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ateststatistics from Huawei, alead-

ing global information and com-

munications technology (ICT) so-
lutions provider, published that it
owned 25% of the world’ s patents in
the field of 4th generation mobile
communication  technology  (4G)
now.

The mobile communication tech-
nology is now entering a new period
of 4G. However, Chinese mobile
manufacturers have to face the biggest
obstruction, which is the deficiency in
developing the key microchips. Never-
theless, Huawei has proved to the out-
side world that Chinese companies are
capable of doing something remark-
able on the international stage.

According to Meng Wanzhou,
CFO of Huaweli, the sales revenue of
Huawei in 2014 is estimated to reach
287 billion Yuan to 289 billion Yuan
globally, increased by 20% . Mean-
while, with an approximate profit mar-
gin of 12% , its 2014 gross profit is es-
timated to achieve 33.9 billion Yuan
to 34.3 billion yuan, roughly flat with
2013. According to the open data,
2014 has witnessed the fastest growth
year in sales revenue for Huawei
since 2011.

Compared with the 20% growth
in sales revenue and high- speed
growth in smart-phone sales, 15% of
business increase for mobile telecom
carrier business group, Huawei’ s
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hina’ s Huawei Technologies
‘ Ltd., the world’s biggest mak-

er of telecommunications

equipment, said Tuesday profit
growth slowed last year while sales
accelerated. Profit is forecast to rise
about 17 percent over 2013 to 33.9
to 34.3 billion yuan. Final audited re-
sults are due out in March. (Huawei
says 2014 profit up 17 percent, sales rise
20 percent, The Washington Post)
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core telecommunication equipment
manufacturing department, is a rela-
tively smooth one. Even so, this num-
ber is still impressive, according to
an inside watcher. Driven by the ex-
panding investment into 3G and 4G
network development worldwide, the
total expenditures from China into
4G network constructions account
half the world in the last fiscal year.
In 2014, Huawei has laid out wide
market arrangements in exploring 4G
markets, driving mobile telecom car-
rier business group’ s sales increas-
ing directly. At present, Huawei has
built 154 4G networks, representing
46% among the world’ s 300 LTE
networks.

“As a matter of fact, Huawei has
injected an accumulative of 188 bil-
lion Yuan on R&D in the last decade,
and this contributed to Huawei’s lead-
ing role in 4G field.” Says Meng Wan-
zhou. In 2014, Huawei was among the
top 50 applicants in USA and ranked
the top 15 at the European Patent Of-
fice. “All these figures show that Hua-
wei has attached great importance to
innovation and IPR layout. Now, it
has a strong competitive advantage in
4G field, both home and abroad.”
Says Song Linqing, a representative
from a Beijing-based patent agency.

For a long time, Huawei has in-
jected significant capital into R&D, in-
novation and developing key technolo-
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Comment:

The strong technological inno-
vation and patent creation enabled
Huawei to be the biggest builder of
fourth- generation mobile phone net-
works, as well as to expand its tradi-
tional business of switching equip-
ment and launch its own smartphone
brand for competition in the new
market.
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he new Xiaomi could add to
Tcompetition for Apple Inc. in

China, a market CEO Tim
Cook has said is expected to be-
come its biggest. Other Chinese
smartphone brands including Leno-
vo Group and Huawei Technologies
Ltd. also have released models they
say offer features similar to the
iPhone but at lower prices. (Rising
smartphone star Xiaomi is moving upmar-
Ret and taking aim at Apple’ s iPhone,
The Washington Post)
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Comment:

Lenovo, Huawei and Xiaomi,
the new rivals, are changing the Chi-
na’ s smartphone market occupied
by Apple and Sumsung. The rapid
development of mobile internet is
likely to promote the smartphone
product and data service, which is
helpful to Chinese smartphone com-
panies in the developing market.
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gy. Right now, it has developed not on-
ly 4G technology, but also 5G technol-
ogy. An estimated 600 million Dollars
will be spent on developing 5G. In
2014, 1/3 of the contracts from China
Telecom, China Unicom and China
Mobile Communication Corporation,
China’ s top 3 mobile operators, have
been singed with Huawei. Also, Hua-
wei have been involved in construc-
tion of 600,000 4G/LTE base stations
in 2014.

“Huawei’ s rapid growth is bene-
fited from the 4G network upgrading
projects launched by domestic mobile
telecom operators.” Says an IPR ex-
pert. meanwhile, Huawei itself has al-
ways been focused on innovation and
quality strategy, and has owned many
core technologies in 4G field. Other
domestic companies vowing to make
greater achievements like Huawei,
should not only spend enough money
on R&D, but also develop more core
technologies and pay more attention
to product quality.

(by Wang Kang/ Chen Jingqiu)
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China to set up standardized IPR service system
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ccording to the guideline on
Apromoting the establishment of
standardized IPR service sys-
tem, jointly released by State Intellec-
tual Property Office of China (SIPO),
Standardization ~Administration  of
China, State Administration for Indus-
try and Commerce of China and Na-
tional Copyright Administration of
China, China will initially establish
an effective standardized IPR service
system by the year of 2020.
According to a representative
from Planning and Development De-
partment under SIPO, to establish a

standardized IPR
should mainly involve five tasks,

service system
namely, to build a technology organi-
zation, to enhance R&D, to foster pi-
lot- programs, to strengthen cultiva-
tion of talents and to improve propa-
ganda and implementation. According
to this representative, as efforts to fos-
ter pilot- programs, a number of pilot
demonstration projects will be gradu-
ally launched in nation- grade high-
tech exploiting zones, IPR service in-
dustry cluster regions, model and pi-
lot cities (parks) of IPR. Also, a num-
ber of pilot agencies with strong inno-

vative competence, high-level service
and of social influence, will be fos-
tered. (by Zhao Jianguo)
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n the second- instance decision
Imade by Beijing Higher People’ s
Court, an administrative appeal
lodged by BMW automobiles against
Trademark Review and Adjudication
Board (TRAB) under the State Admin-
istration for Industry and Commerce
of China (SAIC) in a trademark case,
was recently concluded, and BMW’ s
application for “ ik /R ” trademark on
clothes was denied.
In October 2005, BMW filed the
No. 4961961 “iK /K" trademark appli-
cation on Class 25, products of gar-
ments, shoes and hats, etc. However,
the Trademark Office (TMO) under
SAIC denied BMW s application and
TRAB respectively, on the grounds of
constituting similarity with the No.
3241642 “ K R B minihouse” trade-
mark and the No. 3353757 “ 2k {K %5
minixiu” trademark on the same Class

in July 2002 and October 2002. The
two trademarks registered on Class 25
products of garments and children
clothes in Feburary 2004 and October
2004 respectively.

BMW then brought the case to
the Beijing No.l Intermediate Peo-
ple’ s Court. In the first-instance deci-
sion, BWM s request was denied and
TRAB’ s decision was sustained.
BMW then appealed to the Beijing
Higher People’ s Court. The court
held that, the No. 3241642 “ Xk {k &
minihouse” trademark and the No.
3353757 “ KR 7 minixiu” trademark
were both composed of the word “ 1k
K 7, and the meanings of the two
marks were similar with the trade-
mark in question, thus the similarity
was constituted. The decision was
then made above. (by Zhang Ling)
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