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1,612,455

According to the latest data of
SIPO, in 2014, China’ s patent
agent acception offices received to-
tally 1,612,455 patent applications,
accounting for 70.4% of total pat-
ent applications, became an impor-
tant force of China’ s patent sys-
tem.
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24,479

According to the latest data of
China's SIPO, in 2014, the total
number of cases solved through
patent administrative enforcement
was 24,479, representing a year-on-
year increase of 50.9%. The social
satisfaction rate on patent protec-
tion has been further promoted.
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According to statistics, as of
March 2015, China had 1,131 pat-
ent agencies with a total of 10,693
persons practicing patent agents.
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591,654

According to the data from
Chinese Ministry of Justice, from
2006 to 2013, China has handled
591,654 intellectual property nota-
rization cases, 128,393 of which
were patent notarization cases, ac-
counting for 21.70%.
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Data shows that, in 2014, Chi-
na has totally exported 10,171 copy-
right to overseas, increasd by
95 compared with 2013, effective-
ly improve China’ s cultural soft
power.

1.0171 )7

HUIRIE SR, 2014 45 | fp[E 3L )
AN R 1017 SR, 5
2013 SFAHELIE N 95 TA, A 2% M2
& TR ESU R .

34.69%

Recently, the “China Agricul-
tural Intellectual Property Cre-
ation Index Report (2015)” was
released. The report shows that
among the agricultural sector in-
vention patent applications in
2014, applications filed by enter-
prises accounts for 34.69% , the
first time exceeding the propor-
tion of teaching and research insti-
tutes.
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China s new patent administrative enforcement measure to come effect
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ecently, SIPO’ s decision on re-
Rvising patent administrative en-

forcement measures was exam-
ined and approved at the meeting. The
newly revised measures were released
on May 29, and come into effect from
July 1.

The revision follows the princi-
ple of persisting in implementing the
concept of rule of law, regulating en-
forcement and exerting full role of ad-
ministrative enforcement to meet de-
mand of exhibition and Internet devel-
opment. And meanwhile, the revision
is attempt to improve the measures on
patent administrative  enforcement
starting on February 1, 2011,

As the rapid development of Chi-
na’ s economic and social develop-
ment, the technology and fierce mar-
ket competition bring new problems
on patent protection. A survey on
cracking down IP infringement and
counterfeiting goods says that China

should beef up patent protection by
strengthening and improving patent
administrative enforcement. With the
rise of exhibition economy, virtual
economy and e- commerce, how to
strengthen patent protection during the
exhibition and in web environments
has been a focus of attention in China.

In a bid to resolve outstanding is-
sues on patent protection, and better
guide local IP administrations to nor-
malize patent administrative enforce-
ment, SIPO starts to revise the mea-
sures on patent administrative enforce-
ment. At the same time, the survey
taken by NPC Standing Committee

says that the main problems in group
IPR infringement and repeated in-
fringement should be solved by revis-
ing patent law and its implementation
regulations. So SIPO just made a topi-
cal modification to the measures to im-
plement the instructions of central
government. As of now, the fourth re-
vision of patent law is being actively
promoted. (by Yaoxin)
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French Champagne company failed to register 3D trademark in China
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ecently, Beijing High People’ s
RCourt made a final decision that

he trademark in question is lack
of distinctiveness, and The French
Champagne Perrier Jouet S.A (as Peri-
er Jouet) fails to approve that the trade-
mark can distinguish the goods of a
natural or legal person after massive
use. So the court maintained the deci-
sion of Trademark Review and Adju-
dication Board (TRAB).

Perier Jouet filed No0.6318971
trademark registration on Class 33 al-
coholic drinks, but was rejected by the
Trademark Office under State Admin-
istration for Industry and Commerce
(SAIC). The disgruntled Perrier Jouet
then seek re- examination to the

TRAB.
TRAB held that the trademark in
question is a packaging graphics of

designated products, which lack of dis-
tinctiveness and could cause confu-
sion among the public. So TRAB de-
cided to reject the registration. Then,
Perrier Jouet brought the case to Bei-
jing No.1 Intermediate People’s Court.
The Court held that the trademark
has its unique feature, which can be ap-
plied for registration. So in the first-in-
stance decision, the court revoked the
decision made by TRAB. TRAB ap-
pealed to the Beijing High People’ s
Court. Then Beijing High People’ s
Court made the final decision.
(by Zhou Bo)
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China’s animation films: seek for copyright protection
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he 11th China International Ani-
Tmation Festival closed in Hang-

zhou lately. The animation coop-
eration projects reached a total of
more than 14.8 billion yuan, including
113 auction items on copyright autho-
rization cooperation, a highlight in
this animation festival. However, com-
pared to the US animated film about
70% of income from copyright exploi-
tation, the majority of domestic anima-
tion films still rely on box office reve-
nue. For domestic animation film, it is
still a long way to go to develop the
“blue ocean” of animation derivatives
market.

In recent years, large- scale pro-
fessional film and television compa-
nies have developed animation films
business. Additionally, internet compa-
nies also became involved in anima-
tion film marketing, even distribution
business. On the internet platform, ani-
mation film will see a new develop-
ment trend.

Copyright of animation films
have begun to attract domestic indus-
try's attention. During last year’ s ani-
mation festival, the concept of integra-
tion by animation, comics, and games
was proposed for the first time. Ac-
cording to Liu Changzheng, the direc-
tor of Exhibition Office of China Inter-
national Animation Festival, this year,
copyright trading has been expanded

to animation, comics, games, online
literature, and some excellent copy-
right works were paid for over 10 mil-
lion yuan.

But according to the industry ex-
perts, the domestic industry’s effort is
not enough on the development of
copyright. The main reason of this sit-
uation is that some companies’ lack
of awareness of copyright exploita-
tion, animation images are not famous
enough, the brands are not attractive,
causing its difficult to enter the con-
sumer systems. In addition, at present,
few domestic professional teams
could develop the animation image
and make success on market.

The industry experts believe that,
China's animation film is difficult to
break copyright development because
of lower levels of creative works, lack-
ing of professional operations team on
development of derivatives and un-
completed industrial chain. “China
Animation Film Development Report
2014”7 shows that for development
model of domestic animation film of
derivatives, 56% of companies have
chosen to combine the company with
professional  development model;
36% of companies have chosen to out-
source models, looking for a profes-
sional company, also 8% rely on their
own development. In the process of
derivative product development opera-

tions, they often encounter a lot of
problems. These problems show that
domestic companies need to take
more efforts on animation business
market operation, personnel training,
IP protection and further specialized
operating companies and so on.

“Our operational aspects of de-
rivatives product is weak, and the sin-
gle company is difficult to support the
whole animation movie industry
chain, and strong professional compa-
nies are expected to appear as soon as
possible. The whole industry chain
should join hands and work together
to improve the industry and promote
the domestic animation film industry
bigger and stronger. ” some experts

appealed.
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(by Dou Xinying)
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