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libaba's B2C marketplace Tmall
Arecently unveiled its Flagship

Store 2.0, an elevated shopping
experience that is setting the bar for
what e- commerce can look like. This
peek into the future of Tmall Flagship
Stores also underlines Alibaba's strate-
gic goals in the near term. The update
offers brands the ability to provide a
customizable experience, leverage new
technologies, and fully tell their own
story. Updates will be active in time
for this year's 11.11 Global Shopping
Festival and is open to all brands that
have Flagship stores on Tmall. (Tmall
2.0 Goes Big on Customization, Forbes)
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Comment:

Alibaba has been
building a shopping platform which

innovatively

meets the needs of consumers for
many years. The Flagship Store 2.0
project will not only be conducive to
promoting brands, but also bringing
pleasant consumer experiences.
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hina's top search engine operator
CBaidu Inc has joined hands with

Zhejiang Geely Holding Group
and Japan's Toyota Motor Corp to co-
operate on areas related to artificial in-
telligence (AI) amid a push for self-
driving cars. Baidu will work with the
automaker to explore more uses of au-
tonomous driving technologies, said Li
Zhenyu, vice president of Baidu who
is in charge of its intelligent driving
unit. With Geely, Baidu will cooperate
in Al applications such as intelligent
connectivity and smart mobility, Baidu
CEO Robin Li and Geely Chairman Li
Shufa said at Baidu Create 2019, a
yearly gathering where the company
shows its advances in Al. (China tech gi-
ant Baidu partners with Geely, Toyota, Re-
uters)
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Comment:

Baidu, a tech giant in China, has
been launching new products with in-
novative technologies based on the
market demand. Baidu's cooperation
with Geely and Toyota will be a way
to facilitate the application and devel-
opment of its technologies.
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China IP Strength Improving in First Half
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ty Administration (CNIPA) held
the third quarter (2019) press
conference in Beijing on July 9, releas-

China National Intellectual Proper-

ing statistics concerning patents, trade-
marks, geographical indications (GI)
and layout designs of integrated cir-
cuits in the first half. In general, main
IP indexes met the expectations, show-
casing steadily growth of IP compre-
hensive strength.

Patent filing structure has been opti-
mized. The first half witnessed 238,
000 invention patent applications grant-
ed, up 9.9%. Domestic users contribut-
ed 192,000, 95.2% or 183,000 of
which were categorized as service in-
ventions. China also received 24,000
international applications under the Pat-
ent Cooperation Treaty (PCT), up
4.9% . The 22,000 PCT applications
filed by domestic applicants logged at
2.8%.

In the first half, 3,515,000 applica-
tions for trademark registration were
filed, up 67.8% . As of the end of
June, China had cumulatively housed
22,743,000 registered trademarks, up
353% , with one wvalid trademark
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hucheng County is under the juris-
Sdiction of Liuan City of Anhui
Province, with a long history of
camellia oleifera cultivation. Accord-
ing to the country records, Shucheng
camellia oleifera was planted before
liberation, from 1950s-1960s and from
2010 till now was the peak period of
camellia oleifera cultivation. Shucheng
County is located in the northeast foot
of Dabie Mountains, mostly hilly and
hilly land, abundant rainfall, deep soil,
rich organic matter and slightly acidic
soil, which provides unique conditions
for Shucheng camellia oleifera growth.
Shucheng camellia oleifera features
thin skin, medium and uniform fruit

cial GI mark on their
products in the first
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owned by every 5.2 market entities. In
the past six months, 2,849 applications
for international trademark registration
under the Madrid System were filed by
domestic users, totaling 35,000 interna-
tional trademark registrations in force
by Chinese applicants.

With regard to GI, there were 229 GI
protection products approved, and 116
companies were certified to use the spe-
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half. As of the end of
June, there were cumu-
5,000 GI
trademark  registra-
tions, 2,380 GI prod-
ucts under protection
(including 61 foreign

latively

ones), 8,295 compa-
nies were certified to
use the special GI
mark on their prod-
ucts and 24 national
GI products protec-
tion demonstration ar-

s

eas were set up. In ad-
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dition, in the first
half, CNIPA received

2,904 applications for registration of

layout designs of integrated circuits,

up 45.7% and dished out 2,487 certifi-

cates, up 52%.

