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China vows to step up copyright commercializationMe®intetiet™literature
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he State Administration of Press,
TPublication, Radio, Film and

Television of China recently is-
sued a guide opinion on facilitating
the development of online literature,
requiring to step up on construction of
content delivery platform and cultivat-
ing the market, encouraging the com-
panies full use of internet, mobile in-
ternet to develop and popularize excel-
lent internet literatures in the form of
image and text, audio and video. The
opinion attracted the attention of inter-
net writers, experts and some media
companies. People generally think
that it is good news for the developing
internet literature market. ” The new
rule reflected that China has attaches
a great importance to the rapid devel-
opment of internet literature.” Said
Luo Li, vice-president of Tecent Liter-
ature.

After ten years’ development,
China now has 274 million internet lit-
erature readers, and more than 44%
netizens have habit of reading internet
literature. The huge netizens and liter-
ature fans have created so many rich
internet writers. Thanks to the large
user group and considerable revenue,
the internet literature has become an
important point of investment for in-
ternet giants. In 2013, Baidu bought
Zongheng Chinese Net at 190 million
yuan. In 2014, as an independent de-
partment, Baidu Literature began to

commercialize the copyright of inter-
net literature. Also in 2013, the estab-
lishment of Tencent Literature has
shown its determination to integrate
Tencent Game and Tencent Animation
based on the copyright of internet liter-
ature.

The internet giants have changed
the market pattern of internet litera-
ture. According to a report released by
Enfodesk, in the third quarter of 2014,
the six websites of Shengda Literature
own nearly 50% of the market, follow-
ing by Chuangshi Chinese Station,
17K Novel Station and Zongheng Chi-
nese Station.

“Although Tencent Literature
and Shengda Literature declined to
comment on purchasing, the Qidian
Chinese Station under Shengda Litera-
ture has combined Tencent Literature
in third-party channels status. It’ s just
a matter of time before it was an-
nounced to the public.” Said Yao Hai-
feng, the analyst of Enfodesk. “The
combination of the two major litera-
ture websites will break the structure
dominating by Shengda, Tencent and
Baidu. Tencent Literature will become
the leader with the aid of huge user
group and channel resource.” Yao
adds.

In 2015, for the other companies,
Yao said there is a problem, but he al-
so said there is hope. “For one side,
Tencent and Shengda need time to ad-

just staff and resources, for the other
side, after fierce competition in 2014,
the adaptation rights of literature
works into films and games had been
sold, which offers some internet litera-
ture companies including Baidu an op-
portunity to catch their breath. ”

Yao also said that some compa-
nies could make efforts on mobile
reading devices. According to the re-
port released by Enfodesk, in 2014,
China’ s mobile reading market was
worth 8.84 billion yuan, and it is ex-
pected to break 15 billion yuan in
2017. In terms of the periodic of in-
dustry development, the mobile read-
ing industry is still under fast develop-
ment. So, some uncompetitive compa-
nies still have chance to do well in mo-

bile terminals. (by Jiang Xu)
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At Beijing Tianyi Market, as Chinese Lunar New Year draws near, many
ornaments were arranged to greet the coming festival while lots of locals came

here to buy Chinese New Year goods.

(photo by Jiang Wenjie)
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enovo is the world’ s biggest
LPC maker and its latest results

show increased dominance in
what has been a shrinking market.
The Beijing- based company said it
held a record 20% of the PC market
during the quarter, with sales of
$9.15 billion. However, it was Leno-

vo’ s smartphone division that
showed the most impressive results,
with total sales rising 109% to
$3.39 billion in the quarter. ( Lenovo
profit beats forecasts thanks to smart-
phone sales, BBC News)
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Comments:

The core PC business of Lenovo

maintained its leading position and
further improved profitability. At the
“starting line of a new race”, Lenovo
has the right strategy, made the right
acquisitions and executed well global-
ly, so they are confident and they are
ready to win.
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fter Switzerland’s Swatch Group

AG’ s trademark application of

=% = BALMAIN was rejected
by the Trademark Review and Adjudi-
cation Board (TRAB) under the State
Administration for Industry and Com-
merce, the disgruntled Swatch Group
then filed an administrative lawsuit.
Recently, the Beijing No.1 Intermedi-
ate People’ s Court withdraws the de-
cision made by TRAB in first in-
stance.

The No0.9333453 = = BAL-
MAIN trademark was filed by Swatch
Group for registration in Apirl 2011,
certifying to be used in Class 14
goods like clock.

After that, the Trademark Office
under the SAIC decided to reject the
application of = = BALMAIN be-
cause it constituted similarity with the
cited trademark = %8 Bermo and its
figure. The disgruntled Swatch Group
applied for a review to TRAB.

The No0.6767398 trademark 5 %2
Bermo and its figure was filed by Ji-
angsu Bermo Company is June 2008,
certifying to be used on Class 14
goods like precious metal alloy, jewel-
ry box and so on.

After TRAB rejected the applica-
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he company’ s founder, Jack

Ma, announced last week that

he intended to swell its number
of customers to two billion people
within the next decade by expanding
across the world, posing a threat to
eBay, Amazon and others. (4fibaba en-
gages in harshly worded spat with Chinese
watchdog, BBC News)
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tion of = = BALMAIN, Swatch
Group then filed an administrative
lawsuit to Beijing No.l Intermediate
People’ s Court. Swatch Group al-
leged that its trademark has gained sig-
nificant difference from the -cited
trademark after it was used in China.
The similarity was not constituted.

The court held that although the
two trademarks have the similar pro-
nunciation, the cited trademark have
been revoked by TMO, which cannot
claim priority right. So ordered.

(by Mao Liguo)
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Comments:

With its $25 billion sales in the
US last year, Alibaba now is taking
its efforts to tackle the counterfeit
goods, and also stresses that it is tak-
ing a variety measures to tackle un-
lawful acts on its platforms . The
firm is clearly aware of that, to create
a world- wide brand and offer high-
quality goods and service to the con-
sumers is its main task during the
way of going abroad.
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