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n foreign eyes

ualcomm Incorporated
chrough its subsidiary, Qual-

comm Wireless Communica-
tion Technologies (China) Limited,
today announced a strategic relation-
ship with the Interactive Entertain-
ment Group (IEG) of Tencent, to
identify and create leading immer-
sive mobile user experiences in gam-
ing and entertainment. The collabo-
ration includes a joint innovation
center designed to explore new user
gaming and application experience
in the future by utilizing the
strengths of both parties. (Qualcomm
and Tencent Announce Joint Innovation
Center in China, by Yahoo)
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Tencent is one of the top game
content providers in China, while
Qualcomm is a world leader in mo-
bile processors. This combination of
brands and technology is based on
China’ s better innovation environ-
ment, and will provide excellent
gaming experiences and superior ser-
vices to meet the high requirements
of consumers in China and the
whole world.
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hina’ s box office will soon
Csurpass the U.S. as the world’

s largest, and Hollywood film-
makers are scrambling for a piece of
the pie. Director Steven Spielberg
announced a partnership with Jack
Ma, to help produce and distribute
movies in China. Ma’s Alibaba Pic-
tures will buy a stake in Spielberg’s
Amblin Partners production compa-
ny as part of the collaboration. (Chi-
na hopes new film studio and theme park,
will boost ties to international movie in-
dustry, by Los Angeles Times)
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It’ s a perfect combination. Both
sides have their own needs. The co-
operation with Hollywood has
strong symbol and demonstration
meanings for the image output of
Chinese film and television compa-
ny, and Hollywood movies will be

more to the Chinese taste.

WIPO report: China tops global patent applications in 2015
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Innovators in China powered

global patent applications to a

new record in 2015, filing more
than a million applications for the
first time ever within a single year
amid rising worldwide demand for in-
tellectual property rights that under-
gird economic activity,” according to
a report issued by the World Intellec-
tual Property Organization (WIPO) re-
cently. “China has prioritized innova-
tion in national development policies
by advocating mass entrepreneurship
and innovation. The reform has been
promoted and innovative energy has
been released. Besides, the Chinese
government and companies have in-
creased their spending on R&D, that
is the major reason for this rise,” said
WIPO China Office Director Chen
Hongbing.

Chinese innovators filed the most
patent applications in 2015, an in-
crease of 18.7% over 2014. This to-
taled almost as many applications as
the USPTO, JPO and KIPO combined.

Around 1.24 million patents were
granted worldwide in 2015, up 5.2%
on 2014. This was due mainly to an
increase of grants in China, which is-

SIPO to beef up IP rapid and

sued 359,316 patents in 2015 to sur-
pass the U.S. (298,407) as the largest
patent issuing office. An estimated
there are 10.6 million effective pat-
ents around the globe in 2015. About
14% of these were in China, follow-
ing the US and Japan. SIPO became
the first office to receive more than a
million applications in a single year.

In terms of trademark application,
an estimated 6 million trademark ap-
plications, or 8.4 million with class
count, were filed globally in 2015,
which represents the highest growth
since 2000. China with classes count
of 2.83 million, up by 27.4%, saw by
far the highest trademark filing activi-
ty in 2015. Around 4.4 million trade-
mark registrations or 6.2 million with
classes count were recorded world-
wide in 2015. This was a 26.6% in-
crease on 2014 and the fastest growth
in over 15 years.

“The achievements that China
made in intellectual property have re-
flected that China’s IP system is con-
tinuing to improve and constantly
show its vigor. IP awareness is also el-
evating. All these indicators proved
that China has made positive progress
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IPO decided to carry out industri-
Sal IP rapid and coordination pro-

tection work integrated rapid ex-
amination, verification, right defense
into one system, and introduce the
mechanism that adapts to examination
and verification, administrative en-
forcement, right defense and assis-
tance, arbitration and mediation. By
relying on a group of key industrial IP
SIPO  would

choose some advantage industrial clus-

protection  centers,

ters to conduct this work, according to
circular issued by SIPO recently. After
the protection center was built, the pat-
ent infringement and design infringe-
ment case happened in these areas
would be concluded within ten days,
and those infringement case relating
to invention and utility model would
be concluded within a month.

The protection centers would be re-
sponsible for improving rapid right de-
fense work, deepening examination

in building of innovation ecological
system,” Chen Hongbing adds.
(by Liu Peng)
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coordination protection work for industries

and verification, promoting IP protec-
tion and coordination, facilitating pat-
ent navigation and IP commercializa-
tion. Great efforts should be made to
carry out reports and complaints
work, actively build an online right
defense mechanism for advantage in-
dustries, and enhance the penalties for
those broken promises. Expand new
kind of right orderly for rapid exami-
nation, extend industrial area, im-
prove patent quality and issue evalua-

tion report for patent rapidly.
(by Sun Di/Guan Jian)
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Wrigley wins trademark battle in China
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xtra is a type of sugar-free chew-
Eing gum launched by Wm. Wrig-

ley Jr. Company of the United
States. It is popular among consumers
because of its dental care function.
However, a trademark battle between
Wrigley and Guangzhou Qiancai Cos-
metic Company was launched since
the later company filed trademark ap-
plication of “%&iK YiDa” on its tooth-
paste products.

The trademark in question was
No0.4317298 “25 1K YiDa”, which was
filed for registration in October 2004,
certified to be used in Class 3 prod-
ucts including soap, medicated soap,
perfumed soap, toothpaste and leather
detergent. In July 2010, Qiancai Com-
pany obtained the exclusive right of
the trademark. Wrigley then filed an

SAIC. Wrigley held that, the trade-
mark in question was similar with Ex-
tra in character and pronunciation; the
products on which certified to be used
has same or similar function with Ex-
tra; thus the “ %5 15 YiDa” trademark
should be revoked.

TRAB held that, the “ 25 ik YiDa”
trademark was certified to be used on
toothpaste, which was totally different
with Extra used on non-medical gum.
There were significant differences be-
tween the two trademarks in function,
production processing and material,
distribution channel. So the similarity
was not constituted. TRAB then main-
tained the registration of that trade-
mark.

Wrigley then brought the case to
Beijing No.l Intermediate People’ s
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acteristics, so they belonged to similar
products. The trademark in question
constituted similarity with cited trade-
mark when used on same or similar
products. So the Court revoked the
first- instance judgment and the final
judgment and ordered TRAB to make
new decision.
(by Mao Liguo)
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