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he State Intellectual Property Of-

fice of China (SIPO) released

new policy to support innova-
tion and growth of small and micro
businesses on October 10. “The new
policy with a lot of highlights is target-
ed clearly, active and can hit the so-
cial problem of the times, which pro-
vide convenience for the growth of
small and micro businesses, ” Said
Cao Xinming, executive deputy direc-
tor of Intellectual Property Research
Center of Zhongnan University of
Economic and Law. The policy is the
first of its kind that focus on improv-
ing public services and helping start-
ups increase capabilities in innovation
and using IP. “IP is an engine that
powers the fast growth of small and
micro tech firms and earns them more
profit margins. To help resolve the fi-
nancing bottleneck, SIPO urged its
branches across the country to partner
with various financial organizations to
channel more low- interest loans to
small and micro businesses and re-
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duce patent insurance premiums, ’
said He Hua, deputy commissioner of
SIPO, at a press conference held on
that day.

According to He Hua, the new
policy are in four aspects of supporting
their innovation development, improv-
ing their IPR services, enhancing their
IPR utilization ability and optimizing
their IPR environment. The policy will
take fifteen steps including supporting
their innovations to be granted in do-
mestic and overseas, improving patent
funding policies and so on.

“IPR backs the development of
S&T small and micro businesses. The
policy addresses the real problem
faced by those companies, and pro-
vide a series of practical measures
both in internal sources of growth and
external environment for them, which
is vital to their healthy growth, ” add-
ed Cao Xinming.

About 11.7 million small and mi-
cro businesses operate in China, ac-
counting for 77% of the total compa-

nies. Yet most of them still stay at the
low end of industrial chains and are
badly in need of IP aid for their
healthy and sustainable growth. “The
policy is not only a good way to back
the growth of small and micro busi-
nesses, supporting the development
of real economic and benefit the ma-
jority of the people, but also is an im-
portant way to implement IPR strate-
gy and build an IPR power country.”
said a relevant principal of Patent
Management Department of SIPO.

(by Xiang Li/Zhao Jianguo/Sun Di)
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diences from about 50 countries enjoyed the concert. (by Wang Wenyang)
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ecently, the piano concerto of Dream in Red Mansions revised from
Wang Liping’s TV play music was premiered by Malaysian-Chi-

ese pianist Claudia Yang and Hungarian composer Gyula Fekete

in the concert hall of China National Museum. Ambassadors and other au-
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or more than a century, the Unit-
Fed States has been the dominant

global force for innovation. But
China and other Asian countries are
now testing that dominance. China’ s
move from imitation to innovation
has been a matter national policy in re-
cent years. In 2011, for example, the
government established a set of ambi-
tious targets for the production of pat-
ens. Almost immediately, China be-
came the world” s top patent filer.
(Asian innovation feeds the West, by Bang-
RoR Post)
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Comment:

Asian countries are committed

to fuelling their own innovative suc-
cess. Working with its competitors,
China’ s invention push has pro-
duced rapid results. As China is be-
coming a more responsible player in
the intellectual property world, the
whole world benefits.
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alf of Huawei’ s 150,000 em-
leoyees work in R&D and it
holds an impressive 49,000 pat-
ents, making it one of the top five pat-
ent filers worldwide. It s possible that
China will be the source of the next

global giants. (Can Huawei become Chi-
na’ s first global brand? by BBC News)
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Comment:

Chinese goods are everywhere it
seems, but few are name brands. That
could be about to change as more and
more Chinese companies like Huawei
are seeking to make difference, even
though most of them haven’t made a
familiar name yet in the West.
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(by Correspondent Wang
Weiwei from Canada)
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“Mary Kay wins

cross—class protection

“HO L 3

ounded in 1963 in the US, Mary
FKay Inc., one of the world’ s

largest direct selling skin care
and cosmetics company, set up its
first factory outside the US in 1994 in
Hangzhou, China. Hebei Changli Bet-
ter Wine Limited (hereinafter referred
to as Changli Company) intended to
register “ HHLHL MARYKAY” trade-
mark on alcohol product, which trig-
gered Mary Kay’ s objection. After
the Trademark Review and Adjudica-
tion Board (TRAB) under the State
Administration for Industry and Com-
merce approved the trademark, Mary
Kay filed an administrative proceed-
ing to the court. Recently, Beijing
No.I Intermediate People’s Court ren-
dered its first instance rule, which re-
voked TRAB’ s decision and required
reexamination.

Changli Company filed NO.
6647904 “ il MARYKAY” trade-
mark application in April, 2008 and
certified to be used on Class 33 goods
including wine, brandy and other.
Within the legal objection period,
Mary Kay submitted the objection ap-
plication but was rejected.

Mary Kay claimed two cited
trademarks constituting the well-
known trademark: No. 1275186
“MARY KAY” trademark, applied in
February 1998 by Mary Kay, certi-
fied to be used on Class 3 goods in-
cluding cosmetics, lipstick and other
commodities; No. 1380186 “Fx #kL”
trademark, applied by Mary Kay in
November 1998, certified to be used
on Class 3 products including cosmet-
ics, concealer and other commodities.
Currently, the two cited trademarks
are both within the validity period.
After TRAB made the decision to ap-
prove the trademark in question,
Mary Kay filed an administrative pro-
ceeding to the court. The court held
that the evidence provided by Mary
Kay can prove that the two cited trade-
marks have constituted well- known
trademarks on cosmetic products prior

to the application of the trademark in
question. The trademark in question
was the combination of the two well-
known trademarks “ ¥z #k L 7 and
“MARYKAY” , constituted plagia-
rism, copying and imitation to Mary
Kay’s well-know trademark. Changli
Company’ s application for the trade-
mark in question constituted the situa-
tion of inappropriately using Mary
Kay’s well-known trademark. Accord-
ingly, the court made the decision.
(by Mao Liguo)
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