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@ |China's IP
.- in foreign eyes

his has been a whirlwind year
Tfor Chinese tech companies.

Some taken aback by China’s
sudden presence in the U.S. aren’t
quite sure how to handle the new-
comer. Is China a threat or a boon?
The way I see it, China is an asset.
China’ s New York IPOs benefit the
U.S. economy. In the wake of these
investments and acquisitions, there’s
an additional added benefit. Chinese
acquisitions are spurring job growth.
(The VS Market Will Benefit From Chi-
na’ s Tech Growth, by Tech Crunch)
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Comment:

A few years ago, “Alibaba”
and “Tencent” were names few
would have recognized. But now as
their expanding into international
markets, the world are benefitting.
It’ s always better to embrace
change than to ignore it. Amid Chi-
na’ s globalization efforts, it’ s a
great time to ride the wave on new
opportunities.
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rapidly- modernizing country
Awith more than a billion peo-
ple is a great laboratory for
new ideas. Some of the country’ s
brands have gone global. A truly in-
novative Chinese tech company is
only a matter of time. (When China
stops copying Western tech giants is when
they should start worrying, by Quarts)
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Comment:

Having moved up the manufac-
turing value chain, from supplying
basic parts, to high- tech compo-
nents, to selling the final products to
the public, Chinese brands are be-
coming increasingly known for inno-
vating. With more and more Chinese
entrepreneurs get engaged in innova-
tion, as the world has seen, this is
just a beginning.
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(by Correspondent Wang
Weiwei from Canada)
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Chinese patent portfolio goes overseas
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ccording to the latest data from
Athe State Intellectual Property

Office of China(SIPO), in the
first half of the year, China received
11,243 patent applications through
the Patent Cooperation Treaty (PCT),
representing an increase of 20.5%
from the year earlier.10,283 applica-
tions are from domestic users, ac-
counting for 91.5%, with an increase
of 23.0% . Experts believe that the
number of PCT application is closely
related to the regional economic de-
velopment. As the main innovators
Chinese enterprises should pay more
attention to PCT application portfolio
while going overseas.

Data from SIPO shows that there
were 10 provinces filing over 100
PCT applications in the first half of
the year. Among them, Guangdong,
Beijing Jiangsu Shanghai and Zheji-
ang ranked the top five, which totally
accounting for over 80%.

As to the applicant ranking, Hua-
wei, ZTE and BOE Technology
Group were the most active ones. In
addition to some of the Communica-
tion and Electronic Manufacturing In-
dustry giants, in the top ten there are
also technical enterprises with the in-
ternet background, such as Tencent
fifth and Xiaomi ninth.

“Looking at the provincial rank-
ing, PCT application is strongly relat-
ed to the level of regional economic
development.” Liu Haibo, researcher

from Science Policy and Management
Research Institute of the Chinese
Academy of Science said. “In general,
where the innovation ability is stron-
ger, the level of economic develop-
ment is higher and the number of pat-
ent applications is larger. Patent appli-
cation is naturally closely associated
to regional economic development.
The correlation appears more obvious-
ly in PCT international patent applica-
tions. Compared to domestic applica-
tion, international application requires
much more costs and energy input.
Without real and effective needs, few
companies are willing to file PCT ap-
plications.”

As to the tendency of PCT appli-
cation relative concentrated, Liu Hai-

bo said: “In fact, for the real effective
patent application, there is always the
polarization distribution of most of
the application being concentrated in
a small number of applicants, no mat-
ter it” s in countries, regions or corpo-
rates.” Liu Haibo believed that “the
Matthew Effect of PCT application
exists not only domestically, but also
internationally. For example, South
Korea’ s Samsung Electronics is a
PCT application giant and also a late-
comer of intellectual property compet-
itor, whose fast progress is really
worth learning from.” Liu Haibo re-

minded that to thrive an enterprise by
intellectual property, it starts from a
real combat, to establish the funda-
mental consciousness that patents are
the essential tool for modern business
competition, and to understand PCT
application from a perspective of the
weapon is required by the competi-
tion. This may be the only way to
win the initiative of “going over-
seas”.

