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Chma s IP

in foreign eyes

illionaire Jack Ma's Ant Financial
Bhas done more than perhaps any

company to disrupt China's gar-
gantuan banking and asset- manage-
ment industries. Ant's Xiang Hu Bao,
which means mutual protection, has at-
tracted 50 million people since its Octo-
ber inception, or more than five times
the population of New York City. Ant
said Thursday it hopes to sign up 300
million Xiang Hu Bao users within two
years, which would represent more than
20 percent of China's population. Ant,
best known for the Paypal- like Alipay
service that underpins Alibaba Group
Holding Ltd.'s online shopping plat-
form, is redesigning financial products
from money market funds to consumer
credit that have long been dominated by
state-owned Chinese behemonths. (Mil-
lions Rush to Join a Wild New Health Plan
From Jack Ma's Ant, Bloomberg)
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Comment:

Ant Financial has been devoted to de-
signing and developing financial prod-
ucts with self-reliant IPRs as an internet
financial services company. Its innova-
tive business ideas have brought new
product services and positive user expe-
rience for the customers.
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aidu, China's version of Google,
Bhas invested heavily in autono-

mous driving technology as the
internet giant looks to generate reve-
nue in new ventures outside of its core
Internet search business. It plans to un-
veil the new service within months in
Changsha, a city with a population of
more than 7m people in Hunan prov-
ince in southern China, according to lo-
cal reports which cited Baidu chief ex-
ecutive Robin Li. Baidu aims for commer-
cial launch of robotaxis by end of the year,
The Telegraph)
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Comment:

In a bid to seek better opportunities,
Baidu has been committed to develop-
ing some advanced technologies in-
cluding core search engine. Due to the
technical innovation and the strong
awareness of intellectual property pro-
tection, Baidu plays a leading role in
the same industry.
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Beijing
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eijing International Horticultural
BExhibition is the highest- level

and largest-scale professional ex-
hibition held by China since Shanghai
World Expo in 2010. Standing at the
stage of international exposition, Bei-
jing Expo will showcase the latest new
varieties, technologies, products and
concepts the world has to offer. "Bei-
jing Expo will last up to 162 days. Se-
curing IPR protection will not only
guarantee the success of the event, but
also show the world how we protect
IPR here in China"
Dongqi, Communist Party Secretary of
Beijing Municipal Intellectual Property
Office (Beijing IPO). Over 110 coun-
tries and international organizations on

, introduced Yang

top of 100 Chinese exhibitors have al-
ready registered for participation. The
Expo owner itself is in possession of
nearly 1,500 IPRs of various types in-
cluding patents, trademarks and copy-
rights while many exhibits at the Expo
also involve multiple types of IPRs,
namely patents, trademarks, new variet-
ies of plants and geographical indica-
tions.

Under the guidance of China Na-
tional Intellectual Property Administra-
tion (CNIPA), Beijing IPO formulated
IPR Protection Work Plan for Beijing
International Horticultural Exhibition
2019, assembling an IPR protection
special working group with Beijing
World Horticultural Expo Coordina-
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aiping houkui tea is a green tea
produced in Huangshan District
(formerly  Taiping  County),
Huangshan City of Anhui Province. It
is mainly made from the fresh leaves
of Shida tea trees by unique process. It
has the characteristics of two leaves
with one bud, flat, straight, heavy, pale
green color, high fragrance of orchid
and sweet taste.

Located in the south of Huangshan

Mountain and north of Taiping Lake,

tion Bureau and People's government
of Yanging District. An Expo IP Office
is also set up while relevant govern-

ment departments will also be on site
to offer services including receiving
and handling complaints and launch
joint law enforcement operations. Bei-
jing IPO will cross-check IPR records
of participating projectsin advance,
beef up monitoring of high- risk re-
gions and markets in Beijing, and im-
pose severe sanctions on IPR infrac-
tions in a bid to ensure a harmonious
IPR protection order at the Expo and
secure a sound business environment.
"The Bureau will launch IPR protec-
tion operations in many areas," noted
Wu Gang, Deputy Director of Beijing
Expo Bureau, "The Bureau has formu-
lated a series of notices including Gen-
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eral Regulations for Beijing Interna-
tional Horticultural Exhibition 2019 to
normalize IPR utilization."

Meanwhile, the Bureau issued Bei-
Jing Expo IPR Protection Announce-
ment on April 13, 2017, claiming its
ownership of IPRs of the Beijing Expo
and revealing the number of the hot-
line for reporting violations. As of
now, Beijing Expo has obtained 1,303
registration certificates for special sym-
bols, completed registrations of its em-
blem and mascot in China and other
107 countries and regions and acquired
grants of 30 design patents for its fran-
chise products which are already out li-
censed out to sponsors including Air
China and China Telecom and govern-
ment departments in Beijing.

"Under the guidance of CNIPA and
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Beijing IPO and with the assistance of
IP Offices from all over the country,
IPR will be protected effectively at
the Expo, showing the world how we
protect IPR here in China," added Wu.

