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China vows to fully implement the action plan for carrying out the national IPR strategy
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n March 5, the 3rd Session of
Othe 12th National People’ s

Congress opened at the Great
Hall of the People in Beijing. On be-
half of the State Council, Premier Li
Keqiang delivered the report on the
work of the government for delibera-
tion and approval. According to the re-
port, institutional innovation should
be used to drive scientific and techno-
logical innovation. Legislation on the
commercialization of research and de-
velopment deliverables and service in-
ventions should be improved so that
inventors can enjoy a share of the re-
turns on their inventions. China will
fully implement the action plan for car-
rying out the national strategy on intel-
lectual property rights, crack down on
infringements, and ensure inventions
and creative work are thoroughly pro-
tected to keep innovation thriving.

Premier Li said in the report that
to deliver a good performance in the
work of the government this year, we
need to concentrate on the following
three areas: first, we need to ensure
continuity in and make improvements
to macroeconomic policies; second,
we need to maintain a proper balance
between ensuring steady growth and
making structural adjustments; third,
we need to nurture and hasten the
birth of a new force for driving eco-
nomic and social development. “This
year is the final year for completing
the 12th Five- Year Plan. As we strive
to accomplish the major tasks and ob-
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in foreign eyes

hina is keen to develop a suc-
Ccessful commercial aircraft to

prove it can match the United
States and Europe. State- owned
Commercial Aircraft Corporation of
China (COMAC) has completed the
basic assembly of its medium-range
C919 large passenger aircraft and is
expected to launch test flights this
year. Airbus has forecast China’ s
domestic aviation market to become
the world’ s biggest in the next de-
cade. (China to launch test flights for
(919 plane this year, by Reuters)
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jectives for economic and social devel-
opment set forth in this plan, we need
to formulate the 13th Five- Year Plan,
bringing to this work the spirit of re-

form and innovation and adopting a
scientific approach.” said Li.

Li said that it is people who make
innovations and create things. We will
speed up the reform to manage the use
and commoditization of and the distri-
bution of profit from scientific and
technological advances of public insti-
tutions and extend the coverage of poli-
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Comment

The capability of researching
and developing large civil aircrafts
is an important element to measure
the level of industrialization of a
country. The Chinese dream of
large civil aircrafts is not only con-
ducive to the whole industry chain
of aircraft R&D and related compa-
nies, but to more industries develop-
ment of China.
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ost people in the U.S.
Mhave never heard of Xiao-
mi. A lot of their success
in China is because they have
very tightly integrated and local-
ized features in their operating sys-
tem.Now the Beijing-based compa-
ny wants people in the U.S. to
know all about its tablets, phones,
and customized Android operating
system, MIUI. There is a tangle of
patent issues that Xiaomi would
have to overcome to sell mobile
devices in the U.S. ( Chinese phone
maker enters UV.S. market with bun-
nies , by CNN.)
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Like many Chinese companies
going abroad, Xiaomi’ s goal is
much more than being a winner of
Chinese market. How to make prod-
ucts popular in every country it set-
ting foot in is the major problem
need to be solved, and the key to
success is innovation and patent.
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cies which allow for incentive mecha-
nisms for innovation based on shares
and dividends. Legislation on the com-
mercialization of research and develop-
ment deliverables and survice inven-
tions should be improved so that inven-
tors can enjoy a share of the returns on
their inventions. We will formulate pol-
icies for encouraging the flow of re-
searchers and engineers, reform the
systems for assessing their achieve-
ments, for appraising them for the con-
ferral of professional titles, and for
granting national awards, and reform
research institutions according to their
functions. We will work to attract high-
caliber foreign professionals and bring
in other expertise from overseas. We
will fully implement the action plan for
carrying out the national strategy on in-
tellectual property rights, crack down
on infringements, and ensure inven-
tions and creative work are thoroughly
protected to keep innovation thriving.
According to Li, enterprises play
a leading role in technological innova-
tion. We will implement and improve
preferential policies, such as extra tax