(by Wang Yu/Liu Lei)
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Jaguar Land Rover won trademark dispute

“BESY i o 0 b S SRR

ecently, Beijing No.1 Intermedi-
Rite People’s Court made a judg-
ent about the administrative
processing filed by Jaguar Land Rov-
er Public Ltd. (Jaguar Land Rover)
and revoked the registration of the
trademark in question that was ap-
proved by the Trademark Review and
Adjudication Board (TRAB) under
the State Administration for Industry
and Commerce of China.

The trademark in dispute is No.
6280133 JAGUAR, which was filed
by Zhejiang Xiling Electric Co., Ltd.
in September 2007 and certified to be
used on Class 11 goods including bev-
erage cooling equipment, freezers and
refrigerators. Within the legal objec-
tion period, Jaguar Land Rover sub-
mitted the objection application,
claiming that the trademark in dispute
was the copy of its previously filed
trademark No. 1352142 JAGUAR

and should not be approved for regis-
tration. After the objection was reject-
ed, Jaguar Land Rover applied for re-
view of the trademark objection.

In October 2013, TRAB made
the decision that the two trademarks
were certified to be used on different
goods and there were obvious differ-
ences in terms of functions, consum-
ers, sales channels, etc. without con-
fusing the public. Therefore the trade-
mark in dispute was approved for reg-
istration.

Jaguar Land Rover refused to ac-
cept the result and filed an administra-
tive proceeding to the courts. The
court held that the characters and im-
age of the cited trademark had been
respectively identified as China Fa-
mous Trademark in 2004 on Class 12
goods including motor vehicles and
parts. Considering the existing evi-
dence, the cited trademark had consti-

tuted the China Famous Trademark
on automobile products. The trade-
mark in dispute contained the com-
pletely same characters as the cited
trademark and its targeted market
overlapped with the cited trademarks.
Coexisting of the two trademarks may
mislead relative public to connect the
trademark in dispute with Jaguar
Land Rover, which may cause the sit-
uation of improper use of famous
trademark. If the trademark in dispute
had been registered, it would weaken
the significance of the cited trade-
mark. Thus, the court revoked the
trademark in dispute.
(by Li Qian)
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IP Brief

Zhejiang

In the first half of the year, the in-
vention patent applications and autho-
rization respectively hit 21,800 and
5,997 in Zhejiang province. The per-
centage of invention patent applica-
tion and authorization to the total
amount reached a new record in the
history.

il

SR 6 A A TS ARG
I i R R AU 4 BIK ) 21875
PR 5997 1 , % B % o 1 T
LR o % P 1 BB R
P T3 BT 77«

Sichuan

Recently, the city of Chengdu
published  the
Chengdu  Science
Base”. In the future, the public will

“Management  of
Dissemination

get the access to closely feel the new
innovative products and patents on
low- carbon energy, environmental
protection and modern agriculture,
etc.
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Yunnan

Recently, China (Yunnan) IPR

Aid Centre set up workstations in Yun-
nan Province Software Development
Research Centre (Kunming SME Ser-
vice Centre) and Yunnan Returnees Pi-
oneer Park Science and Technology
Development Co., Ltd., which be-
came the first workstations of its kind
in the province.

=

I E (2 )RR PR
B Wy RSS2 BIAE = B A
FERTFF R W58 R0 (B AT AR/l
AR 25 A1) = B A Bl B R
AR A FIEER R AL, By E b
(Z5 ) R = R A 2 B s TR
Ui

Guangxi

In the first half of the year,

the growth rate of invention patent
authorization and the growth rate
of invention patent ownership per
10,000 populations in Guangxi both
ranked the second in China. Every
10,000 population in this region
has 0.96 invention patent, which is
3.3 times of the number by the
end of the 11th “ Five-Year Plan”.
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Xinjiang

Recently, Xinjiang s first intel-
lectual property aid workstations

was founded in the city of Karamay,
signing that Xinjiang patent agents

i

“going into the enterprise” action

officially started.
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