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®China's IP

~~ in foreign eyes

ension funds from California to

New Jersey and college endow-

ments pour money into venture
capital and private equity firms, which
scour the globe for the best investment
opportunities. In recent years, many of
these firms have turned to China, help-
ing fuel the success of rising stars like
drone maker DJI and artificial intelli-
gence pioneer SenseTime Group Ltd.
(Teachers, firefighters from California to
New Jersey seeR Chinese tech riches, Los An-
geles Times)
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Comment

China has become a rising power in
artificial intelligence and facial recogni-
tion software. With the good business
environment for innovation, invest-
ment and IP protection, the emerging
market is attracting eyes from the
world.
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niversal Beijing will leverage
Uthe Alibaba Business Operating

System to digitize the operations
and management of the theme park.
Via the Chinese company's online trav-
el platform Fliggy, visitors will be able
to buy tickets and book hotels through
the Universal Beijing flagship store on
their phones. Universal Beijing guests
will also have the option of using Ali-
pay's facial- recognition technology
across the resort, from park entry to
storage lockers to express- lane access
and payment for merchandise and
meals. (Universal Beijing Resort I Alibaba
Set Strategic Partnership For Next- Genera-
tion Theme Park, Experience, The New YorRk,
Times)
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Comment

With the ever-expanding face recog-
nition technology and increasingly
fierce market competition, IP protec-
tion on the basis of technological inno-
vation can win a broader space for en-
terprise development.

1‘5‘\ -‘L$

I & SRR B H AR B R R B K

e B RS TS F, AR

# B L MOF R AR R, L
BmAR R E AR,

(F5%)

EH =1 Published on Wednesday
gl £ 4:#0 M5 Deputy Editor-in-Chief: Liu Peng

20195 10H 23 EH=

http:/ S www.iprchn.com

CHINA INTELLECTUAL PROPERTY NEWS

Felainf itk

CNIPA starts use of new official seal for Gls
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n October 16, China National In-
Otellectual Property Administra-

tion (CNIPA) released an offi-
cial seal for geographical indications
(GIs). According to relevant regula-
tions including the Trademark Law of
the People's Republic of China and the
Patent Law of the People's Republic of
China, CNIPA is competent for regis-
tering Gls and rendering official pro-
tection. The outgoing seal is still valid
before the new one is used officially
and its transitional period will last until
December 31, 2020.

A principal of CNIPA's IP Protec-
tion Department introduced that the of-
ficial seal for Gls is designed to reflect
authority, representation, versatile to
suit and easy to identify. The seal is an
official one featuring solemnity and au-
thority and designed with the silhou-
ette of the Great Wall and mountains
as its foreground and the ears of rice
symbolizing a good harvest, which are
the most representative geographical,
cultural and historical signs and con-
vey the excellent quality and reliability
of Chinese Gls. The transparent and
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orla Fragrant Pear is produced
B in the administrative areas under

he jurisdiction of Korla City,
Aksu City, Alar City, Yuli County, Lun-
tai County, Kuche County, Shaya
County, Xinhe County, Awati county
and Wensu County in Xinjiang Uygur
Autonomous Region. The protected ar-
ea is located at the south foot of Tian-
shan Mountain and the north edge of
Tarim Basin, with an altitude of 850-
1125 meters. It belongs to the inland ar-
id temperate climate, with sufficient
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hollowed design makes it more harmo-
nious when the mark is used on vari-
ous products and packages by compa-
nies. The base is designed in the shape
of the Earth with drawing longitude
lines and latitude lines and written
with both the Chinese and English
words "GEOGRAPHICAL INDICA-
TION OF P.R.CHINA" and "GI", the
abbreviation of "Geographical Indica-

tion", ensuring directness and readabili-
ty for consumers with different lan-
guage and cultural backgrounds and re-
flecting GI's nature as a universally-ac-
cepted IP and the vision of enlisting its
help to propel Chinese products to
oversea markets.

