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& China's IP

in foreign eyes

he UK’s aerospace indus-
T try must be more innova-
tive to protect itself from
increasing competition from China,
according to the president of the
Roya Academy of Engineering.
“From China, there is no question
that we will be facing huge com-
petition so we have to be ahead
with our innovations and techno-
logical advances.” he said at the
Innovation in Aerospace confer-
ence. (UK aerospace must innovate
to fend off China, by the Tele-
graph)
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Comment:

Innovation is the key to
competition, particularly with an
increasng number of businesses
in Asia entering the market and
looking forward to take business
from the existing developed e
conomies. In a bid to protect
their market status, the developed
countries should not underestimate
China’s innovation ability.
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uawe is one of a num-
H ber of homegrown Chi-

nese technology compa-
nies that are rapidly outgrowing
their home market and are now
seeking or dready achieving
dominance in the rest of the
world. These are the companies
set to become the biggest bus-
ness brands of the future. (The

Chinese  technology  companies
poised to dominate the world, by
the Guardian)
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Foxconn sells communication patents to Google

(RN LU ATES € 131 Ry

oxconn, which  assembles
F gadgets for companies such

as Apple, sad it has sold a
number of its communication tech-
nology patents to Google for an
undisclosed sum.

Taiwan-based company Fox-
conn, officialy known as Hon Hai
Precison Industry Co., made a
name for itself in contracts manu
facturing by making Apple’s
iPhones. But few know the elec-
tronics manufacturer has been de-
veloping new technologies and has
a sizable patent portfolio. “In the
highly competitive technology indus-
try, IPR has covered each part of
the value chain, including R&D,
manufacturing, marketing, invest-
ment, merger and acquisition, etc.
To win out, traditional manufactur-
ing industries should achieve indus-
trial upgrading by al means, such
as dtaching great importance to
R&D and marketing.” Said Yuan
Zhenfu, professor from IPR college
under Shanghai University.

Transfer from fabrication to cre-
ation

Foxconrn has sold some
head-mounted display technology
patents to Google for an unspecified
amount last year. In a statement,
Foxconn said it has applied for
128,400 patents and obtained more
than 64,300 patents world-wide as
of the end of the first quarter of
2014. In 2010, it has filed 1,438
patent applications in USA, making
itself the 13th world-wide. In 2013,
the rank went up to the 8th.

“Right now, it is the patent
that helped Foxconn gain the name
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of patent seller than a mere OEM

manufacturer. Honestly, to be a
qualified contractor, a company
should not only respect its business
partner’s IPR, but also, be more
innovative to provide better process
ing technique and outstanding quali-
ty. Patents and business secrets
should be its strength to be a qual-
ified contractor.” said Professor
Yuan.

Focus on both manufacture and
innovation

According to the inside watch-
er, seling patents to Google is part
of Foxconn’s plan to pursue its

transformation. But, they should no-
tice that the profit is limited now
and IPR is the key to pursue in-
dustrial upgrading.

According to Yuan, in the age
of the information economy,as an
effort to improve and strengthen en-
terprises’ core competence, they
should attach great importance to
R&D or innovation. Yuan thinks
that the both ends of Smiling
Curve in the vaue chain, R&D and
marketing are making the most
profits and potential vaue, while
the middle part of the chain, fabri-
cation is making the least. As a re-
sult, traditional industries should

transfer from fabrication to innova-
tion and invest more on R&D and
marketing.

For many years, Foxconn has
developed itself as a giant manufac-
turer. Now, it’s said that it would
continue to invest in technology re-
search and development, transform
such investments into valuable IP
assets. Yuan says that Foxconn will
serve as a template for other tradi-
tional companies pursuing industrial
upgrading. (by Ding Tao)
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Hero Dojo’s four stripes doesn't infring
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didas alleged Sanya Hero

A Dojo’s four-stripe logo in-
fringing its registered trade-

mark, the three-stripe. By inspec-
tion, the court held that the
four-stripe logo didn’t infring Adi-
das, then Adidas dropped the case.
Adidas clams that the
four-stripe logo used on the sport
shoes by Sanya Hero Dojo was
suspected of infringing its registered
trademark, the three-stripe logo. A-
didas then brought the case to the

Sanya Intermediate People’s Court
for ceasing infringement and seek-
ing 50,000 Yuan in damages.

The court held that the logo
Sanya Dojo used on their shoes
products was different from Adi-
das’s three stripes. Besides, Sanya
Dojo has printed Chinese character
“JE” and the Taiji figure on their
products for taekwondo students.
The public would not get con-
fused by the logo. No similarity
is constituted.

Adidas then withdraw the case.

(by Mao Liguo)
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Zhang Liya: My plant dream is ¢

!i-"‘ng true
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Huawei is just one of many
Chinese firms seeking to expand
its presence around the world.
From PCs to smartphones, from
Lenovo and Xiaomi to Tencent,
Baidu and Alibaba, Chinese
firms are outgrowing their home
market and making their mark
internationally, with large ambi-
tions.
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(by Correspondent WangWeiwei
fromCanadg)
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MY CHINESE DREAM

Zhang Liya a senior re

searcher from Shanghai Botan-
ica Garden, devoting to plant vari-
eties protection and researching. To
Zhang, this is his Chinese dream.

In 2002, Zhang was admitted
to Bejing Forestry University ma-
joring in plant varieties studying.
Five vyears later, she joined in
Shangha Botanical Garden, the
largest municipal botanic garden in
China.  “Working with the pioneers
in the field of camellias innovation,
such as the renowned Zhuang
Maochang, Huang Delin, Xu Lindi,
leading me into a vast ocean of
knowledge.” recalls Zhang.

Together with his colleagues,
Zhang has established an innovation
system for camellias varieties re-

2 014 marked the 12th year for
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sources. Severa new varieties of
camellias plants have been applied
and granted for country’s new vari-
ety rights.

As of now, Shanghai Botanica
Garden has filed a tota of 7 new
varieties of camellias plants for Chi-
na’s new variety rights with 5 grant-
ed. In 2013, they filed China’s first
patent application in USA in the
field of camellias plants researching.
It is worth mentioning that the gar-
den has conducted practice of indus-
trializing the 5 granted varieties with
enterprises Up to now, 5 million
plants have been cultivated; 100 mil-
lion Yuan worth of economic benefit
is expected to be yield.

Zhang Liya attributed these
achievements to his hard-working
colleagues and government support.

According to the State Forestry
Administration, Shanghai Botanical
Garden was listed as one of
Chinese forest IPR pilot units. To
Zhang, his plant dream is coming
true. (by Wang Yu)
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