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aidu is the biggest search en-
B gine in China, beating Google
as well as local competitors
like Sogou and 360. It offers an ar-
ray of other services, including a col-
laborative encyclopedia, an automat-
ed newsfeed and street- view- en-
hanced maps.(The new Google? Baidu's
big plans to bust out of China, by New
Scientist)
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Comment:

We’ ve heard a lot about estab-
lished tech giants’ plans to deliver
internet service to the masses. Now
there is a new player in the game.
Having conquered China, Baidu is
expanding into other growing digital
markets.
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- Hisense

isense has grown into the No.
H4 seller of TVs worldwide, ac-

cording to DisplaySearch, an
arm of market researcher NPD
Group. Based in Qingdao in north-
cast China, Hisense has 6.4 percent
of the global TV market. (Chinese TV
Maker Hisense Takes Aim at Sony, by
Bloomberg Businessweek)
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Comment:

Most Americans shopping for a
TV have heard of Panasonic, Sharp
and Sony, the big three Japanese
brands. Most of them have seen
models from South Korea’ s Sam-
sung and LG, the global leaders.
Their Chinese counterparts still
seem obscure, but luckily they have
realized that they should build up
the global strategy to open the inter-
national market.
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(by Correspondent Wang
Weiwei from Canada)
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WIPO report: China moves up in
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world s innovation rankings
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he Global Innovation Index (GII)
T2014, in its 7th edition this year,

has been co- published and re-
leased by WIPO, Cornell University,
INSEAD recently. For the GII 2014,
Switzerland remains the leader for the
fourth consecutive year. China main-
land has improved its position and
reached the 29th.

According to the GII 2014, Swit-
zerland, the United Kingdom and
Sweden, Finland and Holland topped
this year’ s Global Innovation Index
as the most creative economies. Chi-
na mainland has made its progress
by improving 6 places to the 29th.
The top 25 economies on the list this
year have high-income. China, Brazil
and India are leading the head among
the middle- income
Among low- income countries, the

economies.

Sub- Saharan African region posted
significant regional improvement in
the annual rankings. Meanwhile, top
performing middle- income econo-
mies are closing the gap with high-in-
come economies. Singapore is the

leading economy in Asia with its 1st

place of the Innovation Input Sub-In-
dex globally. The index lauded Chi-
na's progress for several times and
China’ s ranking is now comparable
to that of many high-income econo-
mies. The progress of China in the
rankings is among the most notable
in the BRICS (Brazil, Russia, India,
China, and South Africa), and China

seems on track to enter the top 10 in
the GII in the next following years.
According to Francis Gurry, Di-
rector General of WIPO, launching
the GII reflects the uniqueness of the
GII as tool for measuring and improv-
ing innovation performance. It recog-
nizes the centrality of innovation for a
strong, sustainable and balanced
growth path. It recognizes the key

role of innovation, global market and
IPR system as drivers of economic
growth and prosperity.

Over the last seven years, the
GII has established itself as a leading
reference on innovation. It surveys
143 economies around the world, us-
ing 81 indicators and several factors
including institutions, human, R&D,
facilities, market, knowledge technol-
ogy and innovation, to gauge both
their innovation capabilities and mea-
surable results. (by Zhong He)
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SEPHORA triumphs in a trademark dispute
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n a first-instance decision, Beijing
INo.l Intermediate People’ s Court

hands a favor of French company
Sephora, denying registration of the
trademark #§ 5% f§ and Sephola filed
by a person surnamed Chen on
grounds of similarity with Sephora
and infringing Sephora s prior rights
of trade name.

On December 2005, the person
Chen filed for the No. 5078922 trade-
mark ¥ 2 (i and Sephola on Class 3,
commodities of cosmetics for animals.

Sephora challenged Chen’ s ap-
plication during the announcement pe-
riod, but was denied. Sephora then
brought the case to the Trademark Re-
view and Adjudication Board (TRAB)
under the State Administration for In-
dustry and Commerce (SAIC) for re-

examination.

TRAB held that the two marks
were not used on the same class and
would not cause confusion among the
consumers. Meanwhile, the evidences
provided by Sephora failed to prove
Sephora has gained popularity or high
reputation on commodities of cosmet-
ics for animals before the date Chen
applied.

