis-
sion and other relevant departments
863 Project” has obtained some
15000 patents in the process most of
which are for invention
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According to the General Ad-

ministration of Quality Supervision,
Inspection and Quarantine of China
(AQSIQ), as of now, the number
of patent application concerning to
Chinese sdf-reliant developed Bei-
dou satellite navigation system has
reached 200.
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10 billion

According to Beijing Municipal
Bureau of Financial Work, from the
year 2012 to 2015, the city will
appropriate 10 billion yuan annually
to the development of the capital
cultural and creative industry.
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90%

According to the latest satis
tics, from the beginning of 2011 to
the end of July in 2012, among
the 24 cases of “337 investigation”
to Chinese enterprises conducted by
the US International Trade Com-
mission, 90% related to high tech
enterprises and their patents.
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The quantity of the registered
applications of layout designs of inte-
grated circuits is on the rise Accord-
ing to statistics the number hit 1,000
after the first 7 months this year.
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