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As of the end of 2013, each
10,000 citizens have owned 4.02
patents in China
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In 2013, SIPO has received
825,000 (34.7%) invention filings,
up 26.3%. 22,924 patent applica-
tions over PCT have been re-
ceived, up 15%.
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In 2013, SIPO concluded
355,000 invention  applications,

208,000 were granted. Patent ex-
amination period for inventions, u-
tility model and design were 22.2
months, 4.3 months and 3.8
months respectively.
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Last year, China implemented
the national standards for enter-
prise IPR administration, involving
1,800 enterprises and more than
200 IPR advisory organ. Mean-
while, 127 national IPR model
companies and 771 companies
with IPR advantages have been
recognized.

1800 %

2013 #F, rh [E ST HEFT ST E
RN ENRERGE FRYEY ES bR
W, AENT 1800 AL E TR,
200 5 FIFF=RUA AR S LI 4
HZ5, FFRARPER SR
BI11E, fEEiit 127 ZERIH
IRPERORIE AN 771 HEFHE
IRFR L

16,227

In 2013, the report system for
patent  enforcement  information
came into use. 16,227 IPR dis
putes have been handled, up
79.8%, 5,056 of which are patent
disputes, up 100%.
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Last year, 3,812 people have
passed the Nationa Patent Bar
Examination, up 28.5%, adding up
to the total of 8,950 certified
patent agents. 97 new patent agen-
cies have been established, up
126%, adding up to a total of
1,000.
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The above statistics were
selected from Working Report
on Heads of National Patent
Administrations.
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Patent right pledge financing amounted to 25 billion yuan
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of IPR financial services.

Statistics from SIPO revealed
that Chinese companies have se-
cured 25.4 billion yuan credit with
patent right pledge, up 80%, adding
up to a total of 63.8 billion yuan
with annual growth rate of 112%,
since the pilot projects launched in
2008. Meanwhile, new progress has
been made in patent insurance ser-
vice last year with 530 companies
securing their 1,855 patents and
64.38 million yuan have been pro-
tected by the insurance.

According to a representative
from Patent Administration De-
partment under SIPO, SIPO has
enhanced their efforts to provide
IPR finance service in recent
years to promote the marriage of
IPR and finance, further intensi-
fying the advantages of regions
and companies as innovators, ac-
celerating growth driven by inno-
vation.

In 2008, SIPO launched the
pilot IPR pledge financing program
and initiated several rounds in 29

2 013 witnessed a fruitful year

regions, contributing to populariza-
tion of this project nationwide. In
2013, patent pledge financing in

Guangdong, Beijing, Zhejiang,
Hubei, Tianjin, Shaanxi, Jangsu,
Liaoning, Shandong and Shanghai

exceeded 1 hillion yuan.

Since 2012, SIPO has carried
out the pilot projects for patent in-
surance in 25 regions, relevant poli-
cies were introduced in 20 experi-
mental regions. By subsiding insur-
ance premium, purchasing interme-
diary service, introducing preferen-
tial policies and interests rates, pro-
viding lectures, survey services, op-
timizing working process, the pilot
region such as Zhenjiang in Jiang-
su, Foshan in Guangdong, Baoji in
Shaanxi, Wuxi in Jangsu, Nantong
in Jiangsu, have played positive
roles in perfecting patent insurance
services.

(By Xiang Li)
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People's Court recently en-

tered the first-instance judg-
ment on a trademark dispute lodged
by the German SCHOFFEL
sportswear co., LTD, a well-known
outdoor clothing brand. Established
in 1804, German SCHOFFEL has
built its corporate image in Ger-
man, Switzerland and Austria mar-
kets due to their novel design and
high quality.

On October 2006, German
SCHOFFEL filed the No. 5667931
SCHOFFEL and No. 5667932
Schoffel and its figures as trade-
marks, certified on products of wa
terproof garment, clothes, moun-
taineering wears, shoes, hats, socks.
However, the Trademark Office
(TMO) under the State Administra-
tion for Industry and Commerce
(SAIC) denied German SCHOF-
FEL’s filings, on the grounds of
smilarity with  Shenzhen Fujing
Trading Company’s registered mark
Schoffel and a natural person Wang

P45 E“SCHOFFEL” B by

Liangyou’s registerd mark SCHOF-
FEL.

On May 2004, Shenzhen Fu-
jing filed the No. 4074833 Schoffel
as trademark on Class 25. Three
months later, Wang Liangyou sub-
mitted applications for No. 4202987
SCHOFFEL filings on Class 25. All
these applications were approved by
TMO.

The German SCHOFFEL then
challenged TMO’s decisons and
requested the Trademark Review
and Adjudication Board (TRAB) to
revoke the above-mentioned applica-
tions. However, TRAB denied Ger-
man SCHOFFEL’s requests. Dis
gruntled German SCHOFFEL
brought the case to the Bejing No.
1 Intermediate People’s Court.

The court held that the two
marks Schoffel and SCHOFFEL
have small differences and that
would cause confuson among cus-
tomers and similarity was constitut-
ed. Meanwhile, the materials and
evidences provided by German

SCHOFFEL failed to prove that
their marks have enjoyed high pop-
ularity and steady market share and
upheld TRAB’s decision.

(By Yang Liu)
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“in foreign eyes

an China produce
C game-changing  innovations

again? We posed that ques
tion to tech buff Tom Standage,
Digital Editor of The Economist.
According to Standage, “China’s a
bility to innovate is massively un-
derrated, particularly in America.”
He feels that in many ways the de-
veloping world will come up with
new monumental inventions and the
world will move to a model of in-

novation that comes from cross-bor-
der collaborations, rather than from
a particular country. (China's Inno-
vation Ability is Massively Underrat-
ed, by Forbes India)
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Comments:

Centuries ago, China was
known as a greater inventor, while
today, “Made in China” has often
come to stand for mass-produced,
cheap and commoditized. However,
since China is becoming more and
more aware of innovation-drive, we
have seen so many hi-tech compa-
nies coming out and there is an a-

mazing amount of innovation going
on here.
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hich tech company has a
W bigger market cap than

Cisco or HP, more users
than Twitter and more sdes than
Facebook? You'll find the answer in
China, where Tencent has been
spinning a web of mobile, telecom
and online retail businesses that
rank among the largest in the world.
The firm now boasts a market cap
of $120 billion -- more than Mc-
Donald's, Boeing or American Ex-
press. (Tencent: China's hottest tech

company, by CNNMoney)
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Comments:

Innovation is the key of Ten-

cent’s success. Ranking the 4th
most innovative company in Asa
and the 11th in the world, Tencent
has made its progression through a
variety of web innovations. If the
company can manage to demon-
drate over the long-term, we be-
lieve it can go head-to-head with
foreign firms on its home turf.
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