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.7 in foreign eyes

t was all about autos at one of Chi-
Ina‘s top tech conferences this week.

More than 80 companies showed
off vehicle technology at the Consum-
er Electronics Show in Shanghai, fill-
ing two of the six conference halls and
forming the largest product category at
the annual gathering. China is the
world's biggest auto market. In recent
years, fierce competition, progressive
startups and popular mobile "super-ap-
ps" such as Tencent's (TCEHY) We-
Chat have made Chinese consumers
more discerning about what they want
in their cars, executives say.(Virtual as-
sistants, VR headsets and app stores. How
tech is changing cars. CNN)
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Comment:

In China's huge car market, vehi-
cles compatible with smartphones and
smart apps are popular among consum-
ers, and this would lead to the reform
of technology and innovation.
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11 except three of the top 20 in
Athe BrandZ ranking are from the
US, and the continent's brand
hegemony over Europe is not threat-
ened. But China's transition into the
world's biggest market for online retail-
ing and service is shaking it. Alibaba
and Tencent are top 10 brands, and oth-
ers such as Xiaomi and Meituan have
entered the top 100. Chinese compa-
nies have shown they can create new
services, rather than just adapting US
innovation, and they are starting to be-
come global brands, with 15 Chinese
brands in the top 100.(China and new
tech generation shake old notions of good
branding, Financial Times)
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Comment:

Rapid innovation in consumer tech-
nology and the internet has shaken up
the brand rankings over the past two
decades and created such powerful en-
tities of Chinese brands.
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Regulations on Management of China's Human Genetic Resources to be in Effect in July
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s one of the important targets of
AIP protection in China, human
genetic resources and the man-
agement thereof have attracted much
attention from all walks of life in re-
cent years. Recently, the Regulations
of the People's Republic of China on
the Management of Human Genetic
Resources were officially announced
and will be in effect from July 1. The
"Regulations" clearly provides for the
use and external supply of human ge-
netic resources. According to the "Reg-
ulations", if the achievements are made
by using China's human genetic re-
sources for international cooperative
scientific research, the patent applica-
tion of which shall be jointly filed by
the participating parties and the eventu-
al patent rights shall be shared by them.
The "Regulations" dissects manage-
ment of human genetic resources into
four sections including increasing pro-
tection, promoting rational use,
strengthening regulation, and optimiz-
ing service supervision after reviewing
the experiences form the implementa-
tion of the Interim Measures for the
Management of Human Genetic Re-
sources (1998).
Firstly, increase protection. The
"Regulations" provide that the state
conducts a survey on human genetic re-
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eas can be classified into six

groups based on their distinctive

characters. White tea is one of
the six groups. Its name derives from
the fine silvery- white fuzz on the tea
leaves, which give a whitish appear-
ance. Its production process does not
require panning or rolling and only has
minimal oxidization.

Fuding White Tea is made from the
leaves of appropriate variety tea trees
grown in Fuding region. The tea is
made from the bud of the tea plant,
and the brewed tea features a clear and

sources and implements a declaration
and registration system for important
genetic families and human genetic re-
sources in specific regions. Where for-
eign organizations and institutions es-
tablished or actually controlled by for-
eign organizations and individuals
need to use China's human genetic re-
sources to carry out scientific research
activities, they shall cooperate with
Chinese units.

Secondly, promote rational use. The
"Regulations" provide that the state
supports the rational use of human ge-
netic resources for scientific research,
the development of biomedical indus-
try, the improvement of diagnosis and
treatment technologies, the improve-
ment of China's biosafety support capa-
bilities, and the improvement of peo-
ple's health protection.

Thirdly, strengthen the norms. The
"Regulations" provide that the collec-
tion, preservation, utilization and exter-
nal supply of human genetic resources
in China shall not endanger public
health, national security and social pub-
lic interests of China, and shall con-
form to ethical principles, protect the
legitimate rights and interests of re-
source providers, and abide by corre-
sponding technical norms.

