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@ China's IP

in foreign eyes

hile India had a seem-
W ingly huge head dart in

IT, China has
leapfrogged India and even the US
in many ways. Both the scale of
the market and the speed with
which that scale was built is espe-
cialy breathtaking in China. It is
on its way to surpass the US and
become the largest e-commerce
market in the world. (Bet on tech
pays off in China, by Financial
Times)
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Comment:

With money from local or in-
ternational  investors, technology
centred Chinese home grown com-
panies are exporting their tech
models elseawhere. The Forbes or
any other billionaires list includes
many property magnates and tech
tycoons. Looking into the future,
there will undoubtedly be fewer of
the former and more of the latter.
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¢ Lenovo is the best company
in the world at balancing in-
novation and efficiency.” So

declares Yang Yuanging, the
chairman of the Chinese comput-
er-maker. The boast is at least
half right. The firm has certainly
displayed its ruthless efficiency of
late, by keeping costs down and
grabbing market share from its big
Western rivals.  (The rise of the
frugal innovator, by The Economist)
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Comment:

Over the past couple of
months, Lenovo has scooped up
thousands of smartphone patents
from NEC, a Japanese electronics
firm, and Unwired Planet. That
pragmatic approach offers a clue
as to how Lenovo really inno-
vates. There’s always new and big
industry, and with innovation there
will be further growth.
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(by Correspondent WangWeiwei
fromCanadg)
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Chinese original TV show enjoys popularity in overseas
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t the recent Spring TV Fair
A in Cannes, France, the in-

ternationa distribution rights
and the broadcasting rights in UK
of the Chinese origind music reali-
ty show “The Song of China’ was
bought by the British International
Media Group (ITV). The show be-
came China’s first origina variety
show exported overseas.

As soon as “The Song of Chi-
na” was launched in the Arts
Channel of China Central Televi-
sion earlier this year, its ratings in
China has soared, covering a total
of 480 million viewers, accounting
for 37% of the audience share, top-
ping the ratings for a long time.
Assistant Dean of School of Jour-
nalisn and Communication in Ts
inghua, Professor Shi Anbin  be-
lieves, “The Song of China is the
symbol of the shift from “Chinese
Imitation” to “Created in China” ,
which reflects the taste and respon-
shility of CCTV as the national
televison station.

In fact, in recent years the do-
mestic TV variety show has gone
through the process from copy to imi-
tation, creation and finally successful-
ly exporting overseas According to
industrial professionals in the past
two years the program mode trading
market is very prosperous in Ching
but most of the transactions are still
introducing foreign program mode
Now, thanks to the experience of
“The Song of China’, there would
be more and more Chinese TV
shows going abroad in the future

Among a variety of musical

talent shows, the highlight of “The
Song of China’ is its effort to re-
spect and promote original songs.
Jn Le, the Genera Manager of
Star Production and the director of
the show says, his original intention
of this show is to promote the
prosperity of original songs.

Jin  Xuedong, the Assgtant
Dean of Tianjin Conservatory of
Music and music theorist comments:
“the original songs in the show dis-
played a wide variety of forms, in-
cluding jazz, blues rock and
hip-hop, but didn’t forget to com-

bine with original Chinese musical
elements Many of those not only
followed the rules of pop creation,
but also complied with the audi-
ence’s aesthetic habits accumulated
for many years It greatly enriched
and expanded our understanding of
the connotation of ‘good songs’”.
“When we make the world-
wide exchange and cooperation in
the cultural and creative industries,
we focus that our program model
has unique Chinese cultural char-
acterigtics, but aso in line with the
marketing rules of the world TV

market. | believe that in the very
future, there would be more and
more Chinese origina TV program
going abroad, on behaf of Chinese
culture,” said Tian Ming, the Pres-
dent of Star Production.

Recently, there are reports say-
ing that another origind TV drama
“Soldiers Sortie 3” describing army
life, produced by Yunan Tianze
Media, might enter ITV’s vison
and become the second exported
Chinese origina TV program after
“The Song of China’. Nowadays as
the international cultural communi-
cation is becoming more and more
frequent, based on Chinese charac-
teristics, international communication
methods and origina creation, it’s
believed that there are more and
more Chinese show in the world
market. (by Yu Langtian)
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“DSQUARED” trademark registrationy
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ecently, Beijing No.1 Medi-
R um People’s Court made

the first instance judgment
that the decison of regecting
“DSQUARED” trademark registra
tion made by China’s State Admin-
istration for Industry and Trademark
Review and Adjudication Board
(TRAB) is maintained.

The dismissed trademark regis-
tration is DSQUARED, certified on
Class 18 of commodities such as
leather strap, cane harness belts
backpacks etc.. It has been approved
for using on four types of commodi-
ties including leather strap, cane
harness belts and sausage casings
But for using on backpack and other
commodities it was dismissed by
Trademark Office on the grounds
that it with prior registered trademark
constitute similar trademarks.

It is reported that, according to
the Trademark Office, the cited
trademarks is the No. 845391
“VSQUARED” trademark, applied
in August, 2010, and was approved
in November, 2011 on Class 18 of
commodities including backpacks,
handbags, rucksacks and so on.

In respect of the trademark ap-
plication dismissed, DSQUARED
Company requested the TRAB for
the review. The TRAB believed
that the dismissed trademark was
applied to use in the commodities
such as backpacks, which was simi-
lar to the commodities that was ap-
proved to use in the prior regis
tered trademark  “VSQUARED”.
The two trademarks have the same
Chinese characters (meaning
SQUARED) and the only difference
between the two trademarks is the

letter “D” and “V” so that they
constitute similar trademarks.

After hearing, the Court of First
Instance believes that “DSQUARED”
and “VSQUARED” congtitute simi-
lar trademarks and “DSQUARED”
that was applied later shouldn’t be
approved. Meanwhile, the court held
that the proof of the use of
“DSQUARED” submitted by
DSQUARED Company was not suf-
ficient to prove that the trademark
had influence through the use So
the court maintained the decision of
TRAB. (by Zhang Xiyu)
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@ EXPRESS

Beijing

June 5th, China Patent Protec-
tion Association held the 2014
China  Entrepreneur Intellectual
Property Strategy Forum in Beijing,
atracting over 200 people from
more than one hundred enterprises
in China
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Shanghai

Recently, the Shanghai Pudong
IP Office and other units jointly
held the “Converging IP services,

Guangzhou

T

Leading innovation and develop-
ment” Forum. The experts and
scholars discussed topics on the de-
velopment and prospect of China’s
IP services.

Beijing
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Guangzhou

Recently, Guangzhou issued
the Opinions on  Strengthening
Patent Creation, clearing that the
city would maintain more than 22%
average annual growth of patent ap-
plication and 25% for invention
patent application during the 12th
Five Year Plan.
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Dalian

The Dalian IP office launched
its independent official website. The
website will focus on the real
needs of the IP work and strength-
en IP service in al aspects.
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