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iaomi, best known for its smart-
Xphones, is making serious in-
roads into Russia as it launched
a collection of products in the country
where some 145 million people live.
That includes its smart TVs featuring
700,000 hours of content, smart wrist-
bands, wireless earbuds, and flagship
phone Mi 9T, which is identical to its
recently announced Redmi K20 for
China under a different identifier. (Xiao-
mi's latest products for Russia include its
smart TVs and flagship Mi 9T, TechCrunch)
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Comment:

In a bid to expand the market, Xiao-
mi persists in self- generate essential
technologies since its establishment in
2000. Xiaomi's launch of new prod-
ucts in Russia not only represents its
ambition to explore the global market,
but also its capacity of innovation.
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libaba, which runs the world's
Alargest money market fund, has
transformed asset management
in China. Its affiliate Ant Financial has
its sights on repeating this success
through a joint venture with US-based
Vanguard Group. The Shanghai subsid-
iary of the world's largest mutual fund
group will hold a 49 percent stake in the
partnership, with Ant taking the rest.
Through Alibaba's mobile payment ser-
vice Alipay, Ant has access to 700m ac-
tive users in China that keep $168bn in
Ant's funds. Vanguard will have arrived
at the right time. (4fibaba/Vanguard: Ant
seen nuthin'yet, Financial Times)
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Comment:

Ant Financial has been launching
branded products such as Alipay to
meet users' needs with innovative spir-
its as an Internet financial services
company. The building of the brand
not just helps it lure numerous custom-
ers, but opening up new opportunities
for its development.
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Innovation vaults Chinese brands to global spotlight
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he 2019 BrandZ Top 100 Most
TValuable Global Brands rankings

were officially released recently.
The list featured 15 Chinese brands,
one more than last year. "The rankings
reveal that Chinese brands are on the
way to become world famous ones,
thanks to efforts of the Chinese govern-
ment and businesses in heeding atten-
tion to nurturing product quality and
brands," said Guo Zhanbin, Deputy Di-
rector of China Brand Research Center
of Capital University of Economics
and Business.

Alibaba, the most valuable brand
from China, ranks the seventh this
year, with its brand value tipping at
131.246 billion US Dollars (+ 16% ).
China's another E- Commerce platform
Jingdong appeared at the 66th place in
the rankings, with a brand value of
20.609 billion US Dollars.

"Jingdong is committed to facilitat-
ing the outbound access for Chinese
high quality goods and brands via tech-
nological innovation. At present, Jing-
dong has bolstered arrangements in Al,
IoT and drone to accelerate this pro-
cess. In 2018, our investment in R&D
reached 12.1 billion yuan, up 82.6%
year- on- year, " said Wang Zhenhui,
CEO of Jingdong Logistics.

"As an Internet company, Tencent is
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inzhai County is under the jurisdic-
Jtion of Lu'an City of Anhui Prov-

ince, Jinzhai kiwi has a long histo-
ry. According to the Jinzhai County
Chronicle, Jinzhai wild kiwi has a his-
tory of over 3,000 years and its artifi-
cial cultivation more than 30 years. Jin-
Zhai County is located in the hinter-
land of Ta- pieh Mountains, with high
altitude, abundant rainfall, deep soil,
rich organic matter and slightly acidic
soil, which provides unique conditions
for Jinzhai Kiwi growth.

In 1980, the wild kiwifruit in Jin-
zhai was used as Rootstock to collect
scions from the mother branches of

Out of use scope, local medical company pays 1.2 million yuan to

n 1994, Novo Nordisk Company set
Iup a fully owned subsidiary in Chi-

na. After authorization, the subsid-
iary is the only licensee of Novo Nord-
isk's No.712538 i 1 i f#, No.
G759747A NOVO NORDISK and its
figure, No. 8086078 NOVO NORD-
ISK and its figure and it has the right
to safeguard in its name.

The subsidiary brought a case to
Guangzhou IP Court and claimed that
an individual surname Di, the actual
controller of Shenyang Qiledadi Trade
Company, has not only registered the
5 A1 /% and novo nordisk trade-
mark in bad faith, but also established
the Guangzhou Nuohe Medical Equip-
ment Company to manufacture and
distribute health shoes for diabetes-in-
flicted feet with novo nordisk symbol.
In parallel, Di also set up Nuohenu-
ode (Note: Chinese pronunciation of
5 A111#5 7#) Hong Kong S&T Compa-
ny in Hong Kong SAR and used % F/1
7 4 in health shoes promotion. The
three defendants are suspected of
trademark infringement and unfair
competition.

devoting itself to S&T innovation and
working hard to transform Made- in-
China into China Brand. In 2018, Ten-
cent spent more than 20 billion yuan
on R&D, obtained 10,000 + patents
from home and aboard and registered
20,000 + trademarks in more than 120
countries and regions," said Xu Yan,
Vice President of IPR Department of
Tencent.

