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© China's IP

..~ in foreign eyes

uawei put uncertainty over the
Hfuture of its devices business to

one side on Tuesday with the
launch of new Honor smartphones, in a
confident display of the Chinese firm's
technology. George Zhao, president of
Huawei's youth - focused brand honor,
told hundreds of reporters, bloggers
and analysts that he was "really happy
to see so many friends". "We will talk
and communicate with the world using
our products, technology and innova-
tion," he added, as he showed off the
Honor 20 Pro, which features four rear
cameras, including wide-angle and tele-
photo, and a 48-megapixel main cam-
era. (Huawei puts Honor above android at
new smartphone launch, Reuters)
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Comment:

Innovation is an important basis for
enhancing core competitiveness in an
enterprise's development. Huawei’ s in-
novative ideas are of significance for
the company to participate in market
competition.
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obust computer sales helped
RLenovo more than triple its quar-

erly profits, providing a silver
lining for China's under- fire technolo-
gy sector. The Beijing-based company
said Thursday that profits attributable
to equity holders surged to $118m in
the three months to March, compared
to just $33m in the year ago period.
Fourth quarter profits were also ahead
of the $106m figure forecast by ana-
lysts polled by Bloomberg. Quarterly
revenues of $11.7bn were 10 percent
higher year-on-year and a touch above
analyst estimates of 11.6 bn. (Lenovo Q4
profit jumps on strong PC sales, Financial
Times)
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Comment:

Faced with fierce market competi-
tion, Lenovo has been developing inno-
vative products with self-reliant IPRs.
Development of new products plays a
key role in Lenovo's stellar perfor-
mance.
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n 2018, the social satisfaction score
Ion IP protection in China stood at

76.88, up 0.19% over 2017, re-
vealed at a regular press conference of
the second season held by China Na-
tional Intellectual Property Administra-
tion (CNIPA) recently. The evaluation
report on 10 years' implementation of
Outline of National Intellectual Proper-
ty Strategy and development of the pat-
ent attorney profession in 2018 were al-
so released.

In June 5, 2008, the State Council
of China issued the Outline of National
Intellectual Property Strategy. At the
10th anniversary of implementation of
the outline, the Inter- Ministerial Con-
ference on Implementation of Intellec-
tual Property Strategy ran a project
from July 2017 to June 2018, fully
evaluating such work. "The outline put
forward a goal to upgrade China to a
country with higher level of IP cre-
ation, use, protection and management
in 2020. The report suggested that the
objective is basically attained, and Chi-
na is on pace to be an IP power," said
Gong Yalin, the Full-Time Deputy Di-
rector of Office of the Conference.

2018 marks the seventh year for
CNIPA to launch the social satisfaction
survey on IP protection, which allows
a profound understanding of China's IP
protection in the public eye, ranging
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uyi rock- essence tea is a
s ’s / oolong tea produced in Wuyis-
han City of Fujian Province,
which is made by selecting suitable tea
varieties for asexual breeding and culti-
vation under the natural ecological en-
vironment of Mountain Wuyi accord-
ing to the unique traditional processing
technology.
The northwest part of Mountain
Wuyi is so high that the towering

from law and policy protection, en-
forcement, management and services
to public outreach and education. The
2018 survey enlightens us in the fol-
lowings: First, the public are satisfied
with law and policy protection. Sec-
ond, the score on public outreach and
education  increases  dramatically.
Third, public satisfaction improves sig-
nificantly. Fourth, there is little differ-
ence in satisfaction among the four
geographical regions, namely eastern,
central, western and northeastern Chi-
na. Fifth, enforcement needs to im-
prove. CNIPA will take effective mea-
sures to beef up IP protection based on
this survey, according to Mao Jinsh-
eng, Inspector of CNIPA's IP Protec-
tion Department.

CNIPA has made concerted efforts
to streamline administration, delegate
power and improve compliance over-
sight in the patent attorney profession.
In a bid to promote high-quality devel-
opment of the profession, CNIPA has
also stepped up in- process and over-
process control to enhance the capabili-
ty and quality of patent attorney. Chi-
nese patent attorney profession is de-
veloping well, which can be reflected
by the facts that the scale is increas-
ing, service capability is improving,
service scope is enlarging and opera-
tion is smoothing. As of the end of
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Public Satisfaction on IP Protection on the Rise
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2018, 42,581 people have obtained the
patent attorney credential and 18,668
of them are currently active. The num-
ber of patent agencies logs at 2,195, up
371 or 20.3% over 2017.
(by Li Qian)
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Wuyi Rock—Essence Tea

peaks can resist the invasion of cold
wave to the south. The area has the
characteristics of subtropical climate
that the humid air and foggy condi-
tions are conducive to the growth of
tea trees. The soil is volcanic gravel,
red sandstone and shale. The humus
layer on the surface of the soil is thick-
er and the content of organic matter is
higher.

Wuyi rock-essence tea falls into the
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category of the semi-fermented oolong
tea, featuring a light and pleasant taste
of green tea as well as the stronger aro-
ma of black tea. The traditional produc-
tion technology of Wuyi rock- essence
tea is complex and fine, including the
initial production technology of prima-
ry tea and the purification technology
of refined tea. It is prized for its distinc-
tive characteristic that leaves a some-
what mineral flavor and flowery scent

in the infused tea.
(Courtesy of the IP Protection Depart-
ment of CNIPA)
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Beijing High Awards Lafite Well-Known Mark, Denying Local Hotel s Registration in Other Class
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he No0.6054822 fii 4 %F trade-
Tmark (hereinafter as the trade-

mark in question) was filed for
registration by Beijing Chateau Lafitte
Hotel on May 17, 2007, and would be
approved to be used on Class 43 goods
including catering, hotel and bar on
April 21, 2015.

