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< China's IP

in foreign eyes

ncreasingly, China's own tech-
I nology companies are chal-

lenging market leaders and
setting trends in  telecommunica
tions, mobile devices and online
services.  “"Traditionaly  Chinese
companies were fast followers, but
we are starting to see true innova
tion," said Colin Light, partner at
PricewaterhouseCoopers. (The Rise
of China's Innovation Machine, by
The Wall Street Journal)
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Comments:

Even though Chinese compa-
nies dtill face a perception prob-
lem among consumers in many
parts of the world that their prod-
ucts aren't as high-quality or reli-
able as others, many executives
contend that China's technology
sector is reaching a criticad mass
of expertise, talent and financia
firepower that could redign the
power structure of the global tech-
nology industry.
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he  smartphone  market
T passed a key milestone in
2013, with 1bn devices
sold during the year, according to

the research company IDC - and
other research companies gave al-

most identical figures. Chinese
vendors made significant inroads.
Huawei, Lenovo and ZTE were
key players, taking nearly 15% of
smartphone  sales  collectively.
(Smartphone sales pass 1bn in
2013 as China booms, by The
Guardians)
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Comments:

Thanks to the implementation
of IPR and patent commerciaiza
tion, the Chinese vendors like
ZTE and Huawe are taking nearly
15% of smartphones sales. Be
sides, these companies pumped
vast amount of money into R&D,
which played an active role in the
sales.
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Copyright registration pop to 1 million in 2013
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ccording to the National
A Copyright Administration of

China (NCAC), China’s
copyright registration continued to
maintain rapid growth in 2013. The
total number of copyright registra-
tion reached 1 million. Of which,
845,000 are registration for copy-
right of works, up 22.89%. Soft-
ware copyright registration amount-
ed to 164,000, up 18%.

According to a representative
from copyright administration de-
partment under NCAC, the top six
Beijing, China Copyright Protection
Center, Shanghai, Chongqing, Jiang-
su and Shandong contribute 80% of
the registrations, with Beijing itself
received more than a haf. Among
al the registrations, photography
works, works of art, written works
and musical works are in the ma-
jority. According to this person in
charge, 2013 also witnessed fast
growth of registrations for copyright
transfer contracts and  copyright

pledge. 76 copyright transfer con-
tracts were registered, up 153.3%.
244 registrations to copyright pledge
have been accomplished, 1,041
pieces of works involved. 198 of
which is software copyright pledge,
686 pieces of software involved.

In the New Year, NCAC will
drive  their efforts to provide
copyright services raise standards for
the level of informatization and
dstandardization,  improve  system
construction for copyright registration
datistics delivery and publication,
increase registration numbers and
coverage, software registrations in
particular, promote construction for
copyright pledge system, regulate the
market order for copyright trading
and transfer, further transfer the
potential value of copyright into
actual value (by Liu Ren)

AW 1A 22 H, idFHEMF
[ E R RAUR K% , 2013 4F o [ 2
TERCECHEE T 100 /5, Hrb /B
Eidik 845 JT I, 52012 MG K

22.8%%; HIFEEROEILE 16.4 5
1 [E SR 18%, JE4: T T 4K
B Ak,

R EEZFREUSREEE RS
S tnig A, 2013 FAEES B
Hezd, Abs R ERRAR A s L B
ER T LRLZRHERS BT NOL, A
EeidaEmny/ B, Hadbmm
VeSO R SRR, MEIEE
RRAVE B EAR XF FRER
&%, 2013 FEEFEHEEERCEICE
R AR, PSR
A B ICs 76 7R, RIS 153.3%,
2013 4, EERLSEREEREITEID
244 18 PR, 1041 {4, Frbdfas
VEFLUBR EI0 198 4, 5 Mk
686 1,

Zts AFER,2014 & EE
E SR e G Ty SN
S RE DS PR S B FRUEILK
S SEEEREIC IR S T R R
NRHIE T R BB R B E AR
TRIAT, B AR B R B
HEAIRRUTIEE, IV ETE R 022 B
ROFEEAT 2 AR B A5 20k
., () 1=)

2013 FHREZMEMEICET 100 T4
china registered IM copyrights in
2013
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2013 FEETHEENRHEIZE
china accomplished 244 registra-
tions to copyright pledge in 2013
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ITC launches Section 337 Investigation against ZTE
PGS PR R 337 A

n January 17, The US In-
O ternational Trade Commis-

son (USITC) launched Sec-
tion 337 Invedtigation against ZTE
Corp, a Chinese telecom equipment
supplier and three other multination-
al companies, which sel products
of cell phone and tablet PC in US
A.

