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China further reinforce patent application quality
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IPO recently issued the fur-
S ther improvement of quality

of patent application opin-
ions, putting forward that concert
efforts would be made to improve
the quality of patent application and
exert full role of patent system in
driving development with innova
tion.

"The further improvement of
the quality of patent application will
paly a vital role in protecting Chi-
nas innovative achievements and
providing reliable guarantee for effi-
cient operation of patent system,”
said a relevant principal of SIPO.
Since the implementation of China's
national IPR strategy, the number of
patent application has been main-
taining a rapid growth, which pro-
vide a strong support for building
an innovative nation. But there are
gill some problems exposed in
patent application paper and lower
technological level. "From the over-

al dtuation of building an innova
tive nation, we must fully recognize
the importance and urgency of im-
proving the qudity of patent appli-
cation." add the principal.

According to the opinion, SIPO
will gradualy incorporate the share
of invention patent in the three
kinds of patent application, the
grant rate of invention patent, PCT
application into the regional patent
evaluation system, and further stand
out the guidance of the quality of
patent application. Besides, in a bid
to better play inspiration role of
patent rewarding policy, the opinion
also requires to reward those paten-
tees and inventors who made out-
standing contribution to technologi-
cal innovation and patent commer-
cialization.

In pardlel, the opinions put
forward some measures in improv-
ing monitoring system, enhancing
the capacity-building efforts to rein-

force patent application quality, and
strengthening organizational guaran-
tee. For example, great efforts
would be made to regulate patent
bar, improve the utilization of
patent information, enhance the inte-
rior management and strengthen the
capability of patent bar.
(by Wang Yu)
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- In foreign eyes

merica has been the domi-
A nant force in global innova

tion for haf a century, but
not anymore. In a survey launched
this month, the Pew Research Cen-
tre finds that most Americans now
believe that the US plays a "less

important and powerful role" in the
world than it did 10 years ago. A
significant proportion of the new in-
novative capecity in the region (the
Western Pacific) is attributable to
the re-emergence of technological
creativity in China. Perhaps most
telling is that along certain dimen-
sons, the Chinese are ganing
ground even against American
benchmarks. (How China's know -
how is challenging the US, by Bris-
bane Times)
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Comments:

The baance of the world's in-
ventive and creative power is shift-
ing rapidly. America is dill the
most innovative nation the world
has ever seen. But if it is just to
reman so, the world must not ne-
glect the mounting importance of
the nations on the other side of the
Pacific. There’s ill a long journey
for China, but the traectory is
clear.
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hinese budget smartphone
C maker Xiaomi plans to sl
40m handsets in 2014, more
than double the number it sold in
2013, its chairman said on Thurs-
day, reinforcing the company's am-
bitions to outsel more expensive
offerings from Apple and Samsung

Electronics.  Shipping that many
handsets would put Xiaomi into the
world's top 10 smartphone makers
for the first time. The company
even managed to briefly rank sixth
by market share in the second
quarter of 2013, one notch above
Apple. (China's Xiaomi plans to
more than double smartphone sales
in 2014, by Investors)
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Comments:

Technology innovation is with-
out any doubt the key to success But
market innovation is important as
well. By seizing the opportunity of
fast growing local smartphone mar-
ket, Xiaomi's business model - offer-
ing "flash sales" of its mobile phones
which generate excitement among
would-be buyers and have seen
thousands sold in seconds - has led
to its rapid rise.
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Dongfeng, Renault form joint venture
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fter approved by the Na-
A tional Development and Re-

form Commission on De-
cember 16, Dongfeng Motor Group,
the second largest automobile maker
in China, announced that it has
singed a contract for the creation of
a new joint venture company with
France's Renault. In 2003, Dongfeng
Group aso established a joint ven-
ture with Nissan, while Renault has
owned a 44% share of NISSAN.
According to the contract, the new
joint venture has a total investment
of 7.76 billion yuan, and 55% of
which was owned by Dongfeng,
and the other 45% was owned by
Renault.

"in recent years IPR has be-
come the competition focus of auto-
mobile industry, the strong R&D
drength of the Golden Trian-
gle-Dongfeng, Renault and Nissan
laid a solid foundation for powerful
IPR advantages "said Cao Xinming,
executive deputy director of the IPR
research center of Zhongnan Univer-
sity of Economics and Law. "The
combination of the three companies
has not only strengthened IPR ability,
but also is a successful start for cre-
ating their own brands" Cao added.

"No matter Renault or Nissan,
what concerns us most is their
stronger R&D and IPR ability, that's
why we initiate collaboration,” a

relevant principal of IPR department
of Dongfeng told to CIP News re-
porter. "With fierce IPR competition
in the automobile industry, a com-
pany could not participated in the
market competition without strong
R&D ability and IPR." added by
the principal.

As national patent commercial-
ization pilot base, Dongfeng Group
has filed 2,300 patent applications
and obtained 1,500 patents since
the 11th Five Year Plan. The num-
ber of patent application and grants
patent rank top in the domestic au-
tomobile industry, and the number
of granted patent has been ranking
the 1st for consecutive 4 years in
Hubei province.

As of now, Dongfeng Grup
has registered 1,271 trademarks in
China and 561 in foreign countries.
The " %X " trademark has become
a well-known products in domestic
automobile industry. "The new joint
venture will give new impetus to
create own brand. The production
and sales of Dongfeng commercial
vehicle is ranking the first position
in the globa commercial vehicle
market, and the sales volume of
homegrown brand has accounted for
more than 75% of the total sales
volume said a principle of
Dongfeng Group.

Dongfeng Group aways consid-

er technological innovation as a
tool to create its own brand. In re-
cent years, in a bid to create own
brand, Dongfeng Group develop a
R&D system of three kinds, which
are S&T decison-making (technolo-
gy commission), S&T management

(development  department), R&D
(dominated by technology center,
and participated by such centers of
JVs, subsidiaries, development cen-
ters, and research ingtitutions), and
R&D expenditure has maintained

more than 5% of sales volume.

"Such kinds of joint venture
will speed up the absorption and
re-innovation of China's automobile
industry, which is aso an effective
way to improve the industry's IPR
ability and market competition."said
Cao.

(by Zhao Jianguo)
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