In less than half a year after the
trademark was registered, the French
company Les Domaines Barons de
Rothschild (Lafite) lodged an invalida-
tion request to the former Trademark
Board
(TRAB), requesting determination of

Review and Adjudication
the well- known mark status of its
NO.1122916 LAFITE trademark (No.1
cited trademark) and No.6186990 7 5E
trademark (No.2 cited trademark ) in
wine products, and the registration of
trademark in question has injured the
specific name right of 7 I as well-
known mark. In parallel, the trademark
in question constituted similarity with
No.1 and No.2 cited trademarks when
used on the similar goods or service,
and the registration of trademark in
question has infringed the prior trade
name of company.

The No.1 cited trademark owned by
Lafite was filed for registration in
1996 and was approved to be used on

alcohol (except beer). The No.2 cited
trademark was filed in 2007, and it
was registered on alcohol (except beer).

On August 16, 2016, the former
TRAB held that the trademark in ques-
tion does not constitute similarity with
No.1 and No.2 cited trademark on cer-
tified used goods or service. In paral-
lel, the existed evidences cannot prove
that the two cited trademarks were al-
ready well- known marks before the
trademark in question was filed for reg-
istration. In this connection, the former
TRAB upheld the registration of the
trademark in question.

Lafite then brought the case to Bei-
jing IP Court. The Court revoked the
TRAB decision and asked TRAB to re-
visit the case.

TRAB and Beijing Chateau Lafitte
Hotel then brought the case to Beijing
High People's Court. The Court held
that before the trademark in question
was filed for registration, Lafite had es-
tablished solid relationship between fif
3 or fi73E and LAFITE by years of op-
eration. The Chinese public also consid-
ered fi7 I or #i7 £ as LAFITE trade-
mark of Lafite. The trademark in ques-
tion has the same pronunciation of No.1
cited trademark, which constituted
copy, imitation and translation of No.l

cited trademark. Although the services
on which the trademark in question was
certified to use belong to a different
class from that of No.1 cited trademark,
the two trademarks have several over-
laps in consumer group and target
group. Under the circumstance that the
No.l cited trademark has become a
well-known mark and the trademark in
question has constituted copy, imitation
and translation of No.1 cited trademark,
the relevant public would be convinced
that there is certain association between
the trademark in question and No.1 cit-
ed trademark when purchasing the ser-
vices of the trademark in question.
In this connection, the Court af-
firmed the original judgement.
(by Wang Guohao)

AiRicHE B2

860548225 “Fir LAE AR AR
FN TR ) B A f R R R E S
PR A &) CRARAL 3B FE 1 )5 ) T 2007 £F
5 417 HEEHEMHIE, 201544 A
21 H WA e I 5 43 104
TR RS GEESE RS

W N R B AR E fr FE
Wy B /R 8 A CRARRZ 3B ) £
X G 13T bR I DR L 5T AT O
SR T PRI R 2 B2y CR BRI S B
F)RH L EHIEKR,IEKIANEH

551122916 5 “LAFITE” i fr ( RS
IEFFR—) 55 6186990 5 “hidE "
B CRFR S IE P AR ) 24 75 %5 116 7 o
LI A AR, R R I R AR A
WHRE T N R = A A4
oA R, S AR S 5 I R AR
— N 5 i bR K AR R A 250U Rs
rh AR 55 B OIT LR AR, S R
HAHEIL T EAE AL A FREL

8 TR, 5 IE i bR — B 2R
T1996 FE 42 H IE M HIF L 1997 F 9444
7R TR U R A O RS OB (e B
SN L b 5 IE R AR T 2007 12
HH PR IR, 2017 45 A R A5
FETEARS VOB (EERR SN ) i i o

2016 4E 8 H 16 H , JH G IFZ=1EH
BEiINA, FiaEirZeE kS S
SHE R AR — .5 HIE R bR A% E i
SRR A Y PN PN Y - = i )
HAEYE A Z DUIE R b 8 5 19 5 1HIE
PR — 5 HER bR X As F i
EMETEMZ . 2L FmEiEER
TEXS I PR T DL RS o

Fir FE T BB R R JR v BF &= B VB
5, B R A b s AR = RE B R T
BRI o db R SR =BUEB B —
ok W R TR R R e, A
SRR PE R R AR A I PR
H TS E S G R EREHEE.

JE R T 2 5 by A4 S R R —
B, AL 1 T S A R IE B IR
PR db T R B S R

TNy FE ST FRER B E A H R, B
JEEEET 2 F W m S E L, &
MEEAE IS “FWE"S
“LAFITE” Z |67 TR B ke A , %
= AH 5 28 At DL JE B
4B FE AR IR B2 (1 “LAFITE” B br .
GRS 5 IER AR — 1 3 T
Fa) et 5 1IE 72 b — 0 2 I 22 05 T
PEo bR E E RS S5 51HE
P PR — A e o B R R R R
A, B EAEHEDRHR HETR
LA ES, ESEER— B
% Ot 4% 7 b B 4 I AR A B IE 7
FR— B H] 05 BIEME SR A
5 O D TE W S G 1307 B A S (AR
0T, BZBINAF RS 5 IEREFR
—EAEMSEENKA, 2L, b
T 2 P N IR i B A e 6 (] o e T
SR8 IE A iR, 45— E R
He

@ EXPRESS

ES S L
Translator
EE
Executive Editor | IR
S 5] 448
Practice Editor

it e RTEEREEE7S

#B 4 : 100088

75 : http://tg.iprchn.com

A E 182803009

ENRI - 2235 BHRENRIT



