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< China's IP

in foreign eyes

hinese investment in U.S.
C technology is having a

breakthrough year, topping
$6 billion in the first quarter of
2014 aone, and instead of strip-
ping U.S. companies intellectua
property Chinese investors appear
to be sustaining and adding more
U.S-based jobs, according to a
newly released study from Asa
Society and Rhodium  Group,
“High Tech: The Next Wave of
Chinese Investment in America”.
(Chinese Surge In U.S. Tech In-
vestment; Supports 25,000 U.S.
Jobs, by Forbes)
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Comment:

The primary vaue proposition
for most Chinese investors is in-
tangible and non-removable assets
such as the skills and know-how
of dtaffs, management experience,
brands. Promoting competitiveness
by improving IPR abilities is what
Chinese entrepreneurs are looking
for.
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connects  with  smartphones

and other gadgets, Chinese
auto makers are right on ther
global competitors’ bumpers.
Broadcom Corp. Chief Executive
Scott McGregor said “Chinese car
companies are very eager to em-
brace this technology and we see
them moving rapidly.”(Chinese Au-
to Makers Want to Go High-Tech,
by The Wall Street Journal)
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I n the race to make a car that

Comment:

Chinese auto makers are
struggling in the domestic market
against popular foreign brands. In
the first two months of this year,
market share for domestic brands
was 23%, down from around 30%
last year. In order to boost its in-
fluence, a “rea revolution” is now
taking place.
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(by Correspondent WangWeiwei
fromCanada)
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China has established PPH cooperation network
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way, a set of initiatives for
providing accelerated patent
prosecution procedures by sharing
information between some patent of-
fices On November 1st 2011, SIPO
launched the first pilot PPH pro-
gram. Up to now, SIPO has reached
cooperation with 16 patent offices
from Japan, USA, South Korea,
Canada etc. A network for PPH co-
operation has been developed.
According to a representative
from SIPO, SIPO has expended
great energy to accelerate PPH co-
operation since the pilot program
began. Right now, applicants from
China can submit PPH request to
SIPO’s 15 cooperators. From this
July 1st, PPH cooperation between
SIPO and UKIPO will be effective.
According to this representa-
tive, as of the end of 2013, Chi-
nese applicants have submitted 836
PPH requests overseas, 205 of

T he Patent Prosecution High-

which are regular requests, 631 are
PCT-PPH reguests. SIPO has ac-
cepted 5,602 PPH requests in totd,
4,386 of which are regular requests,
1,216 are PCT-PPH requests.

On January 2014, SIPO, Euro-
pean Patent Office, United States
Patent and Trademark Office ,
Japan Patent Office, Korean Intel-

lectua  Property  Office jointly
launched a PPH cooperation pro-
gram. Under the agreement frame-
work, patent prosecution conclusions
are mutually recognized.
“Understandings of PPH projects
will be upgraded each two years.
Without a doubt, this pilot program
enables to fast-track patent examina

tion procedures for PCT applications
and it also permits be each partici-
pating patent office to be benefit
from the work previously done by
the other patent offices.

(By He Yanfang)
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A possible boom for Chinese—made
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hinas firss lady Peng
C Liyuan was once spotted

taking pictures with a
home-made smart phone during the
official vist to Germany with her
husband President Xi  Jinping.
Peng's Nubia Z5Mini, a darling
work of Shenzhen, Guang-
dong-based ZTE Group, immediate-
ly aroused attention among Chinese
consumers. Latest numbers showed
that the sales of Z5S mini doubled
than the previous day after the
photo was posted, driving up share
price of ZTE.

“ZTE’s phones doesn’t rise to
fame overnight. ZTE attached great
importance to quality and innova-
tion since it started the business
and has abundant experiences on
patent utilization in oversea mar-
kets” says Shen Jianfeng, senior
manager from IPR department of
ZTE.

According to Shen, ZTE in-
vests 10% of the total revenue into
R&D and talent cultivation, all
these factors contribute to ZTE’s
fast growth and rising.

ZTE’s efforts on innovation
are far beyond what mentioned

above. As of the end of 2013, they
have owned more than 52,000
patents worldwide, 90% of which
are inventions, In 2013 alone, ZTE
has sold out more than 3.5 million
mobile phones, ranking the fourth
in the world.

Days ago, the Ministry of In-
dustry and Information Technology
releases an announcement on accel-
erating home-made mobile phone
brands development, suggesting that
Chinese manufacturers should ex-
plore more the international markets
and drive to promote home-made
brands’ influence internationally.

“Enjoying the favorable external
environment, Chinese enterprises
should seize the opportunities for
self-improvement, enhancing abilities
to innovate and reinforcing patent
portfolio overseas. ZTE, for in-
stance, will work hard to become
high-end handsets and improve the
patent layout in European and
American markets and in the e
merging markets.” says Shen.

Shen says that more and more
Chinese  companies ae  now
encountering 337  Investigations
when they access to the American

market. ZTE has won several 337
Investigations against TPL.IDCC
and Flashpoint. “Like ZTE, more
Chinese  companies have the
abilities to solve IPR disputes in
the international markets, and they
will become much stronger with
their daily-growing IPR abilities.”
Says Shen. (By Ding Tao)
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Mitsui encounters a domain name dispute
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he Beijing No. 3 Intermediate

People's Court recently han-

dled a domain name dispute
filed by a natura person surnamed
Liao, safeguarding his domain name
www.mitsui-techcom,  which  was
once challenged by Japanese compa-
ny Mitsui Chemical Group.

Liao registered the domain name
in question on July 27, 2012. One
year later, Mitsui Chemicals chal-
lenged Liao’s registration on Octo-
ber 8, 2013. On December 9 in the
same year, the Asa Domain Name
Dispute Resolution Center (AD-
NDRC ) ruled in favor of Mitsui
Group on grounds of unfair compe-
tition and trademark violations.

Liao brought the case to the court
and aleged that the domain name

legally belongs to his company Mitsui
New Materials Tech Limited, and it is
not similar with Mitsui Chemical’s
No. 3678565 trademark MITSUI
POLYPRO and the No 4252451
trademark “MITSUI CHEMICALS”.
The products he sold are not similar
with Mitsui Chemicals’, no similarity
is congtituted Mitsui Chemicals is not
widely familiar with Chinese con-
sumers and they should not get
cross-sector protection Meanwhile
the mitsui trademark on rubber prod-
ucts was registered by MITSUI &
CO, LTD, rather than by Mitsui
Chemicals

Mitsui Chemicals held that Liao’s
regigtration is intend to imitate their
website cnmitsuichemcom and will
cause confusion among consumers

As a result, unfair competition and
trademark violations are constituted.
The court has not yet rendered
a ruling. We will follow the develop-
ment of the case
(By Zhu Wenming/Pan Y uanyuan)
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