Fourthly, optimize service and su-

pervision. The "Regulations" require
that the administrative department of
science and technology should opti-
mize and improve services in facilitat-
ing the use of the Internet for examina-
tion and approval, filing matters, and
strengthen supervision and inspection
of all aspects of the collection, preser-
vation, utilization, and provision of hu-
man genetic resources.
(by Xinhua)
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Fuding White

pale brown liquid with a light, sweet,
refreshing taste.

Fuding is located by the East China
Sea where Zhejiang and Fujian meet in
the northeast of Fujian Province. The
soil in most of the region, except the
coastal areas, is red soil, yellow soil,
purple soil and impact soil with high
organic matter content, which is suit-
able for tea tree growth. Fuding has a
folk saying about the tea that aged
"one-year-old is tea, three-year-old is
medicine, and seven-year-old becomes
a treasure."
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Processing white tea is complex.
The tea leaves are plucked before the
Qingming Festival. They are then
spread out in trays to dry and wither un-
der the sun. The tea makers adjust the
tray arrangement according to the posi-
tion of the sun and the weather condi-
tion of the day so as to maximize the so-
lar drying and natural withering pro-
cess. The tea leaves are then roasted at
a low temperature over a charcoal fire.
(Courtesy of the IP Protection Depart-
ment of CNIPA)
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Left or Right? Lacoste's Crocodile Free to Head Both Directions
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ecently, the trademark dispute
Rcentering on the trademarks of a

crocodile figure containing head-
to- left and head- to- right between the
Singapore-based Cartelo Crocodile Pri-
vate Limited Company (Cartelo) and
the French company Lacoste have fi-
nally came to an end. In its final judg-
ment, the Supreme People's Court of
China upheld the ruling of approving
the trademark registration of Lacoste's
trademark crocodile figure (head- to-
left) made by the Trademark Review
and Adjudication Board (TRAB) under
the former State Administration for In-
dustry and Commerce (Former SAIC).
The case exhausted all possible pro-
ceedings, namely first- instance, sec-
ond-instance trials and retrial.

Lacoste filed an application for reg-
istration of the trademark crocodile fig-
ure (head-to-right) in China in 1979. In
1995, Lacoste applied for territorial ex-
tension of its French trademark croco-
dile figure (head to left) .

In 2012, Cartelo opposed the
Lacoste's head-to-left by citing its pri-
or-registered CARTELO and crocodile
tigure (head- to- left) trademark, claim-
ing that Lacoste registered its head-to-

left trademark by improper means,
since Cartelo's head- to- left was used
earlier and had already owned certain
influence, and both trademarks were
similar. Thus, Cartelo requested the
TRAB to revoke the registration of
Lacoste's head-to-lefi.

According to file, Cartelo, in 1993,
submitted the application for its own
head-to-left , which would be rejected
by the Trademark Office (TMO), also
under the former SAIC, citing its simi-
larity with Lacoste's head-to-right. Car-
telo, however, earned some sympathy
during reexamination from the TRAB,
who did not approve such similarity
and allowed Cartelo's registration.

Within the statutory time limit,
Lacoste lodged an opposition applica-
tion to overturn Cartelo's head- to- left,
but failed to gain support from TMO
and TRAB. Lacoste then brought the
case to Beijing No.l Intermediate
Court.

After hearing, Beijing No. 1 held
Cartelo's head- to- left is similar with
Lacoste's head- to- right and rejected
the TRAB ruling. Both Cartelo and
TRAB appealed. The appllate court,
Beijing High People's Court held that

although the crocodile figures in the
two trademarks are similar, the distinc-
tive identification part of the CARTE-
LO and crocodile figure (head-to-Ieft)
trademark was the English word
"CARTELOQO", whose coexistence with
Lacoste's crocodile figure (head- to-
right) trademark will not cause confu-
sion among the relevant public. The
first- instance judgment was revoked
accordingly.

During retrial, the Supreme Peo-
ple's Court (SPC) held that the two
head- to- left marks are not similar for
the distinctive part of Cartelo's head-to-
left being the English word "CARTE-
LO" by employing the test of overall
(by Wang Guohao)
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