Disgruntled Sephora filed a law-
suit. The court held that the spelling
and pronunciation of #F %< and Sep-
hola were similar with Sephora and
its Chinese translation, and the prod-
ucts of the two marks were also simi-
lar. Meanwhile, Sephora has invested
a lot on commercial propaganda and
has gained high reputation globally.
Based on these, the court held that

similarity was constituted and Chen’s
marks have infringed Sephora’s.

The court then revoked Chen’ s
trademarks and ordered TRAB to re-
view the case. (by Baiou)

AW T H, EE2Z E =R
BBRAF IR 22 J2 =20 R RN
b N FIE FE I E A FA ALt b 55 1
i b 19 “ 5% 25 Sephola” i bx , 5 H
TESE A% e T« 22 55247 “ SEPHO-
RA” N “ R 2467 151 b by 1l 288 A0 0
R bR, FIRHMRA0 T AT
S HAT, i s ARk
BEFEH — 87 Fk  INE R 555l
Sephola” i 75 5 22 & 2= /0 B\ 1Y £E 56
P AR B AL T B DL A L [
HRAR T 22 6= A "IINTESE RS AL,
AR DA AT

I8 R, 20054 12 T REH
RNFRBFAR 28 5078922 5555

Sephola” i b3 (T FRH 5 1L A7) 1Y
FEA IR 8 6 AR5 3 285 A
(e R b

TER S AR EI I HE T
&5, 223N FR AR IR IS,
(ERIREGSHF. BEJG, 232N ][R
rh R T TR R B AR L e
LR IR IR RIFESH.

IR INGE , 4 2 I AR E
PR & 5 5 1IE S AR A E (8 A O
mn AR TR UR A, 55 HERR LA
NG LRI NIRRT, 223522
N TR AR DS IE I ZE B = IR AR
HEEM H AT, £8P ke S
Z 2R b b, LR35 6 Se-
phola” 2 5 2 i (WL 5 7 A= — &
AL RE R S I AR R (R 2252
ENTEIIE S TR, I RRGE
RS RAR T DI . 22552
NEIRHR , AT S — R AR

LR HEINA , # 5IL  PRAE
B oA o b B9 (56 25 38 IR OG A AR
FIREIRIN . BRI RE S 22
TS IR L UL, 223
ENFERIZRKATEREEE
7T s 5 49 S DL R A A E (5 P B 7
BT RS, et Ama R
A=A Ry e S S L N
EMHZ AT E R LKA RS
BT 1 RN 44 B, PRI S 1 P A
THEMHRAL T 2238 2 A B RS
SHL.

PEIL , EERE—w AR R B T 2
JRRGE SR, HFH LB REREL
HE o (& 1)

Patent strategy layout helps Iwncomm
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i’ an Iwncomm, a leading sup-
Xplier for internet and informa-

tion infrastructure security tech-
nology solution, now earns high repu-
tation globally. When interviewed by
CIP News, Cao Jun, CEO of Iwn-
comm, revealing their know-how.

According to Cao Jun, Iwncomm
has filed more than 500 patent applica-
tions in China, 90% of them are inven-
tions, leading ahead among domestic
companies in patent applications over
PCT. Due to their efforts on R & D,
Iwncomm has crossed the chasm
from learning to surpassing in devel-
oping wireless internet security tech-
nology, the field once dominated by
transnational giants.

In recent years, wireless internet
security technology has been a great
concern to the world, almost all the
transnational giants have devoted
themselves into this field. So was Cao
Jun. He decided to breakthrough this
technology and brings Iwncomm onto

the international arena.

Hard work pays off. Cao Jun and
his team finally developed their own
technology, namely TePA, a new gen-
eration of broadband wireless mobile
communication common  security
technology. Almost at the same time,
Cao Jun initiated the patent layout
strategy, first filed for patents applica-
tions, then got involved in setting
technology standards with relevant
parties from home and abroad. The ef-
forts have helped their achievements
commercialized quickly and widely.

Thanks to its technology advan-
tage, Iwncomm started and launched
China broadband wireless IP standard
group with other members. The WAPI
standards initiated by the group have
broken through security bottlenecks
of wireless LAN, which have been re-
garded as international standards.

Now, Iwncomm has made itself
a leading company in fields of wire-
less IP internet technology in China

after a long way of technique patented
and patent standardized. Iwncomm
has been recognized as company with
IPR advantage at national level and
their economic benefits enjoyed an an-
nual growth.

To Cao Jun, the technology and
the patents have made their company
stand on the frontier of the field. It is
also the technology make the dream
of “Made with Wisdom” come true.

(by Zhao Jianguo)
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