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ocal dining chains are expand-
Ling rapidly in China to capture

a slice of the RMB560b fast-
food and casual-dining market. Chi-
nese chains could customize menus
to appeal to increasingly health-con-
scious consumers more easily than
large-scale foreign fast-food compa-
nies. ( Food Chains From China Hit At
West, by The Wall Street Journal)
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Many fast- food giants consider
China a core part of their internation-
al growth efforts. Personalized cus-
tomization would be a next goal for
fast- food companies to win brand
wars. Chinese fast- food companies
are reseizing local market by their re-
markable brand building strategies.
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enovo does not simply churn
Lout cheap goods. It is spending

heavily on branding, distribu-
tion, manufacturing and product de-
velopment. It wants the Think brand
to compete with Apple; it plans to
open fancy showrooms like Apple’s.
If Lenovo is to become China’s first
world- class brand, it must come up
with products that consumers are
passionate about. (From guard shack,to
global giant, by The Economist)
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How to operate products is the
eternal theme of high-tech enterpris-
es development, while innovation is
a magic card to play in the world-
wide products competition. Chinese
companies like Lenovo are not sim-
ply satisfied with their reputation of
“cheap and fine”. They are attract-
ing the whole world with products
may not with low price but with in-
novation.
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China’s patent applications account for 32.1% of the world
(2014 HEF R IEELO 5 R
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n December 12th, WIPO issued
O2014 World Intellectual Proper-

ty Index (hereafter as Index) in
Geneva. The Index shows that, the
patent applications of the world in
2013 saw a rapid growth mainly due
to China’s double-digit growth in pat-
ent applications. Among 2.57 million
patent applications, about one third
are submitted by China, followed by
the USA and Japan.

Francis Gurry, the Director Gen-
eral of WIPO, believes that the rapid
growth of China’s patent applications
have a direct relationship with the
transformation of China’ s economic
structure. From the strategic perspec-
tive, China has started the transition
from “made in China” to “created in
China” as well as the transition from
manufacturing to knowledge- inten-
sive industries. In this process, intel-
lectual property plays an important
role.

From the amount of patent appli-

cations, in 2013, a total of approxi-
mately 2.57 million patent applica-
tions were submitted all over the
world. More than 820,000 are from
China, accounting for 32.1% of the
global total amount; the United States
submitted more than 570,000, ac-
counting for 22.3% ; Japan submitted
328,000, accounting for 12.8%.

In addition, as for applications of
trademark registration, China submit-
ted 1.88 million trademark registra-
tion applications, which was the most
in the world; the United States submit-
ted 480,000, and EU did 320,000.
Judging from the category, over the
past 10 years, the service-related cate-
gories, such as advertising, business
operations and management, have
been the largest category.

(by Liu Peng)
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Trademark applications filed in 2013
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The proportion of patent applications filed in 2013
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ecently, good news about Chi-
Rna’ s high- speed rail going

abroad attracted people all over
the world. According to the data on
Dec. 12th, 2014, China has exported
its electric multiple units (EMU)-
based locomotives and related tech-
nologies and equipments, all with pro-
prietary intellectual property rights, to
over 80 countries and areas.
Wang Mengshu, An academician of
Chinese Academy of Engineering,
said: “With the proprietary intellectu-
al property rights on the core technol-
ogies, China’s high-speed rail has be-
come a national name card.” In the
past 10 years, China’s high-speed rail
industry not only mastered proprie-
tary intellectual property rights, but al-
so made many records of the word on
safety, speed, mileage and carrier
number, which cost nearly 50 years in
other countries.

Recently, the CRH5A EMU,
loaded with electric driving system
and network controlling system made
in China, passed the technical evalua-
tion in China North Vehicle Group

Limited (CNR), which is another ma-
jor innovation by CNR following the
domestic CRH380B EMU on Shang-
hai- Beijing high- speed railway. Ac-
cording to Chang Zhenchen, deputy
chief engineer of CNR Changchun
Railway Vehicles, CRH5A EMU is a
new product by independent research
and development in accordance with
higher standards than the internation-
al standards, for international competi-
tion in the overseas market. Starting
four years ago, CNR began filing in-
ternational patent applications, and
created a basis of “going out”
through cross-licensing.

“The meter gauge EMU, with
proprietary  intellectual ~ property
rights, is China’s first contract of ex-
ported high-speed EMU on the meter
gauge project.” Zhang Minyu, the
sales manager of CSR Zhuzhou Loco-
motives Company, told reporters that
only master the intellectual property
rights could China win a place in
overseas market. Over the past four
years, according to sales revenue and
profit data of CSR Zhuzhou Locomo-

tives Company, its 2013 revenue in-
creased by 25% compared with 2010,
with a 248% surge on profit. With
overseas income expanding each year,
so far, the company’ s overseas sales
proportion has grown from 5% to
more than 20%.

Xu Chunming, Deputy Dean of
Intellectual Property School of Shang-
hai University, hold that, only continu-
ing to accumulate high- quality and
high level intellectual property rights
could Chinese high- speed rail indus-
try take up the forefront of the indus-
try and speed up the “going out” pace.

(by Zhao Jian’ guo)
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South Korean company won trademark lawswit™
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Chinese nature person Li Jihe’s
Atrademark “Yuan Grandmoth-

er” registered on hotels, restau-
rants and other services suffered from
controversy by a South Korean nature
person surnamed Park. Recently, Bei-
jing No.l Intermediate People’ s
Court made a decision to revoke Li’ s
trademark application.

The disputed No. 7554400 trade-
mark “Yuan Grandmother and image”
was applied by Li in July 2009, and
then approved for restaurants, cafes
and other services on the 43rd class
commodities. The cited No. 4847686
trademark was applied by Park in Au-
gust 2005, and then approved for res-
taurants, tourist restaurants and other
services on the 43rd class commodi-
ties.

Within the statutory period, Park
claimed that the disputed trademark
was same trademark in same or simi-
lar services for it was the same as the
cited trademark in text, graphics and
composition. And the graphic charac-
ter of disputed trademark was similar
with the cited trademark, which was
violation of the prior copyrights by
Park. Thus, Park filed an application
to Trademark Review and Adjudica-
tion Board (TRAB) under State Ad-
ministration for Industry and Com-
merce of China. After TRAB revoked
the disputed trademark, Li filed an ad-
ministrative lawsuit.

Li held that, the cited trademark
“Yuan Grandmother” was composed
by Korean character; since Chinese
consumers had low recognition about

Korean character, the two trademarks
could be significantly distinguished
from each other.

After hearing, the court held
that, the two trademarks had the same
meaning texts in different languages
and similar images, so the two trade-
marks constitute similar trademarks.
Accordingly, the court made the deci-
sion above. (by Mao Liguo)
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