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74 million

In 2013, China Customs offi-
cers impounded 74+ million trade-
mark infringement goods, account-
ing for 98% of the total infringe-
ment goods. The Customs nation-
wide have investigated 1,746 cas
es, confiscated 67 million goods
with a total value of 130 million
yuan.
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3,635

Approved by SIPO, Nantong
Home Textile IP Protection Cen-
ter, China’s first IP protection
center of this kind was on opera
tion on Jan.19, 2013. As of now,
the center received 3,635 com-
plaints, mediated 1,526 cases, and
saved the lose 128 million yuan.
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300 million yuan

Recently, RuiChuang Patent
Operation Fund, the first fund of
its kind for patent operation and
technology transfer, was estab-
lished in Zhongguancun, Beijing.
The zhi gu Company takes re-
sponsibility for fund management
and operation. The fund is split
20 million yuan between Manage-
ment Committee of Zhongguancun
and Haidian District Government.
It is expected to collect fund of
300 million yuan and some
high-quality invention patents with-
in 5 years.
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2,463

In the first quarter of this
year, Guangxi Zhuang Autonomous
Region filed 2,463 invention appli-
cations, ranking the 15th in the
nation, up 60.67%.
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In 2013, Shenyang representa-
tive office of SIPO received
30,517 patent applications, 30,356
of which were e-filings, accounting
for 99.5% of the total. The efil-
ing rate of Liaoning province
reached 88.3% since the event
was promoted in January 2010.
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A rise in public levels of satisfaction with' Chinese IP protection
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n 2013, the public satisfaction
I index of chinese IP protection

was 64.96, up 1.27 over 63.69
of 2012, according to a survey of
Chinese IP protection conducted by
Patent Protection Association of
China, China Trademark Associa-
tion, Copyright Society of China
and Beijing Mainland Information
Company. Although the levels of
satisfaction increased, there is just
much room for improvement.

“The improvement of satisfac-
tion is an affirmation that China’s
IP protection is enhancing,” said Li
Shunde, Dean of Law and IP De-
partment in the University of China
Academy of Science. Although the
levels of satisfaction increased, it
reflected that the whole society
have strong demand for stepping up
IP protection, Li adds.

Local governments fared well
in IP protection, especially the lev-
els of satisfaction increased by 5.12
points over last year, reflecting their
determination on strengthening IP
protection. People also speak highly
of IP publicity. “In recent years, IP
publicity has created a sound envi-

ronment for encouraging and pursu-
ing innovation, which reinforced the
confidence of I[P holders” sad
Gong Qing, Director of Centra Re-
search Academy of BYD Company.

In fact, China has carried out
effective works in IP enforcement.
In 2013, SIPO launched a specia
campaign against patent infringe-
ment and counterfeit goods relating
to people’s livehood and magor
project, and effectively safeguarded
the lawful rights and interests of
right holders and innovation bodies.
In 2013, the IP agencies nationwide
received 5,056 patent dispute cases,
up 101.4% ; 4,684 of which ae
patent infringement cases. It investi-
gated 11,171 patent counterfeiting
cases, totdling to 16,227, up
79.8%.

“The figures reflects one side
China’s determination on fighting
IP infringements, and IP enforce-
ment need to be further improved,”
said Li Shunde. IP protection is a
long-term task. We should make
people feel better about IP protec-
tion by stepping up IP publicity
and IP enforcement, Li added.
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in foreign eyes

presented, we know that Chi-
na is becoming a top innova-
tor in an absolute sense, particularly
in digital communication and tech-
nology. However, it’s sill catching
up in creating brands, and it has
some serious work to do in the de-
sign fieddd. Will China become a
formidable innovation heavyweight
in the future? The answer is there
is a high likelihood that it just
might. Will  China become a
formidable innovation heavyweight in
the future? By Money Morning)
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Comment:

Grants to ingtitutions, schools
and individuas; an even higher fo-
cus on increasng R&D centre
counts; introducing the Silicon Val-
ley moddl; attract more high-end
taents; and engender a stronger
culture of innovation ------ To get
the “Yes’answer, what China needs
to do is to improve the “software”
to facilitate innovation.
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libaba’s growth highlights
A the challenge for Chinese

brands. Though several Chi-

nese companies list on US ex-
changes without doing much busi-
ness there, Alibaba has aready
made a name as an international
business-to-business marketplace. If
it is successful, it may just be the
first of a new wave of international
Chinese brands.? (Is the next big
Chinese brand coming? by Managing
Intellectual Property)
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Comment:

Building successful brands goes

far beyond just filing a lot of
trademark applications. There is a
certain logic to this quantity then
quality pattern. As more Chinese
companies file marks and start do-
ing increasing business broad, cer-
tain brands like Alibaba will build
a stronger reputation and eventually
grow to be a globa brand.
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(by CorrespondentWangWeiwei
fromCanadg)
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s a large manufacturer of
A power transmisson bets

and auto parts, Gates Cor-
poration provides superior quality
products to its customers in indus-
trial and automotive fields. Gates
Corporation pays high attention to
its main trademarks No. 1065493
“GATER” trademark (hereinafter re-
ferred to as “GATER”) and No.
1518931 “GATES”  trademark
(hereinafter referred to as
“GATES”), and takes positive ac-
tions to protect the brand and cus
tomers’ benefits.

Nevertheless, like other suc-
cessful brands, Gates Corporation
has been suffered from a lot of
trademark  confusion  competitors,
some of which even tried to regis
ter same or similar trademarks ma-
licioudy to make the infringing
trademarks seemed legally.

In April 2011, Sanmensanzhu
Adhesve Tape Manufacturer, Zhe-
jiang Province, applied for registra
tion of No. 8484631 “f475Fl GRE-
CO” trademark certified to be used
on automotive transmisson belts

Gates combats brand
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(hereinafter referred to as opposed
trademark). Gates Corporation found
that the opposed trademark was vi-
sudly smilar to “GATER”, then
filed an objection to the Trademark
Review and Adjudication Board
(TRAB) in July, 2011. TRAB de
cided that the opposition is justified
and disapproved the registration of
the opposed trademark.

In 2013, Sanmensanzhu Adhe-
sive Tape Manufacturer applied for
a review to TRAB, clamed that
the opposed trademark was de-
signed originadly and was not same
or smilar to “GATER”; the op-
posed trademark would not lead to
consumer confusion, nor damage
Gates  Corporation's  antecedent
rights. In January 2014, TRAB
made the decision that affirmed the
ruling of disapproving.

TRAB held that, based on the
opinions and evidences presented by
Gates Corporation, the significant
parts of the opposed trademark was
visually smilar to “GATER” (certi-
fied on Class 7 power transmission
belts, not including vehicle engine

transmission belts, July 1997) and
“GATES” (certified on Class 7 cou-
plings, February 2001); customers
could not tell the differences under
general care; the opposed trademark
was certified on smilar products
with  “GATER” and “GATES”.
Therefore, TRAB objected the ap-
plication of Sanmensanzhu Adhesive
Tape Manufacturer and disapproved
the opposed trademark.

(by Wang Guohao)
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