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“in foreign eyes

hinas firss moon rover has
C touched the lunar surface

and left deep traces on its
loose soil, state media reported
Sunday. "They are making good
drides, and | think over the next
10-20 years they'll certainly be ri-
valling Russa and America in this
area and maybe overtaking them
in some areas” said Peter Bond,
consultant editor for Jane's Space
Systems and Industry. (China's
moon rover leaves traces on lunar
soil, by CBC News)
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Comments:

Sending its first astronaut into
space in 2003, then its first probe
to the moon in 2006, planning to
open a space station around 2020
and send an adronaut to the
moon after--- China is taking solid
deps to explore the space. Even
though it ill lags behind the U.S.
and Russia in technology and ex-
perience, Chinas space program
has made huge progress in a rela-
tively short time.
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China Brands Ranking for
Chinese companies pulling
in overseas revenues, with 57% of
the tech firm’s sales coming from
non-domestic sades. The brand is
now number one in PC sdes
worldwide and a leader in mobile
devices. (Lenovo leads China inter-
national, by Brand-e)
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L enovo heads the BrandZ

Comments:

According to a study, only
20% of consumers worldwide can
name a Chinese brand. Especialy
in the U.S., the awareness of
Chinese brands is as low as 6%.
Expanding internationally, Chinese
brands have to tackle two funda
mental challenges -  building
awareness and consideration of
Chinese brands among overseas
consumers, and changing the over-
seas perception of Brand China.
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PFTZ: IPR protection and management system take into shape
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(Shanghai) Pilot Free Trade

Zone (PFTZ) operating for
more than two months, the IPR
protection and management system
in the zone has taken shape initial-
ly. The administration and enforce-
ment of patent and copyright will
be covered by the Management
Committee of PFTZ, the trademark
administration and enforcement will
be covered by the industry and
commerce administration which was
established in the zone. In terms of
IP protection, the zone has attempt-
ed to resolve IP dispute via judi-
cial, administration and the third
party.

On September 18, the State
Council issued an overdl plan for
the China (Shanghai) Pilot Free
Trade Zone, clarifying that a joint
supervison and enforcement system
will be implemented to cover the
areas of intellectual property, indus-
try and commercia administration,
and tax administration to enhance
efficiency. In addition, an intellectu-
a property related dispute resolution
and assistance system would be es
tablished.

On September 29, China
(Shanghai) Pilot Free Trade Zone
was formally established. The Mea-
sures for the Administration of the
China (Shanghai) Pilot Free Trade
Zone was formulated by the Shang-
hai Municipal People’s Government
that day. The measures put forward
to establish a management commit-
tee to coordinate the relevant ad-
ministrative matters of the zone. Its
responsibilities include investment,
trade, IPR and other fields. The
Article 8 of the measure defines

I n early December, after China

i

that the Customs,
commerce administration, quality in-
spection administration and public
security organ to set up offices in
the zone.

In terms of institution setting,
the measures put forward that man-

industry and

agement committee exercise the
power of administrative punishment,
administrative inspections and so
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on. The IP office in the zone exer-
cises the power of administrative
punishment on copyright and patent
violations according to laws and
regulations. The measure aso sup-
ports Shangha arbitration organiza-
tions to improve arbitration rules
and enhance their professiona level
and internationalization degree.

The IPR matters covered by

the committee are mainly patent
dispute resolution and registration of
foreign publishing etc. The Shang-
ha Industry and Commerce Admin-
istration takes responghbility for the
trademark matters in the zone. The
joint  enforcement  administration
would also be established to exer-
cise the power of punishment and
inspection, according to the Shang-
ha IP Office commissioner Lv
Guogiang.

“The IPR protection in the
zone reflects in judicial and admin-
istration protection, and the IP dis-
pute resolved by the third party
would aso be encouraged,” said
Lv. “We should make efforts to in-
novate administrative enforcement
system, judiciad protection system
and decide whether to strengthen
IPR protection stricter than
out-zone.” Lv added.

(by Xiang Li/Nie Li)
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3,812 passed 2013 China patent
3812 Ajliid 2013 4F R4 RIACHELA B 43% %

n December 18, 3,812 ex-

aminees passed the 2013

China patent bar exam, up
28.52%.

It is the 15th exam organized
by SIPO, and some 21,689 exami-
nees registered for the exam, up
29.26% over last year. In the 2013

patent bar exam, some 11,429 ex-
aminees participated in patent law
exam, 5107 of whom were
passed, with the passing rate of
44.71%. Some 12,699 participated
in the patent attorney practice ex-
am, 4,088 of whom were passed,
with the passing rate of 32.19%.

According to the regulation,

qualified Candidates may dlrectly
apply for certification.

(by Zhao Jianguo)
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s one of the four largest
A banks in Australia, Australi-

a & New Zealand Banking
(ANZ Banking) was challenged in
a court as it is suspected of in-
fringing a trademark of Ningbo
Yinzhou Xiaying Aoxin Investment
Advisory Service Agency (Aoxin A-
gency). Recently, Shanghai Pudong
People’s Court ruled in favor of
ANZ Banking.

The No0.5487111 and 6630585
“IH¥r” trademark was registered by
the Aoxin Agency in January and
September 2010, certified to be
used in Class 36 goods including
insurance, banking, capital invest-
ment and financial services.

The principa of the Aoxin A-
gency sur-named Chen said that as
the trademark owner of “WR¥”, it
enjoys the exclusive right to use
the trademark, and ANZ Banking’s

action of using unauthorized trade-
mark as its bank name has consti-
tuted trademark infringement. So he
requires ANZ Banking and its
branch banks stop using j837 457
on business site and website.

ANZ Banking held that it en-
joys the priority right of ¥, and
the bank aso enjoys a high reputa-
tion in the industry. Meanwhile,
ANZ Banking has not use B3 in
the service and not intend to mis-
lead the consumers.

The court held that the M is
visble and famous in the financial
industry after it was used by ANZ
Banking and its branches in Chi-
nese market, and the relevant con-
sumers are also able to distinguish
between them in the services. So
the court rgected the demands of
the Aoxin Agency.

(by Yang Liu)
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