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INTELLECTUAL PROPERTY

China’s software protection delivers palpable achievements
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he Joint Office of Ministeri-
T a Meetings for Promoting
Software protection held a
press conference in Beijing recently,
opened its exhibition of Software
Legdization in China and issued
the report of China’s Promotion on
Using of Licensed Software. Ac-
cording to the report, as of now,
26,280 companies fared well in run-
ning only licensed software on their
computers, 17,782 of which went
legitimate in software use,conducted
1,494 various training programs for
over 42,900 companies and 84,100
persons since the year of 2006.

In May 2011, 135 national-lev-
el agencies successfully concluded
the remediation campaign for use of
authorized software and developed
an effective long-term policy for
software use and inspections to en-
sure software copyright protection
being institutionalized and normal-
ized. China had spent about 130
million yuan buying 150,700 copies
of operation systems, office and an-
ti-virus licensed software for use in
its centra and provincial govern-

ment offices in 2012.

All 31 Provinces (autonomous
regions and municipalities) had
completed the tasks of inspection
and software legdization in June of
2012. Beijing, Shanghai, Zhejiang,
Guangdong, Sichun and Jiangsu
were completed the investigating
and correcting uncopyrighted soft-
ware in provincial-level, city-level
and county-level government depart-
ments. Hainan, Anhui, Guangdong,
Guizhou and Hubei were completed
the investigating and correcting un-
copyrighted software in provincia
level and city-level government de-
partments. As of the end of March
of 2013, 59.11% of city-level and
32.28% of county-level government
departments had finished the investi-
gating and correcting uncopyrighted
software. During the remediation
campaign, agencies at all levels
have spent 1,940 million yuan in
purchasing 3,066,200 sets of autho-
rized software, 1.8225 million
(1,190 million yuan) of which are
office softwares.

State-owned  companies  and

{16017

s

of o
Ll"é_ensed Software

subsidiaries, policy banks, large
commercial banks, stock commercia
banks, postal savings banks, large
and medium-sized insurance compa

nies, enterprise group headquarters
of publication and distribution in-
dustry cleared for compliance, the
industries of coal, tourist hotel, in-

ternet bar, publication and distribu-
tion achieve notable results in li-
censed software application. Over
423 enterprises were granted the ti-
tle as “National Demonstration enti-
ty of Legal Software Application”.

The Joint Office of Ministerial
Meetings for Promoting Software
Protection, together with other rele-
vant departments, basically complet-
ed the pilot project for 23 enterpris-
es till now closed to finishing
stage. (by Jiang Xu)
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hina’s Chinese patent

2 I

@ China's IP
in foreign eyes

‘ medicine industry has been

running in good condition,

with the revenue increasing from
RMB 142 billion in 2008 to RMB
360 billion in 2012 a a CAGR of
26.2%. Over the same period, the
total profit maintained a CAGR of
26.6%, and the gross margin re-
mained higher than the average lev-
el of the overall pharmaceutical in-
dustry. China’s Chinese patent
medicine market demand is expect-
ed to grow rapidly in the next five

years. (China  Chinese  Patent
Medicine Industry Expected To Grow
33% to 39%, by SBWire)
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Comment:

Thanks to the improvement of
R&D and intellectual property pro-

tection, Chinese patent medicine is
gaining international recognition and
higher profit. Tackling the bottle-
neck of the chemical pharmaceutical
industry has aso progressed. While
foreign enterprises start setting foot
in the Chinese patent medicine,
Chinese medicinal industry is facing
more opportunities.

R

173 T 2B R Fo J iR 5 RAR B
AN, P B8y F A 252k R AT E FR
N Ae B K69 AV = ] AL 24T
Ak 4 BRI AL IE L BCE, RLE SN
HAEAHHGFRFEAEA LT,
¥ E E AT R S 6K AL

1%0

eneral Motors, Nissan and
G Hyundai ae among the
foreign carmakers creating
Chinese brands in order to com-
pete with cheaper models made
by local companies. At the same
time as foreign makers are creat-
ing local brands, a Chinese car
brand is seeking to be accepted
internationally.  Qoros, a joint
venture between an Israeli indus-
trigiss and Chery Automobile has
focused on producing a car suit-
ed to urban life. (Foreign car-
makers build Chinese brands, by
Warc)
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Comment:

Chinese auto industry is rapid-
ly developing and increasingly
gaining loca market. Even though
Chinese customers tend to distrust
Chinese auto brands and perceive
international brands to be of supe-
rior quality, there are opportunities
to create something different. We

need more and more game-chang-
ers like Qoros, to build the per-
ception of quaity for “Made in
China”.
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(by Correspondent Wang
Weiwei from Canada)
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he Trademark Office under
the State Administration for

T

Industry & Commerce
(SAIC) determined “ 35 1K 7 as
well-known mark used on

non-medical  gum owned by The
Wm Wrigley J Company (Wrigley)
in April 2012. However, Wrigley
logt the fight against the reversa of
the ruling by the  Trademark
Review and Adjudication Board
(TRAB) under SAIC.

TRAB affirmed the registration
of “YiDa %53k "trademark used on
toothpaste owned by Guangdong
Qianca Cosmetics Co. , Ltd
(Qiancal) in  June 2012. The
disgruntled Wrigley brought the case
to the TRAB. TRAB maintained
that Wrigley falled to prove the
trademark of “z&ik” enjoyed high
reputation and was familiar among
Chinese  customers before the
trademark in guestion was
registered. Thus TRAB denied
Wrigley’s application. Wrigley then
appealed to the court. The court
would hear recently.

Lingering scuffle

In October of 2004, a natural
person, Chen applied for the
registration of trademark of “YiDa
7% 5 7 used on toothpaste and
cleanser. In  the announcement

period, Wrigley lodged a request for
emark opposition to TRAB on the
ground of similarity with “Z53k”in
the same goods. Wrigley held that
the  trademark in guestioned
constituted an imitation on purpose
which  would cause confusion
among consumers.

The Trademark Office and
TRAB both held the dispute
trademark did not lead confusion to
the public and no smilarity is
congtituted. TRAB aso maintained
Wrigley failed to prove the
trademark of “zZfiK” enjoyed high
reputation and was familiar among
Chinese  customers before the
trademark in question was registered
in October 2004.

Continuous dispute

The disgruntled Wrigley
brought the case to the Beijing No.
1 Intermediate People’s Court.
Wrigley held that the defendent
took advantage of the well-known
trademark “zsiR” s reputation on
purpose to gain vishility. Such acts
ran counter to the principles of
good faith. Unfair competition was
in place too.

“Both xylitol sugar-free gum
and toothpaste have functions of
cleaning and protecting teeth and
the same consumer groups. Qiancai

”

used “7£3A” on the product which
misead the public.The packing of
toothpaste was similar with their
registered trademark which would
aso lead confusion to the public,”

the Wrigley principal told our
reporter recently.

Qiancai said that the main
sdling point for the “ 2% K7

toothpaste was that Xylitol could
provide the comprehensive
protection of the teeth. The
toothpaste had been recognized and
well received by consumers since
October 2010 which maintained
competitive  advantage in  the
cleaning and ord care market
industry.

We will follow the
development of the case. (by Yang

Qiang)
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