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China cartoon promotes Chinese classical works
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s the first original cartoons
Aadopting assembly line mode,

with the most international dis-
tribution, and total distribution vol-
ume, the Four Masterpieces in China
cartoon series ranked the first in many
aspects and wins the Production
Award of “World Intellectual Property
Organization Copyright Gold Medal
(China)”.

Four Masterpieces in China car-
toon series, through new artistic ex-
pression, represent classic works of
China, and inherit and carry forward
the excellent traditional culture of the
Chinese nation, said Chen Weidong,
head of the creation team and founder
of Tianjin Shenjie Cartoon co., LTD.
(hereinafter referred to as Tianjin
Shenjie). The Four Masterpieces in
China cartoon series stick to the origi-
nal works and adopt Chinese tradition-
al painting and coloring art, represent
the stories of the original works with
vivid picture, specific characters and
background and atmosphere full of

@ |China's IP

-/ in foreign eyes

hina is trying to connect
Cmore than 20 countries along
the ancient Silk Road under a
grandiose program christened “One
Belt, One Road”. For many coun-
tries along the route, China’s ambi-

tions could bring a welcome eco-
nomic boost. China’s efforts to im-
plement this initiative will likely
have an important effect on the re-
gion’ s economic architecture- pat-
terns of regional trade, investment,
infrastructure development- and in
turn have strategic implications for
China, the United States, and other
major powers. (China’ s Ambitious
“Silk, Road” ®lan Faces Hurdles, by
Voice of America)
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tension. It absorbs the modern film
presentation style, and makes a new in-
terpretation of these masterpieces via
new forms of cartoons and global lan-
guage for readers all over the world.

Founded in 1995, Tianjin Shenjie
has been committed to innovation and
promotion of Chinese cartoon theory,
industrial system and original cartoon
works with distinct Chinese culture
features. It has worked out a model of
creation featuring large scale, stan-
dardized procedures and assembly
line, to ensure the quality and the in-
tegrity of the work, attracting a lot of
Chinese cartoon companies and car-
toon aerators from France and Japan.
Based on creation experience, Chen
Weidong created a “New China” car-
toon theoretical system, promoting
the rise of the Chinese cartoon draw-
ing language style and performance,
and carving out a mature market chan-
nels and business model in more than
10 countries such as South Korea, Ja-
pan, France and the United States.
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Comment:

As an important measure to
promote regional economic devel-
opment, “One Belt And One Road”
shows China’ s international influ-
ence. To make a mutual benefit and
win- win community along the an-
cient Silk Road, China will devote
greater effort in technological inno-
vation and intellectual property, pat-
ticipate and lead international indus-
trial cooperation and competition.
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ndia’ s trade deficit with China
Iaveraged around USD 47 billion
in last year’s trade of over USD

70 billion. China is trying to ad-
dress the issue by promoting mutu-
al investments to balance the trade.
We should try to combine “Make
in India” and “Made in China”
strategy together. The key word in
India-China relationship is develop-
ment, which is a major factor of
our cooperation. (China wants to
combine “make in India” with “made in
china” , by the Hindu)
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Comment:

China has already made itself a
great reputation for “made in China”.
To keep the pioneering advantages
for longer, China should cooperate
with other countries to further ex-
pand international market. Besides,
“made in China” has been a model
and target for developing countries
to follow and cooperate with.
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With the rapid development of In-
ternet, Tianjin Shenjie followed the
pace of times. The mobile phone ani-
mation products and digital audio
moving products of Four Masterpiec-
es in China cartoon series have been
authorized to animation base and read-
ing base of China Mobile and anima-
tion base of China Telecom and all
were online in 2010. In April 2013,
Tianjin Shenjie had cooperation with
a South Korean telecom operator,
breaking the situation that South Kore-
an telecom market had no Chinese
original mobile phone animation con-
tents. Now, “Four Masterpieces in
China” cartoon series have been pub-
lished in nearly 20 countries such as
Japan, South Korea, Britain, France,
Vietnam, Thailand, Italy, and Spain,
with the total published volume reach-
ing 6 million copies.