The same principal said that the re-
lease of the seal represents a solid step
CNIPA has taken in unifying opera-

tions relating to GI certification. Regu-
lations governing the use of the seal
will be formulated separately by CNI-
PA. In implementation of the relevant
requirements of institutional restructur-
ing, the Administration will facilitate
relevant work of unifying GI certifica-
tion systems, making efforts to achieve
a unified GI receiving channel, exami-
nation standard, publication of ga-
zettes, special seal, protection and su-
pervision. (by Li Duo)
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Korla Fragrant Pear

sunshine, less precipitation and large
evaporation.

The unique natural geography and
climate conditions determine the
unique quality of Korla Fragrant Pear.
The fruits of Korla Fragrant Pear are
broadly oval or spindle- shaped, with
green or yellow green peel and some
with red halo. It has the characteristic
of thin peel, white flesh, tender and
crisp taste, juicy and sweet flavor, fra-
grant smell. The fruit is very durable

for storage.

VIR 7 AL

In recent years, the local govern-
ment and industry association have
continuously improved the geographi-
cal indications protection level, issued
relevant protection documents,
launched special actions to safeguard
rights and crack down on counterfeits,
carried out promotion activities in
large- scale supermarkets to popular-
ized information to consumers. These
measures have achieved good results
and continuously optimized the busi-

ness environment.

(Courtesy of the IP Protection Depart-
ment of CNIPA)
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Some of Tesla's denied TM registrations resuscitated by Beijing High

esla, a renowned American elec-
Ttric vehicle brand, sought trade-

mark registration of its namesake
trademark on goods including batter-
ies, and was denied for both TESLA
and Tesla with figure were squatted.
Tesla Motors then engaged in an all-
out operation for recourse of right. At
the end of September this year, Beijing
High People's Court supported some of
Tesla's claims in its final judgment, re-
voking the first- instance decision and
the reexamination decision of rejecting
the registration application of No.
17635965 TESLA trademark (trade-
mark in dispute) made by the Trade-
mark Review and Adjudication Board
(TRAB) of the former State Adminis-
tration for Industry and Commerce
(SAIC).

The trademark in dispute was filed
for registration by Tesla to SAIC's
Trademark Office (TMO) on August
11, 2015, and would be approved to
be used on Class 9 goods including
battery chargers, batteries, accumula-
tors, transformers and distribution
boxes.

TMO rejected the registration appli-
cation of the trademark in dispute on
the ground that No. 17635965 Tesla
trademark (trademark in dispute), used
on battery chargers, batteries and accu-
mulators and No. 11485034 Tesla
trademark (No.l cited trademark), No.

4767161 TESLA trademark (No.2 cit-
ed trademark), No.11899344 TESLA
trademark (No.3 cited trademark), No.
(G888438 Tesla and its figure (No.4 cit-
ed trademark) have constituted similar-
ity on similar goods.

The disgruntled Tesla lodged a re-
quest to the TRAB for review. On June
28,2017, TRAB said no as well, reject-
ing the registration application of the
trademark in dispute.

Not ready to call it a day, Tesla
sought justice at Beijing IP Court.

After hearing, Beijing IP Court held
that the trademark in dispute and the
cited trademarks constituted similarity
on similar goods. The evidence Tesla
had provided could not prove that the
trademark in dispute and the company
had established a unique association
and would not confuse relevant public.
Accordingly, the Court rebuffed Tesla's
request in its first-instance decision.

Tesla then appealed to Beijing High
People's Court.

Beijing High held that when being
used on battery chargers, batteries and
accumulators, the trademark in dispute
and four cited trademarks do not con-
stitute similarity on similar goods. But
on all other designated goods, the
trademark in dispute is found having
constituted similarity on similar goods
with No.2 cited trademark, No.3 cited
trademark, No.4 cited trademark. The

Court then revoked the first- instance
judgment and the reexamination deci-
sion.
(by Wang Guohao)
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