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< China's IP

in foreign eyes
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hina is pumping money in-
‘ to research and develop-
ment so that Chinese

brands can compete with foreign
rivals in a burgeoning domestic
market. A number of Chinese com-
panies have deivered high-quality
products abroad, mainly through
combining with other internationa
conglomerates.  (China's quest for
world -beating brand held back by
regime, by The Guardian)
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Comments:

More and more Chinese com-
panies are running towards foreign
markets, with the hope that global
success will result. As the world’s
second-largest  economy, China has
to develop the breakthrough global
brand that will consolidate its status
as a true commercia superpower.
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oday's Chinese market is
T glutted  with  alternatives
from Samsung to Dbar-
gain-priced local brands. Now, Ap-
ple faces increasing competition.

Besides Samsung, newcomers such

as Chinas Xiaomi offer smart-
phones that run Google's Android
system for as little as 799 yuan
($125). (Apple's newest iPhone fails
to create excittment in China, by
The Associated Press)
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Comments:

Apple’s share of China’s
smartphone market fell by nearly
half, from 9.1% to 4.8% over the
past year. Chinese customers are
much camer when they face the
new iPhone lineup. Some iPhone
admirers even complain the latest
products offer too few technical ad-
vances. No wonder more and more
customers switch to local brands.
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(by Correspondent Wang Weiwei
from Canada)
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Long way ahead for Chinese digital publishing going abroad
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the Chinese publisher giant

China National Publications
Import & Export (Group) Corpora-
tion (CNPIEC) launched its eBooks
acquisition platform CNPereading.
Through  cooperation  with  the
world's renowned publishers and in-
tegrators, namely John Wiley &
Sons Ltd,Overdrive,De  Gryuter,
CNPereading now has integrated
huge amounts of foreign language
e-book resources and provided inno-
vative eresources solutions  for
more than 40,000 library customers
and more than 1 million end-users.
The CNPereading is regarded as
useful attempts for Chinese publish-
ers to make digital publishing glob-
alization.

D ays ago, during 2013 BIBF,

Efforts making digital publishing
globalization

Chinese publishers are now
taking on the recent digital boom
with ease and eagerness. They are
expending great energy to output
the digital publishing. Chen Jian,
director of Digital Development
Center under China Renmin Univer-
sity Press Co, Ltd., an experienced
licensng manager, told CIP news
that producing e-resources of high
quality is the first step for Chinese
publisher  going abroad. What
non-Chinese language readers can
get overseas are mainly academic
eresources, such as journals, thesis
and yearbooks, they are keen to get
more types of books concerning
Chinese culture, history etc. He
suggests that Chinese publishers
should expand varieties of books
exported. “Publication exportation is
not only translation from one lan-
guage to another, it also needs to
localize while continuing to produce
more publications. “He says.

Except for the customer-orient-
ed productions, Chinese publishers
should establish their own oversea
distribution channels, according to
Ke Chunxiao, a senior manager
from China Knowledge Resource
Integrated Database, a leading digi-
tal publisher in China. Due to lack
of oversea distribution channels,
Chinese publishers is tardy to enter
oversea markets. “A  cogt-effective
way to address this problem is to
cooperate with experienced digital
publishing platforms. After years’
of development, they are of broad
experiences in oversea distributions
and sales, and have established
good relationship with libraries,

publishers, end-users from home
and abroad.” Says Mr. Ke.

Contracts should be treated with
cautions

The pace of change to digital
publishing is quickening, and the
momentum  seems  unstoppable.
However, digita publishing industry
is facing severa letdowns, such as
lack of ebook quality evaluation
standards. Meanwhile, due to com-
plicated definition of subject of
copyright, there are legal risks in
the deal. As a result, parties in-
volved should be prudent in signing
the contracts.

Obtaining licensing is of cru-
cia importance to the digita pub-
lishers. Generally speaking, the pub-
lishers generally get authorization
from writers, publishers or the a
gencies. But there are legal risks in
this procedure, according to Zhang
Hongbo, secretary-general of China
Written Works Copyright Society.
“Digital publishing is an emerging
industry, the writers and the pub-
lishers usudly have different under-
standings of this new industry, unli-
censed usage first, then seek licens
ing later is commonly seen in the
deal.” Says Mr. Zhang.

To solve problems mentioned
above, Chen Jian suggests that the
paties involved should be more
cautious in detailed clauses in the
contracts. Occasions in the follow-
ing should be treated with specia
attentions. Firstly, grantee must en-
sure that the franchisors have the
network information communication
right and the copyright holders have
legally authorized the franchisors.
Secondly, when reaching a digita
publishing contract concerning phys-
ica books, the grantee should clari-
fy the ownership of the copyrights;
check the contracts between the
publishers and the writers are nec-
essary. Thirdly, if possible, the
grantee signs the contracts directly
with the writers. If the grantee
signs the contracts with the third
party but the writers themselves,
they should check relevant papers
signed by the writers and the third
party. Besides these, Li Lingling, an
oversea business manager from the
Foreign Language Teaching and Re-
search Press, says that the parties
to the contracts should also focus
on the details, such as intended us-
age, payment mode, taxation, li-
censing period.

(by Jiang Xu/Yan Ru)
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As an important pat of
copyright industry, digital publish-
ing covers e-books, e-newspapers,
ejournals, network literature, dig-
ital music, network game and
network animation etc.

China’s digital publishing in-
dustry is booming. In 2006, the
value of digital publications was
¥ 213 hillion. Four six years
later, in 2012, this number hit
¥ 193.549 hillion, up 40.47% ,
represent 11.72% of the then an-
nua income of press and publi-
cation industry.

According to the five-year
plan for digital publishing indus-
try between 2011 and 2015, digi-
tal publishing is the strategic e-
merging industry, China will
drive its efforts to step up devel-
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opment of digital publication in-
dustry.
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Microsoft buys Nokia's device business in deal worth $7.17 Bi
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n a surprise move, Microsoft

announced on September 3,

that it has inked a deal
with Nokia to buy the magority
of Nokia’s celphone unit for
3.79 bhillion euros, and spending
another 1.65 billion euros to li-
cense Nokia’s patent portfolio,
for a total of 5.44 hillion euros
($7.17 hillion).

The deal alows Microsoft
make use of more than 8,500
Nokia patents. As part of the deal,
Nokia will grant Microsoft a
10-year non-exclusive license to its
patents. For Nokia, it is an impor-
tant moment of reinvention, and

from a postion of financial
drength, it will  reduce the
patent-related cost.

The move is a clear sign that
Microsoft believes it can succeed in
the phone business. After the news
released, share price of Nokia rose
to $5.39, up 38.33% by 21:50 on
September 3 Bejing time, a new
record in the last 52 weeks. To be
clear, Nokia is keeping most of its
patent portfolio as part of the deal
and the company started a new pat-
tern of patent operation.

Inside watchers analyzed that
such deals can be lucrative in the
long-term, giving technology compa-

nies not only protection, but an ad-
ditional source of revenue from
other companies that buy licenses.
For Chinese companies, there’s a
lot to do.
(by Xiang Li/Ding Tao)
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