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@ |China's IP

-/ in foreign eyes

hina’ s heyday as the “world’
Cs factory” is fading as labor

costs rise and export demand
has faded. To address that and other
challenges, the world’s second-larg-
est economy has unveiled a plan to
beef up its presence as a global man-
ufacturing power. “Made in China
20257, (World's Factory Aims for Up-
grade With “Made in China 2025", by
VY04 News)
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The campaign focuses on a
host of problems, including a lack of
high-quality goods or strong interna-
tional brands. The model that China
has pursued over the last 30 years,
which had a major element of ex-
port- oriented production based on
low labor costs, will not be sustain-
able. It aims to move China higher
up the manufacturing chain by fo-
cusing more on innovation and cut-
ting-edge technology.
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he boss of the Chinese internet
Tﬁrm Alibaba, Jack Ma, has

told US businesses that his
company wanted to help small US
businesses sell their wares in China.
Alibaba already accounts for 80% of
all Chinese online consumer shop-
ping and is looking to expand
abroad. Mr. Ma said he eventually
wanted40% of sales to come from
outside China. (A4fibaba boss Jack, Ma
in ‘US charm offensive, by BBC)
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Alibaba’ s growth highlights
the challenges for Chinese compa-
nies. As an international business-to-
business marketplace, Alibaba has
made charm offensive by its out-
standing IP innovation and culture.
Thus, Alibaba may just be the first
of a new wave of international Chi-
nese brands.
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Michelle K. Lee: Contribute to the global IP development together
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eijing in May is full of sun-
Bshine. In a reception room in

the China’ s State Intellectual
Property Office (SIPO), a tall, slim
ethnic Chinese female, dressed in
black suit, attracts people’ s attention.
That is Michelle K. Lee, the newly ap-
pointed Director of the United States
Patent and Trademark Office (USP-
TO) and the Deputy Minister of US
Department of Commerce.

“As the first ethnic Chinese fe-
male Director of the USPTO, the op-
portunity to visit China to discuss in-
tellectual property issues made me
very excited.” Michelle K. Lee said in
an interview by the reporter of China
Intellectual Property News, and she
appreciated on China’ s intellectual
property rights: “China has been
greatly improved intellectual property
protection, especially in the revision
of patent legislation and the establish-
ment of three intellectual property
rights courts, which benefits from the
Chinese government’ s attention and
support on intellectual property. USP-
TO is willing to provide effective pro-
tection to the patentees from both
countries, which is also helpful to the
development of both countries. ”

Report on
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hina’ s IP development contin-
Cued to improve in 2014 and its

global ranking rose distinctive-
ly, according to a report on China’ s
IP development in 2014, released by
the IP development research center on
June 4th.

The index for China’ s IP devel-
opment, based on the evaluation of IP
creation, utilization, protection, as
well as the environment of [P develop-
ment, stands at 63.74 points in 2014,
up 0.98 points. According to this an-
nual report, all types of IPRs includ-
ing patents, trademarks, copyrights
etc., have risen dramatically in filings,
registrations, and approvals, the cre-
ation structure has been constantly in-
proved. IPRs licensing and pledge
loans, including patents and trade-
marks, have further increased. Judi-
cial and other relevant authorities
have handled more IP cases and pat-
ent law enforcement cases. The IP sys-
tems have been further inproved and

“We signed a memorandum of
cooperation and understanding with
SIPO, for the cooperation framework
for two offices on further bilateral ex-
change each year and other coopera-
tive projects in intellectual property.”
On face of opportunities and challeng-
es such as the current global econom-
ic environment and increasingly com-
plex intellectual property issues, Lee
believes that, it is essential to strength-
en cooperation between the USPTO
and SIPO through close exchanges to
improve intellectual property manage-
ment system and efficiency as well as
to jointly deal with the complex and
changing international situation.

Lee said: “In order to promote in-
novation and economic development,
USPTO hopes to protect the rights
and interests of patentees and the in-
terests of third parties on licensing,
use and transfer of technology. We
have carried out an important work in
China, and three IPR commissioners
are sent to Beijing, Guangzhou and
Shanghai, where the intellectual prop-
erty courts were established, to help
US companies seek for a transparent
and legal environment. I always try to
make myself a part of innovation and

IP organs and employees have in-
creased year by year. Also, IP aware-
ness among the public has been im-
proved distinctly.

The report set up the internation-
al IP index for the first time. Data
shows that IP development perfor-
mance in China ranked 9th in 2013
from 19th in 2008 among 40 coun-
tries. In 2013, China’s IP internation-
al index reached 53.03, up 0.3 points
than the previous year. However, Chi-
na still lags behind developed coun-
tries such as the United States and Ja-
pan on the whole, the IP construction
environment, marketing and cultural
environment need to be inproved.

According to a representative
from the IP research center mentioned
above, this annual report was de-
signed to set up a scientific and objec-
tive evaluation system and to demon-
strate the overall development for IP,
including patent, trademark and copy-
right. The report was aimed to pro-

W
get involved in the economic develop-
ment. I often call USPTO ‘Agency
for Innovation’, and now I am the

head of the ‘innovation Agency’ to
promote innovation. ”

Currently, the global IP business
is constantly changing. On the way of
IP development, SIPO and USPTO
are both facing the opportunities and
challenges. “SIPO is an important
partner of IP5 Offices, and we expect
two sides to further strengthen cooper-
ation and jointly contribute to the
global IP development.” Michelle K.

(by Wang Lu/ Li Duo
Photo by Zhang Zihong)
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Lee said.

vide policy guidelines for carrying out
national IP strategies. The first report
was released in 2013.  (by Wang Yu)
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China’s IP development in 2014 released
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n the final judgment of Shanghai
IHigher People’ s Court, Victoria’ s
Secret, a well- known lingerie
brand, finally won the trademark dis-
pute and an anti- unfair competition
case against Shanghai Maisi invest-
ment Management Company. Maisi
was ordered to pay 500,000 yuan in
compensation for economic loss to
VS and was sentenced to publish apol-
ogy on newspaper to cease trademark
infringement and unfair competition.
In this case, Maisi used the Victo-
ria’ s Secret trademark in their retail
stores and proclaimed that their Mei-
luocheng branch was VS’ direct- sale
store in Shanghai market, VS’ China
headquarters, sole distributor in Bei-
jing, Shanghai, Shenzhen and Tianjin

® ° 9
Victoria s

Secret wins trademark case
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markets, VS’ brand operator in Chi-
nese market. The Court held that Mai-
si’ s promotions could cause confu-
sion among the public that it had been
licensed by VS, it has gone out the
scope of expressing commodity
source, and trademark infringement
was constituted. The Court also held
that by using the VS’ trademark in
the promotions and in their services,
Maisi intended to expand their alli-
ance businesses, which has violated
VS’ trademark.

Meanwhile, the Court held that
Maisi’ s propaganda has misled the
public that VS had officially autho-
rized Maisi to use their trademark,
and it would cause potential damage
to VS’ business in Chinese market.

So, unfair competition was constitut-
ed. So the Court made the decision
above.
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