(by Dou Xinying)
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Revised Patent Administrative Law Enforcement Measures implemented
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n July Ist, Patent Administra-

Otive Law Enforcement Mea-

sures revised by China State In-

tellectual Property Office was imple-
mented.

It is introduced that the revised
Patent Administrative Law Enforce-
ment Measures includes 7 chapters
and 53 articles, namely, general provi-
sions, the processing of patent in-
fringement, patent dispute mediation,
investigation of counterfeit patent be-
havior, investigation and evidence col-
lection, legal responsibility, and sup-
plementary provisions. The original
Article 1 is revised to: to further pro-
mote administration according to law,

standardize patent administrative law
enforcement behavior, protect the le-
gitimate rights and interests of the pat-
entee and the public, and maintain the
order of the socialist market economy,
the measures are formulated accord-
ing to the Patent Law of the People’s
Republic of China, the Enforcement
Regulation of the Patent Law of the
People’ s Republic of China and other
laws and regulations.

Article 8 is added: the administra-
tive authority for patent affairs shall
strengthen administrative law enforce-
ment in the exhibition and e- com-
merce field, mediate and handle patent
infringement on exhibition and e-com-

merce platform and timely investigate
counterfeit behaviors. The original Ar-
ticle 41 is changed to Article 43, and
the sixth item is added: the exhibitor
engaged in infringing shall be ordered
to retreat exhibits form the exhibition,
destroy, or seal propaganda materials,
change or cover display boards.
(by Zhao Jianguo)
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Unilever preveals in package protection
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s one of the seasonings of Unile-
Aver (China), “Jiale” spicy season-

ing gained population once en-
tering the market. However, another
product named “Gangdong” uses the
similar package with “Jiale”, raising the
Unilever’ s discontent. The production
and sales enterprise of “Jiale”, Guang-
zhou Chuangwei Food Co., LTD. was
accused by Unilever to Guangzhou In-
termediate People’ s Court. Recently,
the court made the final judgment, af-
firming the Guangzhou Chuangwei’ s
unfair competition.

“Jiale” seasoning product came
to the market in 2009. In July 2012,
Guangzhou Chuangwei was suspected
to counterfeit “Jiale” spicy seasoning
in a site for business. After investiga-
tion, the Guangzhou Administration
for Industry and Commerce affirmed
that Guangzhou Chuangwei was in-
volved in unfair competition by coun-
terfeiting Unilever’ s package of “Jia-
le”, and accordingly the company was
fined 10,000 yuan and confiscated the
illegal gains. Guangzhou Chuangwei
paid the fines and did not mention re-
view or litigation within the pre-
scribed period of time. Subsequently,
Unilever instituted litigation to Guang-

zhou Baiyun District People’ s Court,
accusing Guangzhou Chuangwei’s un-
fair competition behavior by counter-
feiting the package of “Jiale” spicy
seasoning.

It is revealed that the main de-
sign and red-green style of the bottom
part of the bottle package of the two
products are the same. Both of them
have the same green interval in which
there are four light white circles, and
the graphics and text are the same. Af-
ter investigation, the court affirmed
that Guangzhou Chuangwei’ s behav-
iors are unfair competition, so it was
ordered to stop the production and
sales of infringing products, and pay
45,000 yuan of compensation for the
economic losses and reasonable rights
charges for Unilever.

Guangzhou Chuangwei refused
to accept the judgment and instituted
an appeal to Guangzhou Intermediate
People’ s Court. After review, the
court affirmed that Unilever’s “Jiale”
and Guangzhou Chuangwei’s “Gang-
dong” belonging to the same kind of
goods. The two products have the sim-
ilar package, which may cause confu-
sion among consumers. Accordingly,
the court maintained the original judg-

ment in final judgment.
(by Wang Guohao)
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