It is worth mentioning that Haier,
the only brand listed in the Internet of
Things (IoT) category, makes its debut
in the rankings, and is sporting a brand
value of 16.272 billion US Dollars. As
a home appliances maker for 35 years,
Haier has been adhering to develop its
own brand at a time when other busi-
nesses engaged in OEM & ODM. In
the era of loT, Haier has developed an
IPR- reliant in- house industrial net-
work platform, COSMOPIat, and shift-
ed its role from a pursuer to a front
runner in global home appliances mar-
ket.

"Chinese businesses need to up-
grade industrial structure and improve
product quality via S&T research, so
as to promote the transition from Made-
in- China to Created- in- China, from
Chinese Products to China Brand. At
present, the development environment
of Chinese brands is increasingly opti-

healthy kiwifruit without quarantine
diseases and insect pests, and the kiwi-
fruit with unique quality was success-
fully cultivated.

Jinzhai kiwifruit flesh is yellow or
emerald green, along the heart of the
purple- red radiation distribution, ten-
der and juicy, tender meat, sweet and
sour palatable, pure flavor. The main
suitable-growing varieties of Jinzhai ki-
wi included Hongyang and Hayward,
etc.

According to statistics, at present,
the planting scale of Actinidia goose-
berry in Jinzhai County is 30,100 mu,
the annual output is up to 8000 tons,

mized. Businesses should seize oppor-
tunities to tell the stories of Chinese
brands well and display the image of
Chinese brands, thus enhancing the in-
ternational nfluence and attraction of
Chinese brands," Ma Yide, Doctoral
Supervisor and Professor of IPR Re-
search Center of Zhongnan University
of Economics and Law commented.

(by Li Qian)
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Jinzhai Kiwi
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The annual output value is 1 billion
500 million yuan,and 3,000 square me-
ters post-harvest sorting and cold stor-
age bases are built, and 1,600 poor
households are directly driven to partic-
ipate in the development of Actinidia
gooseberry industry, with an average
annual income of 2,000 yuan in each
household. The product sales have
reached long- term sales cooperation
with online platforms, in which the
"Actinidia gooseberry wine" of deep
processing of Actinidia gooseberry has
been marketed and the market re-
sponse is good.

(Courtesy of the IP Protection Depart-

N R

BailiEn

L // y
A M-
N €27FEE

(w} TenceniEif

EELT o omma®

P

“NEN—FEBEMNATBEIRE D
TR G, & 04 o E B 1S 4T 15 B
PR BB TR B RIR PR A
R, 2018 TN T WL 1 A T
2001270, B RTHA ENSNEFI 1742
T, B FE 120 2 4 SR H X A e
FR2 7 4

HE RO R RO
) R, 0 SR B P — — A B
AR SR E Y 16272 {2 5
Tho IXZERYAL 35 4 KIS LRI, R
HE b s b e 2 G BERAY T 22 B R
FEEEOIB IR . a0t Ak i i

ment of CNIPA and Anhui IP Bureau)

S LR T 2RE L
BRI o SIS . I g B 0,
EEBEENCS T =T 24D
B ATEEE=T2FEDE. @58
AL I LI A, e e, YR 43
SR RS TR, S
BUIT, T 38 B i@, b & 2 B bk Ak
FARME T RINE R S

1980 4, 4 58 EL D) 6 25 17 A= e
BR AL A, MALIE TR PR R E Y
& AR B R R BT, Bl D RS
B HA BT ARE A < S R

SIEBENCR AR (AR G 6,V
ROHERALERRERS T, Wil %
I, PO, R ERE H, ARAG I, 2

W RS 2w AR 5 T A A

The court held that the four prior
registered trademarks have become fa-
mous in diabetic treatment after many
years of use and heavy advertising.
The defendants used the above two
trademarks in question on contested
goods and marked they were made by
Guangzhou Nuohe Medical Equipment
Company. Such actions would mislead
the public about the original of goods
or it has certain relationship with Novo
Nordisk's registered trademark. So the
trademark used on the infringing goods
constituted the same or similar trade-
mark with prior trademarks, and in-
fringed the exclusive right of Novo
Nordisk.

The court held that although the no-
vo nordisk and /5 13/ {8 trademarks
have been registered, their operation
beyond the approved scope did not be-
long to exercise of trademark right ac-
cordance with law, and it could not
qualify as the excuse for trademark in-
fringement.

As for the novo nordisk and 75 F11#5
7% trademarks used on Class 25 goods,
Qiledadi Company and Di argued that

they have no nexus with the Novo Nor-
disk drugs used on humans, which
would not cause confusion among the
public. The court held that although
the above two trademarks have been
registered, their operation beyond the
approved scope did not belong to exer-
cise of trademark right accordance
with law, and it could not qualify as
the excuse for trademark infringement.
The disgruntled three defendants
then brought the case to Guangdong
High People's Court. Recently, the
court rejected the appealand upheld the
trial-court decision.
(by Jiang Xu/Xiao Shengcheng)
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