It’s not the first case ever
ZTE has encountered. Just 3 weeks
before this one, ZTE has scored a
victory in the Section 337 investi-

Boonie Bears

gation initiated by International Da
ta Group. A principa for law af-
fairs from ZTE believes that USITC
will make a fair decision.
According to Guo Xiaoming,
ZTE’s Chief Legal Officer, ZTE is
responding actively to the investiga
tion. ZTE attaches great importance
to patent layout and houses patent
rights in many countries and re-
gions, and is now ranking the top
on the list of international patent
applications under the Patent Coop-
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o the producer of Boonie
T Bears, a domegtic 3D ani-
mation film, the spring festi-
val this year is unforgettable sea-
son. Box office on the first day
reached 32 million yuan, this num-
ber of the first three days exceeded
110 million yuan, a new record of
box office of Chinamade animation
film. Copyright of this movie has
been big sadles in oversea markets.
To the producers, the way to their
Hollywood dream is shortened.
From creation to production
and technology, Boonie Bears mir-
rors the rapid development of Chi-
nese animation industry in recent
years. To the inside watchers, to
fully fulfill their Hollywood dream,
Chinese animation have a lot more
to work.

Technology playing the support
role

It's worth mentioning that the
3D visua effects are fabulous and
amazing and no wonder that their
own eyes deceived the audiences.
Shenzhen Huagiang Holdings Limit-
ed and its five subsidiaries provide
the technology, all related software
and technology were developed by
Huagiang themselves. Zhuwei, a se-
nior analyst from Ent consultancy,
who has long been following the
development of China-made anima-
tion, tells CIP News that more than
70 sets of Huagiang-developed an-

nulus screen 4D cinema system
have been exported to 40 countries
and regions, including USA, Cana-
da, Italia and Kuwait etc. “We
have developed by ourselves more
than ten special cinemas systems,
the strong technology has played a
crucia rule in advancing develop-
ment of Chinese animation film.”
Says Chen Yingjie, a senior manag-
er from Huagiang.

Accurate marketing covering mul-
tiple channels

Except for the technology,
Boonie Bears’s achievement re-
quires marketing operation. LeVP, a
Chinese film production company
and a well-known production com-
pany, is one of the producers.
LeVP classfied their marketing
models into the following: children
to grown-ups, grown-ups to chil-
dren, grown-ups to grown-ups. Zhu
Wei presents a further explanation.
children to grown-ups model aims
mainly the children audiences, to
atract  their  attention, LevP
launched ad campaign and spent a
record sum on advertising. The
grown-ups to children model mainly
cover parent audiences. To do so,
LeVP first promote the film via its
brother company Letv’s webste
and held experimental showing to
their fans. The grown-ups to
grown-ups model manly am at
white-collar audiences. As of now,

eration Treaty (PCT). “We have
filed 50,000 patents applications
worldwide, and 14,000 have been
granted. All these patents have
played positive role in such cases.
ZTE has prevailed in three 337 in-
vedtigations in last year.” Guo says
to CIP News.
(by Zhao Jianguo)
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Hollywood dream

Levp expanded their marketing
channels to the cinemas. In 1,700
cinemas nationwide, audiences will
purchase the derivatives.

Boonie Bears arouses attentions
among the public. Sun Lijun, direc-
tor from Beijing Film Academy ex-
pects a 400 million yuan box of-
fice. He aso tells CIP News that
to fulfill the Hollywood dream, the
Chinese animation has a lot of
work to do ahead. “Compared to
other types of movies, animation
has developed an integrated industry
chain from film creation to theme
parks and derivatives. But fund
shortage has been a weakness to be
addressed, which leads to script
shortage and laggard technique.
Meanwhile, this market also has
some problems to solve, such as
unreasonable screening schedule for
domestic films, the market needs to
be further cultivated. “says Sun Li-

jun. (by Dou Xinying)
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