It is worth noting, in the first half,
China saw drops in invention patent ap-
plications (649,000) and trademark reg-
(3,438,000),
down 9.4% and 4.1% respectively. Ac-
cording to CNIPA, this was to the re-

istration  applications

Shucheng Camellia

size and high oil content. Camellia
oleifera oil is rich in nutrition, it is re-
garded that long-term Shucheng camel-
lia oleifera consumption can play a
role in reducing blood lipids, softening
blood vessels, stabilizing blood pres-
sure. So it is known as "Oriental Olive
Oil".

Shucheng County is a key poverty-
stricken county in China. Through the
implementation of the protection of
geographical indication products, there
are more than 400,000 households to-
taled 150,000 farmers engaged in
Shucheng camellia oleifera cultivation
in the protected area of 15 townships
and towns. It involves about 100,000
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people living in poverty, and the per
capita income of the poor has in-
creased by about 1,000 yuan.
Shucheng camellia oleifera has promot-
ed the development of local character-
istic economy and helped the local peo-
ple get rid of poverty and become rich.
According to statistics, at present
the planting area is about 308,000 mu,
the annual yield of camellia oleifera
seeds is about 19,250 tons, and the an-
nual output value is about 400 million
yuan. Shucheng camellia oleifera prod-
ucts sales cover Shanghai, Nanjing,
Hangzhou, Hefei and other domestic
places and are exported to Japan,
Southeast Asia. The annual export earn-
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sult of the measures on optimizing and
perfecting high quality development
policy system and continuously intensi-
fying comprehensive policy reviews.
With quality rated as a priority, quality
will find frictions at a relatively high
plateau. (by Zou Biying)
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ings exceed US$1 million.

(Courtesy of the IP Protection De-
partment of CNIPA and Anhui IP Of-
fice)
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Beijing High Awards LV Well-Known Mark, Upending Out-of—Class Free Rider
BE S JACXE AE AR A B B S

ouis Vuitton Malletier (LV) had
Lbeen having a four-year-long rift

over No. 9291725 trademark "I
¢ and its figure" (trademark in dis-
pute) with She Yang Xin'ante Wire &
Cable Factory based in Yancheng, Ji-
angsu. Recently, Beijing High People's
Court made the judgment, holding that
although the classes of products certi-
fied by the trademark in dispute and
the LV trademark were not the same or
similar, the LV trademark had enjoyed
high popularity on suitcases and bags,
and qualified as a well- known mark
prior to the registration date of the
trademark in dispute. The confusion
and misunderstanding among the pub-
lic had generated by the trademark in
dispute. Beijing High revoked the
TRAB (Trademark Adjudication and
Review Board) decision favoring the
trademark in dispute and ordered it to
take a de novo look at the case.

In April 2011, Xin'ante filed the reg-
istration application for the trademark
in dispute to the Trademark Office
(TMO) and was approved to be use on
the products of Class 9, wires and ca-
bles in May 2012.

In December 2015, LV lodged an in-
validation request, claiming that the

trademark in dispute had constituted
similarity on similar products with its
No0.749782 trademark LV (cited I trade-
mark) and copy and imitation of
No.241081 trademark LV (cited II
trademark), causing confusion among
consumers after registration and use of
the trademark in dispute. Meanwhile,
LV requested the TRAB to determine
cited II trademark to be a well-known
mark, and submitted relevant evidence.
As shown on sbj.cnipa.gov.cn, cited [
was approved to be used on the prod-
ucts of Class 9 in December 2000
while cited II was filed by LV in Febru-
ary 1985, and would be approved to be
used on the products of Class 18.

The TRAB made the decision to up-
hold the registration of the trademark
in dispute. LV brought the case to Bei-
jing IP Court.

Beijing IP Court revoked TRAB's
decision and remanded the case.
TRAB appealed to Beijing High Peo-
ple's Court.

After hearing, Beijing High held
that the evidence produced by LV
could prove the cited II had launched
continuous and wide promotion and
use before the registration date of the
trademark in dispute, achieving high

popularity, and under protection as the
well-known mark. Therefore, the court
determined the cited II to be the well-
known trademark certified on the prod-
ucts of wallets. Meanwhile, Beijing
High held that the trademark in dispute
was formed by the words "LV" and
Chinese characters "ME{{", and the cit-
ed II was formed by "LV". The words
"LV" took up a high proportion, consti-
tuting distinctive recognition, and the
form of "LV" and its combination were
similar with the cited II, rendering the
highly similarity on the overall look
and visional effect. Hence, the trade-
mark in dispute constituted the copy
and imitation of cited II as a whole.

At this connection, Beijing High re-
jected the appeal from the TRAB, and
upheld the first-instance ruling.

(by Shu Tianchu)
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