deductions for research and develop-
ment costs and policies that support
new- and high- technology enterprises,
S0 as to encourage enterprises to in-
crease their spending on innovation.
We will encourage enterprise involve-
ment in implementing major science
and technology projects and building
research platforms, and promote col-
laborative innovation by bringing to-
gether enterprises, academia, and re-
search institutes, with enterprises play-
ing the leading role. We will work
hard to develop the right environment
for creativity, establishing more na-
tional  innovation  demonstration
zones, ensuring the smooth function-
ing of new- and high- technology na-
tional development zones, and en-
abling them to play a leading role in
boosting innovation. Medium, small,
and micro businesses can accomplish
great things. We need to give them a
leg up to get them going. With these
efforts, China’ s grassroots innovation
can sprout up and grow strong, bring-
ing flowers of creation to every field.
Li empathized that to make inno-
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vation deliver, effective allocation of
science and technology resources is
crucial. We need to reform the man-
agement of science and technology
plans funded by the central govern-
ment to establish an open and unified
national science and technology man-
agement platform. With the focus on
supporting basic research, research in
cutting- edge technologies, and key
technologies that have a broad applica-
tion, the government will encourage
original innovation and move faster to
launch major national science and
technology projects. We will enable
open access to the country’ s major
science and research infrastructure fa-
cilities as well as large-scale or costly
research equipment. By giving free
rein to the talent and ingenuity of the
Chinese people, we will welcome in a
new high tide of popular innovation.
Li stressed that, we will enable
people to enjoy more of the fruits of
cultural development. Culture is the
lifeblood of a nation and a source of
innovation. We will put into practice
core socialist values and promote fine
traditional Chinese culture. We will
encourage philosophy and the social
sciences to flourish and promote the
development of literature and art; the
press and publishing; radio, televi-
sion, and film; archiving; and other
cultural programs. We will work to
protect cultural relics and intangible
cultural heritage. We will ensure that
more outstanding works of literature
and art are created for the people to
enjoy, and encourage a love of read-
ing in all our people to build a nation

of avid readers. (by Xinhua)
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Gillette wins

‘GILERE” trademark dispu
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n a final decision made by Beijing

Higher People’s Court, an adminis-

trative appeal lodged by Gillette, a
world leading razor manufacturer,
against Trademark Review and Adjudi-
cation Board (TRAB) under the State
Administration for Industry and Com-
merce (SAIC) of China in a trademark
case, was recently concluded. Gillette
won the trademark dispute.

In April, 2005, Hu Yongzhou, a
person owning a Jiangxi-based compa-
ny, filed the No. 4613233 “GILERE”
trademark application on Class 8,
products of shaving razor, razor
blades and tweezers etc. Gillette then
challenged Hu’ s application on
grounds of similarity with their regis-
tered trademark Gillette on the same
Class and sought reversal.

Existing materials reveal that Gil-
lette filed the No. 144138 GILLETTE
trademark application and No. 144139
Gillette and figure trademark applica-
tion in May, 1979, and have been
granted to Class 8 products of shaving
razor. In the case mentioned above,
TRAB reversed Hu’ s GILERE trade-
mark applications on products of shav-
ing razor and sustained the applica-

tions on products of tweezers. Dis-
gruntled Hu then filed an administra-
tive lawsuit at the Beijing No. 1 Inter-
mediate People’s Court.

Gillette presented to the court
five pieces of evidence materials, in-
cluding profiles of Hu’ s company,
package images of Hu’s products and
package images of their own and so
on, trying to convince the court that
Hu’ s applications were subjected to
subjective malicious and Hu’ s marks
could easily confuse the public and
similarity was constituted.

The Beijing No. 1 Intermediate
People’ s Court rejected Hu’ s request
on grounds of absence of facts and le-
gal basis, upholding TRAB’ s deci-
sion. Hu then appealed.

Beijing Higher People’ s Court
held that the GILERE trademark in
dispute was similar with the referenc-
es marks of GILLETTE and Gillette
on word spelling and pronunciation,
which could easily cause confusion
among consumers and then made the
decision above. (by Mao Liguo)
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