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he series of high-level meetings
Tamong the world’ s largest five

IP offices(IPS), namely, the
State Intellectual Property Office of P.
R. China(SIPO), the European Patent
Office(EPO), the Japan Patent Office
(JPO), the Korean Intellectual Proper-
ty Office(KIPO) and the US Patent
and Trademark Office(USPTO), are
held in Suzhou on 20-22 May. Com-
prising the 14th IP5 Deputy Heads
Meeting, the 4th IP5 Heads/Industry
Meeting, and the 8th IP5 Heads Meet-
ing, the meetings are a milestone for
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IP5 cooperation and its future prog-
ress.

The meetings are hosted by SIPO
and attended by the Deputy Director
General of the World Intellectual Prop-
erty Organization(WIPO) as an ob-
server.

Being the most internationally re-
nowned anchor event in IP5 coopera-
tion, the IP5 Heads of Office Meeting
has drawn wide interest of the global
IP community. During the sessions,
dozens of industry representatives
from the 5 countries and regions gath-
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ered together in Suzhou to hold a
meeting of the industry on IP5 cooper-
ation and to attend the IP5 Heads/In-
dustry Meeting.

Launched in 2007, the IP5 coop-
eration is the joint efforts on patent ex-
amination among the world’ s largest
IP offices aiming at avoiding unneces-
sary repetitive works, improving the
efficiency and quality of patents exam-
ination, and guaranteeing the stability
of patent rights. Eight years later, the
coverage of IP5 cooperation has been
expanded from the initial 10 basic
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The 14* Meeting of IP5 Deputy Heads of Office

20 May 2015, PESC of SIPO, Suzhou, China

On May 20th, the IP5 Deputy Heads Meeting was held in Suzhou,
China. Deputy Heads of SIPO, USPTO, EPO, JPO, KIPO and WIPO at-
tended the meeting. Report of WG1 Meeting, Global Dossier- Vision
Statements based on Industry Priorities, three topics of PHEP were pre-

ing.
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sented and discussed at the meeting. This meeting laid a solid foundation
of the following IP5 Heads/Industry Meeting and the IP5 Heads Meet-
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(by Zhang Zihong/ Sun D1i)
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() exeress New Balance charged 98 million
“New Balance” —Hi# JlIk; 9800 )i C

n July 2013, the US brand New
IBalance was sued by a Chinese nat-

ural person surnamed Zhou for us-
ing “ ¥ ™ & 7 in sale. Recently,
Guangzhou Intermediate People’ s
Court made a decision that New Bal-
ance should pay 98 million Yuan for
trademark infringement. The amount
is the largest compensation in the deci-
sions in Guangzhou Intermediate Peo-
ple’s Court by now.

Accordingly, New Balance was
suspected of being infringement for
its selling productions using “New
balance/# [ 1& " characteristic in its
online stores, official website, adver-
tisements and receipts and so on.

Zhou is the owner of No. 865609
trademark “ 77 /&7 and No. 4100879
trademark “ 3 B 1€ ” on Class 25th
goods of Clothes and Shoes. Zhou
claims that New balance’ using “#7 5
{& 7 is trademark infringement. Be-
sides, Guangzhou Shengshi Changyun
Commercial chain co., LTD, the retail-
er of New Balance, was also sued for

infringement.

According to the information
from the Trademark Office under the
State Administration for Industry and
Commerce of China, No. 4100879
trademark “#7 /& " was publicized in
2007. Then New Balance filed an ob-
jection requisition to the trademark. In
2011, the Trademark Office brought in
a verdict that the trademark was not
similar with the pertinent trademark,
and affirmed the trademark. New Bal-
ance did not appeal.

The Court held that, New Bal-
ance’ using “ 1 @ & 7 in selling
goods was using it as a trademark; “ 3t
/&7 was not the only transliteration
name of New Balance. Thus, New
Balance was subjective using “ #r &
& trademark and infringed.

In confirmation of infringement re-
sponsibility, the Court held that, since
New Balance use “#7 /8" trademark
in selling but did not directly use it on
the goods, half of the profits should be
paid as compensation. New Balance

was obliged to use its trademark careful-
ly in public and avoid using trademark
similar or same to other trademarks.

Besides, New Balance has been
using “#7 9 1& 7 trademark instead of
its legal name “ 4 [ 1& ” with fully
knowledge of Zhou’s ownership of the
trademark. This kind of activity would
cause confusion among public, so
New Balance should be responsible.

According to New Balance, it
will institute an appeal to the higher
court. CIP News will continue to fol-
low the latest developments.

(by Yang Qiang)
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projects to dozens of projects under
several working groups. IP5 coopera-
tion has made significant progress in
inter- office work sharing, improving
efficiency and quality of patent exami-
nation procedures, and dissemination
and utilization of patent information,
benefiting IP users from the five coun-
tries/regions.
(by Hu An)
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..~ in foreign eyes

uawei has unveiled its latest
Hﬂagship phones with cameras
that it says are capable of cre-
ating “professional” looking photos
and videos. The firm said a mix of
an advanced sensor and optical im-
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age stabilisation tech offered superi-
or night photos and the ability to cre-
ate “light painting” effects with real-
time previews. (Huawei says @8
phones have ’ professional’ camera fea-
tures, by BBC News)
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According to the statistics of
WIPO in 2014, ranking the first on
the list of the most PCT patents ap-
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plication enterprises, Huawei is un-
doubtedly the leader of the smart-
phone makers in China.

Huawei’ s effort to differentiate
a great-looking device from the sea
of similar smartphones is the real
reason that Western consumers still
perceive it as being a “value- for-
money brand”.
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f Apple were simply a hardware-
Imaker, there would be reason to
worry. It is losing market share to
rivals such as Samsung of South Ko-

AN 20134F7 B, EHAZL
1= ) E L B “New Balance” , [H 7F th
s &R Fr a7,
BN TE B AR R H AR R
BORIA. HHET, T HEET INTHHA
FEBE CRFRT N A BE ) £ 0 12 21
H— 5 ) R, e 4 “New Balance” 7E
R R SRR B BN E R A, 7 6
5 22 A Ok Mo & B S H AR
9800 JJ T, TEA,IZEZHM MF
5 AR 40 P e v ) P P (R A R

8 THE B S (R ED B IRA
FCRFRETE A DR IER ) 222
74, 2 HAE T s s AR b i
HIEEMLE FORE B G E R A SHrE e
BT UL " F TR R EEEU M
A “New balance/1 A 18 7ARIA 5
ERE TS BT EeE T N
U R, HZ NI A I BE e
FRIF s LS Hr B R A B AE B R
B E LTS e S NN R
SRR TR PR

JE T 25 28R 2% (B S5pa b 1
S PIPNA % 865609 5 “ T8 " TR )
25 4100879 S FE AR " E bR HIA
A H A A TR H ] EEE A

rea and Xiaomi of China, which
make cheaper devices, and to
Google’ s Android operating system,
which runs on 71% of the world’ s
smartphones. (Apple’ s future: Reluc-
tant reformation, by Economist)
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Comment:

Innovation and reform has al-
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ways been the ladder of develop-
ment and progress for enterprise. In
the global smartphone market, Sam-
sung and Xiaomi meet opportunity
as technology innovators, and cre-
ate enormous pressure to Apple on
smartphone market, undoubtedly a
big hit to those who stick to the
market without further innovation.
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