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®)China's IP

.7 in foreign eyes

n the coming decade, Chinese
Ibrands are going to become in-

creasingly ubiquitous in the West-
ern world. Brand building takes
time - sometimes generations - but
the pace is accelerating in China and
other emerging markets. Ultimately,
many emerging market brands will
be so well known in the West that
names like Huawei and Lenovo will
be as familiar as Coca- Cola, Apple
and Adidas. (China’ s Future In Brand
Awareness, by Forbes)
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Comment:

Some westerners generally as-
sociate “Made in China” with
cheap, poor-quality goods. They are
surrounded by Chinese products but
have not much awareness of Chi-
nese brands. However, it’ s clear
that China has started taking crucial
steps to become a household name
in the West. We believe that Chinese
brands will become known to west-
ern family soon.
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hina’ s fast- growing handset
Cmaker Xiaomi says it has sold

more than 26m smartphones
during the first half of the year, al-
most four times the 7m it sold in the
same period a year ago. The in-
crease in sales means Xiaomi devic-
es outsold Samsung in China for the
second time in April. It already out-
sells Apple in China, and two of its
handsets are among the world’ s top
10 bestselling smartphones in April.
(China’ s Xiaomi quadruples smartphone
shipments in a year, by Reuters)
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Comment:

Chinese consumers are in favor
of those mobiles which combine
Hi- tech and convenience. Compa-
nies that provide these features are
beginning to find significant suc-
cess. Analysts suggest that Xiaomi
has the potential to compete with
both Apple and Samsung in China.
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(by Correspondent Wang
Weiwei from Canada)
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China—-US dialogue: Accumulate the common grounds

while resolving differences to promote the IP Issues
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ecently, the 6th China-US Stra-
Rtegic & Economic Dialogue

closed in Beijing, both parties
exchanged ideas frankly and achieved
broad consensus on many topics in-
cluding bilateral, regional and global
issues. And the exchange and coopera-
tion between both parties in many IP
issues including business secret pro-
tection would be the highlight of the
dialogue.

Liu Haibo, the researcher of the
Institute of Science & Technology
Policy and Management Science, Chi-
nese Academy of Science, said, in
2013, labor- extensive products re-
mained dominant in China’ s export-
ing to US, while intellectual-property-
extensive products importing from
US appeared to increase. For the trade
of products, China’ s trade surplus to
the United States declined, because in-
tellectual- property- extensive products
played the role of “pioneer”. “Even
for China’ s mobile communications
products, the fastest increasingly ex-
porting products to US, the core tech-
nology patents are controlled in ad-
vanced technology research and devel-
opment enterprises such as Qual-
comm. If we cannot upgrade the com-
petitiveness of our own IP reliant
products fast and significantly, we
cannot realize the transformation
from the trade giant to trade power.”

During the dialogue, China and
the U.S. both confirmed that, both par-
ties disagreed to gain the commercial
advantage through theft of trade se-
crets, and trade secrets protection and
law enforcement are crucial to the
maintaining of fair play and innova-

tion of economic development. Both
parties would take penal code and oth-
er measures according to the law to
prevent the theft of trade secrets, and
the movement will be made known to
the public.

According to the statistics, the
US’s lawsuit to China’s enterprises on
trade secrets infringement and busi-
ness spy issues increases about 10%,
far more rapidly than the patent in-
fringement cases. Li Shunde, the Dean
of Legal and Intellectual Property De-
partment, University of Chinese Acad-
emy of Sciences, held that China’s en-
terprises, especially Hi-technology en-
terprises, often confront the trade se-

crets dispute when going out recently,

and this shows their competitiveness
has gained the attention from the for-
eign rivals. “It appears to be the trade
secret competition, actually, it’ s mar-
ket competition.” Li indicates, when
going out, China’ s innovative enter-
prises cannot be careless in trade secret
protection. The cooperation on admin-
istrative and judicial protection of intel-
lectual property is the key point of Chi-
na- US Strategic & Economic Dia-
logue. During this dialogue, both par-
ties indicated, on the base of successful
communication of IP Work Group in
China-US Joint Commission on Com-
merce and Trade, China and the U.S.

will continue to promote the exchange
on law enforcement, transparency and
IP court between both IP related depart-
ments including judicial and adminis-
trative departments.

He Lianhong, the Executive Pres-
ident of Institute of Intellectual Prop-
erty, Central South University, said,
“Differences in history, culture, eco-
nomic development and political
views between China and the United
States lead to the dispute on IP admin-
istrative and judicial protection. The
U.S. pays attention to China’ s intel-
lectual property policy, focusing on
trade- related IP enforcement. But for
China, strengthening the law enforce-
ment is the method, while encourag-
ing creation and promoting the utiliza-
tion is the target.”

(by Wang Yu/ Sun Di)
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Dongfeng challenges with Dongfeng Yueda Kia

n 2002, the joint venture, Dong-
Ifeng Yueda Kia Automobile com-
pany was jointly established by

Dongfeng Motor Company, Jiangsu
Yueda Investment Company and
South Korea Kia Motors Company. In
2008, Yueda Kia planed to file a trade-
mark registration of 7< X 5 1A « #1,
while was challenged by Dongfeng
Motor. Recently, Beijing No.l Inter-
mediate People’ s Court rendered its
first instance rule and requested the
Trademark Review and Adjudication
Board (TRAB) under the State Ad-
ministration for Industry and Com-
merce to revoke the registration of the
trademark.

The trademark in question is
No.6715913 73 M 15 1% + 2 I, which

was filed by Yueda Kia Company in
May 2008 and certified to be used on
Class 21 goods like car windows and
daily glassware.The No.110702 trade-
mark is 75 X, certified to be used on
Class 12 goods.

TRAB held that the evidence is
not sufficient to prove 7< X trademark
has become a famous one before the
trademark in question filed for regis-
tration. In parallel, although the % X
158 3K « & \V trademark is similar with
the trade name of Dongfeng Motor,
no similarity is constituted. So TRAB
approved the registration of %< JX.

Dongfeng Motor held that the
trademark in question is similar with
7= X trademark used in the same or
similar goods, and it also injured the
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trade name right, which should not be
registered.

The court held that the trademark
7R X 7K - 2V contains the words
of 7% X, which could cause public
confusion. So the trademark in ques-
tion is similar with %< JX(. In parallel,
the trademark in question constituted
similar trademark with %< X when
used on car windows. So ordered.

(by Mao Liguo)
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95.05 million yuan

As of the end of June this year,
the patent execution insurance has
been carried out in 34 cities in the na-
tion and the guarantee amount
reached 95.05 million yuan.

9505 Ji JC

BHESF 6 AR, THIITRE
EAE2E 34 M h sl 5, R
T (I XU PR R 2 305 9505 J7 TC o

5,000

As of June this year, there were
above 1,100 SME:s filed cumulatively
more than 5,000 patent applications
in Tianjin.
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1.6 million

As of the end of 2013, Guang-

dong Province filed cumulatively
1.6 million patent applications. The
number of valid invention patents to-
taled 95,474, ranking the top in the na-
tion for consecutive four years.
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1.323 billion yuan

Five companies in Guizhou Prov-
ince have secured a loan of 63 million

yuan by pledging their IPRs, during
2011 to 2013, Guizhou making the to-
tal to 46 loans of 1.323 billion yuan.
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1.96 million

From 2009 to 2013, Nanning
Customs, Guangxi Zhuang Autono-
mous Region seized 750 patches of

1.96 million infringement goods,
with a value of 41.18 million yuan.
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