(by Yang Liu)
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Taiping Houkui Tea

the territory of Huangshan District (for-
merly Taiping County) is mainly moun-
tainous areas with hills, valleys, plains
and waters. It belongs to the subtropi-
cal humid monsoon climate zone with
warm climate, abundant rainfall, hu-
mid air, long diffuse light and frost-
free period. Most of the producing ar-
cas of Taiping houkui tea are located
above 300 meters above sea level. The
humus layer on the surface of the soil
is thicker and the content of organic

KPR 5

matter is higher.

The picking season of fresh leaves
of Taiping houkui tea is around mid-
April. The unique flat and straight
shape of tea is formed by handmade
picking tips, spreading, killing green,
shaping, first drying, second drying
and third drying. After brewing, the
buds and leaves erect and spread slow-
ly.

(Courtesy of the IP Protection Depart-
ment of CNIPA)
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Expo 2019 to be Guarded by Full-on IPR Protection

bl 23 3 LR

Fge a7 T A B 2 FNR R A
=, S AL i & R
FAS AR R FNIR =R R BB TF R
FNRF=R RSP E T T 740, b
FIR = BRI K I F Ak o e el < B
IHPE R R IR S T T ), 6 b ot e 4
ZIRIE T L IRE, Wb
W E AKX E AT CE I,
T 75 25 MR AR HIR PR A 1B 3T A
B R b o Tl 2 Bl N Bl N R P AR
PR REEF, P EHREFNTS
SEIR

“Je i Ry M 2 A D5 T AT
Bl 2= Y RIR P2 T A " b s R R R
R, bR B HlE (2019
FErp L s i R 2 e &M
2SI RN PR BB AT

ﬁM;%ﬁﬁWﬂ%?2m7E4ﬂ
13 H % A7 (b 5t T B AR = AR B
NN T B £ R A Al AR
Eik, HFAFERERAL, FIHE
BT, b5t e £ B3RS 1303 £ 45 2k
FREZEICIET , 8 T SB35 29
75 E N T 107 AN E R X R 7 i
HHIE |, 2K 15 30 REFEF 7 L A 9N W i
‘fr*‘%l FRG A EN . P ERES
B Bh A b T AR 5 BT R T AY
@mo

“TE SR AR = RUR R 51T K
RS TE S N R AT X A

P RUR RS R, db ot e £ AR
PR R AR B G R, A
SRR I A [ RR AR T R AT R
%R R

3004 DL L, £ B 2 5 i R
VRS EE.

ISP RS SR HA 25 PU H o
BIHNJE , HI0E T 24 e ik 55 .
B SLHE T S EE T, e
T TR, (5 5 M O 1) RS R 1
IERINRC N =R AU L LRV

(o B E K &R =1 # iR 7= 4%
RIPFER)

EE,

Court Denies Out—of—Class Trademark Protection

SOHO 4 b 22 6l A AE-F " BG K™ R b

he dispute started around the
Ttrademark with the combination

of a word "BG" and a figure of
gear between SOHO STAR CORPO-
RATION LIMITED based in Brunei
and U.S. firms BG Products Inc, BG
SmartVMA.

"BG and figure" (trademark in dis-
pute) was filed by SOHO STAR to
Trademark Office (TMO) on February
2, 2010 and would be approved on Feb-
ruary 28, 2011, certified to be used on
the products of Class 5, such as radio-
active materials for medical purposes,
and sanitary disinfectants.

On October 30, 2012, BG Products
and BG SmartVMA lodged an invalida-
tion request to former Trademark Re-
view and Adjudication Board (TRAB),
claiming that BG Products had regis-
tered the same trademark in the U.S. in
1976. BG Products used to sign a distri-
bution contract with a natural person
named Tsou, who was allowed to be
the general distributor of BG's prod-
ucts and brands in during 1994 to
2012. The nexus between Tsou and SO-
HO STAR is SOHO is the reseller of

BG Products under Tsou. The two con-
spired to pilfer the BG trademark.

On October 30, 2015, TRAB made
a decision to dismiss the trademark in
dispute on the ground that SOHO
STAR know the agency relationship be-
tween Tsou and BG Products and the
trademark "BG and figure". Therefore,
the act of SOHO STAR was deemed as
conspiring to squat a trademark under
Article 15 of the Chinese Trademark
Law (Note:"Where an agent or a repre-
sentative registers the trademark of its
principal in its own name without au-
thorization.").

Evidently SOHO STAR brought the
case to Beijing IP court. After hearing,
Beijing IP court confirmed SOHO
STAR to be squatting trademark of its
sales principals on the products of sani-
tary disinfectants and disinfectants by
the agency, while upheld the registra-
tion on the products of radioactive ma-
terial for medical purposes and radioac-
tive drugs (products for review).

The disgruntled TRAB appealed to
Beijing High People's court.

Beijing High confined the protec-

tion scope of BG's trademark in Article
15 to be the same or similar products.
As the products for review differ large-
ly from the trademark "BG and figure"
of BG Products Inc in function, usage,
consuming channel and consumers,
which do not make the products, the
court approved the registration on the
products for review. In this connection,
Beijing High rejected the TRAB ap-
peal and supported the IP court judg-
ment.
(by Wang Guohao)
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